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The FORD MOTOR COMPANY adds another famous name to the long list of 
nationally-known companies using Rackle Lightweight Concrete Roofs. These include, 
among many others, THE SIMMONS COMPANY .. . BELL AIRCRAFT CORPORATION 

. GENERAL MOTORS CORPORATION ...E. |. du PONT de NEMOURS & CO.... 
ALUMINUM CO. OF AMERICA ... BETHLEHEM STEEL CORP. ...A. O. SMITH CORP. 
PIPE MILL... CHASE BRASS CO....HUMBLE OIL & REFINING CO... . ATLANTIC 
REFINING COMPANY... and... UNIVERSITY OF HOUSTON. 


Ease, economy, speed and simplicity of installation—coupled with characteristics 
noted at right—comprise the outstanding reasons why RACKLE-FEATHERLITE Precast 
Lightweight Concrete Roofs are selected by leading architects, engineers and builders 


throughout the Southwest. 


JACK FROST, President 


PLANT Addition 


COVERED WITH 


~ 143,600 


Square feet of 
RACKLE- 
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Designed, Engineered and Built by 


THE AUSTIN COMPANY 
* 


FEATHERLITE Precast Roof Deck by 


THE GEORGE RACKLE 
& SONS COMPANY 


8400 Lyons Av., HOUSTON * ORchard 1736 
Mail Address: P. O. Box 15008 


* 


In Dallas 
for FEATHERLITE Concrete— 


DALLAS CONCRETE CO. 
PRospect 8621 — 123 Commerce St. 


RED-D-MIX CORPORATION 
EMerson 6621 — Greenville at Mockingbird 


WAMIX, INC. 
STerling 2151 — 2221 Irving Bivd. 


Cc. A. & J. W. VILBIG, JR. 
Riverside 6828 — 2026 Singleton Bivd. 


For FEATHERLITE Concrete Masonry Units, call 


NOLAN BROWNE CO. 
PRospect 7763 — 701 Singleton Bivd. 


* 


HIGH STRENGTH! LIGHTWEIGHT! 
PERMANENT! FIREPROOF! INSULATING! 
Get the FACTS—and independent commer- 
cial laboratory data to support them—from 


ALEX MICKLE, Executive Vice President 
H. HICKS ALLEN, Vice President and Chief Engineer 
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Tower Petroleum Bidg. 


Oldest and Largest Producers of Expanded Shale Aggregate in the South 


Telephone Riverside 1217 
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M‘SAX in Miami 


McAx Porcelain Enamel! and Plastic signs 


adorn Cities Service newest and most spectacular service 
station located on Broad causeway in Miami, Florida. 





The high quality of McAX products is proven with the 
growing demand for its services by such national buyers. 


For The Finest In Signs 
Specify McAX 


Manufactured in Dallas 
McAX signs are shipped and erected everywhere 


45. B. McMATH, President JACK AXILROD, Chairman of the Board 





628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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William S. 
Henson, Inc. 
Advertising Printing 





HE above photograph recalls one of Dallas’ great events of 40 years ago— 

a parade of a thousand automobiles down Main Street as one of the features 
of the 1912 convention of the Associated Advertising Clubs of the World. The 
importance of this meeting is indicated by the six column cut line from the front 
page of the Dallas Morning News of May 21, 1912. It gained national recog- 
nition for Dallas and marked the beginning of modern Dallas’ rise as the adver- 
tising and graphic arts center of the Southwest. Then in its twenty-sixth year, 
the Dorsey Company was one of Dallas’ leading printers at that time. From a 
modest beginning in 1884 this pioneer printing firm has grown with Dallas. 
Today it has complete facilities for volume or job work, letterpress and lith- 
ography, close register, ruled forms and four-color process jobs, Now in its 
sixty-eighth year, it maintains a complete bindery and composing and ened 
making departments. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “olfl friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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Your selling job is made easier 
by using our photographic service 
. prompt delivery. 


@ PORTRAITURE 

@ PUBLICITY AND NEWS 
@ ILLUSTRATIVE 

@ ARCHITECTURAL 

@ FASHION 

@ AERIAL wey 


SQUIRE HASKINS 
Tel. ST-3223—ST-3010 
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the fastest, 
easiest BANKING 


Dallas has 
ever known! 








NATIONAL 
MOTOR 
BANK 


et : | You drive in... park...bank... 

aR re and you're on your way again. 
Lapsed time on the average: 3 
minutes! That's First National 
Motor Banking—the complete 
banking service designed for 
folks in a hurry. 










soot 


Made to order for the busy 
housewife ...no hunting for a 
parking place ...no sitter problem 
with the kiddies. They go right 
along with you, stay in the car in 
eye-sight as you bank. Solves the 
problem of business deposits, 
withdrawals, payrolls... you just 
-zip in and zip out. Try it...and 
you'll agree . . . First National 
Motor Banking is the fastest, easiest 
banking Dallas has ever known! 








Ne a 


FIRST NATIONAL ..» WHERE YOU CAN... 





e Make Deposits e Pick Up Payrolls 
e Cash Checks e Purchase Travelers 
MOTO R BA a KK e Open Checking and Cheques 
Savings Accounts e Cash U. S. Savings 






e Arrangé for Bonds 


1401 ELM STREET IN DALLAS Collections e Make Payments on 
e Buy Exchange Timepay Loans 
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‘WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Pyrrhic 


HE rush of political events leading 

up to the climactic national conven- 
tions next month has swept this sensi- 
tive capital city into a vortex of tension 
and excitement, but few developments 
nation-wide have produced such a dra- 
matic impression here as has the news 
emanating from 
Texas of the state 
conventions held 
late in May. Partic- 
ularly is this true of 
the Republican state 
convention, where 
the sensational 
struggle between the 
Taft and Eisenhow- 
er forces assumed 
proportions of national significance pos- 
sibly without parallel in our political his- 
tory. 

Texans living hereabouts had ample 
reason for an entire week late in May 
to look out windows occasionally for re- 
assuring glimpses of the Washington 
Monument or the capitol to overcome the 
curious sensation that they were not ac- 
tually in Washington but back home, for 
the newspapers here were so full of Texas 
political news that they might as well 
have been published in Dallas. News 
stories, editorials, syndicated articles 
and political cartoons dramatically head- 
lined the Texas political story. More- 
over, wherever people gathered, in hotel 
lobbies, cocktail lounges, capitol corri- 
dors or at business conferences or par- 
ties, the talk was all of Texas, and place 


DALE MILLER 


_ names like Mineral Wells and Rusk Coun- 


ty were bandied about with casual fa- 
miliarity by politically minded outland- 
ers from New Jersey or Iowa. 

All of this would have seemed almost 
incredible to Texans here were it not for 
the realization that the end result of the 
Republicans’ internecine battle in Texas 
may well prove to be fully as momen- 
tous as it has been made to appear. In- 
deed, its significance may turn out to 
be history-making, in a literal sense of 
the term. What happens in Chicago next 
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Victory 


month and at the polls throughout the 
nation in November are eventualities 
whose roots are already ‘firmly estab- 
lished in the modest West Texas commu- 
nity of Mineral Wells. 

Many persons prominent in Washing- 
ton political life are violently partisan, 
to be sure, for their prominence and in- 
fluence, and in many cases their liveli- 
hood, are dependent'upon the political 
fortunes of their respective candidates; 
and from those practical politicians 
many conflicting interpretations of these 
developments, distorted and colored by 
their prejudices, have issued forth ad 
infinitum and ad nauseum. But there is 
of course a perennial nucleus of unbi- 
ased and trained political observers -in 
Washington who have long been in the 
business of evaluating political trends 
objectively and dispassionately, without 
regard to personalities, and it may be 
of interest to report, from the same un- 
biased perspective, the consensus of 
these observers as to the significance and 
probable consequences of the Republican 
debacle in Texas. 

To begin with, it has long been under- 
stood in Washington that the Republican 
organizations in Texas and other south- 
ern states have been small and exclusive 
coteries of the faithful, composed of 
prominent persons but perpetuated at 
least in part by the rewards of patronage 
and influence which fall like manna from 
the Washington skies during years of Re- 
publican administrations. Since there 
has been little prospect every four years 
of a Republican presidential candidate 
carrying a southern state, there has been 
correspondingly little incentive to de- 
velop a numerically large and active par- 
ty organization in those states. This be- 
ing true, the incentive actually has been 
to restrict party control to an aristocratic 
few, for otherwise the fruits of political 
favors in productive years would have to 
be shared among an undeserving many. 

This situation has been repeatedly ex- 
ploited by party professionals over the 
years and was tailor-made for the brisk- 
ly efficient organization of that prototype 





of Republicanism, Senator Robert A. 
Taft. Months ago his delegates in the 
South were hand-picked and hip-pock- 
eted, and there was assuredly no prospect 
that this time-honored tradition would 
be challenged by the quiescent rank-and- 
file. The emergence of General Dwight 
D. Eisenhower as a popular favorite was 
an effrontery not to be tolerated, and 
when his candidacy snowballed in 
growth the collision in Mineral Wells and 
elsewhere throughout the Republican 
bastions in the South became inevitable. 
With the national convention—the de- 
nouement of his political fortunes—only 
weeks away, Senator Taft was impaled 
on the horns of a disastrous dilemma. He 
could either repudiate the tactics of his 
Texas leaders who disfranchised with 
systematic ruthlessness the Eisenhower 
majorities, or he could sully his candi- 
dacy beyond repair by a passive acquies- 
cence. Either course spelled disaster, for 
it is widely believed here that he has no’ 
chance to be nominated without the vote 
of the southern delegates, and it is also 
generally believed here now that his nom- 
ination by such methods would weigh an 
incubus upon him in the ensuing cam- 
paign which his precarious candidacy 
could not bear. If he wins his battle, in 
other words, he will lose the war. 
There is, indeed, a widespread belief 
among political observers in Washing- 
ton that not only Senator Taft but the 
Republican Party itself may have been 
dealt a mortal blow at Mineral Wells. 
The strongest issue on which the Repub- 
licans can campaign this year, the issue 
on which the Democrats are most vulner- 
able, is that of political corruption, and 
Senator Taft has been the knight in shin- 
ing armor. But the escutcheon he raises 
now will reflect to the people much of 
the same tarnish that has been attributed 
by his followers to the administration in 
power. There is no disposition here to 
discredit the character of Senator Taft, 
whose long career of faithful public serv- 
ice speaks eloquently for itself, but in the 
broader field of practical politics much 
damage has been suffered by the Repub- 
lican cause through the revelations to the 
people that political dishonesty is not the 
exclusive attribute of one political party. 
Mineral Wells, Texas, is far removed 
in time and space from Asculum in the 
ancient world, but Senator Taft may 
have reason to contemplate today the 
prophetic words of Pyrrhus, King of Epi- 
rus, who two thousand years ago looked 
upon the carnage of the battlefield where 
his legions had defeated the Romans, and 
uttered for posterity: “But if we have 
such another victory, we are undone.” 
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FOUR HUNDRED GUESTS heard speeches and watched the ceremonies this month as Ford Motor Company's new parts depot was officially opened a! 
521 North Industrial Boulevard. 





A Million Dollar Welcome 


ALLAS opened another million dol- 
lar industrial package this month. 
Gift-wrapped in red, white and blue 
bunting, glittering with a silver-dusted 
“welcome” sign, the new Ford parts de- 
pot was unwrapped for Dallas citizens 
by top officials from the City of Dallas 
and the Dallas Chamber of Commerce. 
It took a full hour for the Dallas lead- 
ers to say “thank you” to Ford’s execu- 
tives who came to Texas from Michigan 
and Kansas to make their presentation. 
Ford’s Division’s new $1,000,000 parts 
depot at 521 North Industrial Boulevard 
was dedicated “to service—service to 
Ford and Lincoln-Mercury dealers and 
through them, service to the thousands 
of Ford, Lincoln and Mercury owners in 
this area.” 
The Ford, Lincoln and Mercury deal- 


ers mentioned number 445 in Texas, ex- 
cluding the Panhandle. They play a 
major role in Ford’s nation-wide parts 
supply network. W. A. McCullah will 
manage the new depot. 

Earl G. Ward, manager of the parts 
and accessories operations for the Ford 
Division of Ford Motor Company at 
Dearborn, Michigan, emphasized the im- 
portance of Dallas’ central location when 
he delivered the principal address at the 
dedication ceremony. 

“One of Ford’s basic policies is to lo- 
cate our facilities centrally in the geo- 
graphic areas where we sell our products, 
and the Dallas area is the hub of a fine 


By Horace Ainsworth 
Photography by Squire Haskins 


market for Ford products. In the Dallas 
sales district, Ford cars represent about 
25 per cent and Ford trucks about 30 
per cent of all the cars and trucks on the 
road. Added up, they total more than a 
third of a million units in the area served 
directly by this depot,” Mr. Ward stated. 

Ben H. Wooten, president of the Dal- 
las Chamber of Commerce, Mayor J. B. 
Adoue, Jr., Colonel Alvin M. Owsley, 
former national commander of the Amer- 
ican Legion, and Dr. Umphrey Lee, pres- 
ident of Southern Methodist University, 
welcomed Ford’s new operation. 

The Dallas Chamber of Commerce 
honored the chief executives of Ford 
with a dinner preceding the dedication 
ceremonies. 

Visiting officials from Dearborn in- 
cluded Ernest R. Breech, executive vice 
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with the company. 


UNDER THE DALLAS SKYLINE, at right, W. A. McCullah, manager 


of the new parts depot, welcomes the 400 guests as he presides 


at opening ceremonies. 


president of Ford; A. W. Merrell, assist- 
ant to the president; L. D. Crusoe, vice 
president and general manager of the 
Ford Division; L. E. Briggs, treasurer; 
O. B. Higgins, operating manager of the 
parts and accessories operations; M. L. 
Wiesmyer, manager of the manufactur- 
ing operations; E. B. Rickard, controller ; 


TELLING FUTURE EXPANSION plans for Ford, Vice President L. D. 
Crusoe, left, meets smiling approval for the big step in Dallas from, left 
to right, L. E. Briggs, company treasurer, J. Ralph Wood, vice president of 
the Dallas Chamber of Commerce, and Paul Carrington, president of Dallas 

Planning Council. 
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ERNEST R. BREECH, executive vice president of Ford Motor Company, 
compliments Ben H. Wooten, president of the Dallas Chamber of Com- 
merce, on the impressive ceremony prepared by city officials in co-operation 


J. W. Clarke, public relations manager, 
and Mr. Ward. 

Ford officials who came to Dallas from 
the southwestern regional office at Kan- 
sas City were I. B. Groves, regional sales 
manager; G, P. Montagnet, assistant re- 
gional sales manager, and A. Bruce Ew- 
ing, regional public relations manager. 





The new Ford depot stands on a nine- 
acre tract in the Trinity Industrial Dis- 
trict. Offices of the depot organization 
and those of the Dallas district sales 
staffs of Ford, Lincoln and Mercury divi- 
sions are housed in the 123,447 square 
foot structure. 

Construction was begun January 16, 


FORD EXECUTIVE W. D. Singleton, center, assistant general manufac- 
turing manager and defense production manager for the company, talks 
shop over steaks at the dinner given by the Dallas Ch 

for the Ford executives. L. C. Porter, Chamber director, is at left, and 


ber of C ce 





Director DeWitt T. Ray sits at the right. 
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1951, and on December 3, 1951, the new 
facility was put in service. Prior to oc- 
cupancy of the new building the parts 
and accessories operation was conducted 
from the Ford Division assembly plant 
at 5200 East Grand Avenue. The mam- 
moth transfer of stock from the plant to 
the new depot, accomplished over a 23- 
day period, required 229 trucks and 41 
freight cars at capacity load. 

“For 1952, indications are that the 
auto industry will build only 4,300,000 
passenger units. So it’s obvious there 
may not be all the new cars that people 
want, and not all the new cars that will 
be needed. Therefore, present cars, in- 
cluding many of the older ones, are go- 
ing to have to be kept running longer,” 
Mr. Ward stated at the dedication. 

“Since the end of World War II, Ford 
has spent more than $700,000,000 for 
facilities. This huge sum has been spent 
for better designing facilities, better en- 
gineering facilities and greater plant 
capacities to build new cars. About $40,- 
000,000 has been, or will be spent for 
our parts and accessories program. 

“This money will go into buildings 
such as the new one in Dallas, so that 
our service will keep pace with our pro- 
duction and permit us to continue provid- 
ing our dealers and their customers with 
the best service in the industry,” the 


Ford official said. 


At the dedication ceremony, Dr. Lee 


AT THE DINNER given for Ford officials by the 

Dallas Chamber of Commerce, T. E. Braniff, a 

Chamber director, holds an over-the-shoulder con- 
versation with Earl G. Ward. 
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EARL G. WARD, Ford parts operations chief, tells the dedication 
audience: “The Dallas area, centrally located, is the hub of a fine 


pronounced the invocation. Boy Scouts 
and a color guard from the Naval Air 
Station conducted a flag raising cere- 
mony. 

Colonel Owsley presented an Ameri- 
can flag to Ford officials. Five of the ‘six 
flags that have flown over Texas already 
waved over the platform. 

Commenting on the national flag Mr. 
Ward declared: “This building and the 
Ford expansion program are products 
of our free enterprise system, of our 
good American way.” 


market for Ford produc's." 


Following the outdoor program, Ford 
held open house for the 400 guests at- 
tending. The Dallas premiere of the film, 
“Tomorrow Meets Today” closed the 
program. ; 

“We are happy to have the Dallas 
parts depot become an important nerve 
center in the vast supply system which 
makes sure that owners of Ford products 
will be able to get genuine parts from 
our dealers,” Mr. Ward stated. 


FORD OFFICIALS Allen W. Merrill, left, assistant to the company president, and M. L. Wiesmyer, right, 
general manufacturing manager for the Ford Division, find out that Dallas is the Southwest's banking 
center from Dallas bankers Milton Brown, second from left, and James W. Aston, standing, both directors 


of the Chamber of Commerce. 

















COLOR PRESSES ROLL at the Bennett Print Shop at 3006 Factory Street. Offset color printing, 
now gaining wide popularity, is only one example of a wide range of unique printing specialties found 


in Dallas. Specialization in the field has ended the day when people had to go out of town for tough 
printing performances; it has brought the industry to Dallas to stay. 


A Specialist 


For Every Type of Printing 


VISIT to major printing plants of 

Dallas would reveal a variety of 
printing equipment that would astound 
the average businessman. The leading 
printers in metropolitan Dallas today 
are specialists. 

No longer does the intelligent printer 
buy more equipment because he is 
envious of his competitor. He buys 
equipment that fits his particular type of 
operation and enables him to achieve 
efficient and economical volume produc- 
tion. In modern regional and local com- 
petition this means more profit for the 
printer and better prices for the printing 

buyer. 


NEAT BINDING WORK is run through the bindery at the Egan Company, 
1006 Ross Avenue, as a meticulous workman follows the publication through 


its formation. 


Dallas’ position as the graphic arts 
center of the Southwest stems from two 
factors: know-how and completeness of 
production facilities. 

Dallas has 295 printing and publish- 
ing establishments and the monthly print- 
ing payroll in Dallas exceeds $1,550,000. 
Its craftsmen earn generally the highest 
annual income of any factory employees. 
Sheer economics, huge payrolls, higher 
labor costs and competition have forced 
management in the printing industry to 
seek new methods to keep profit in the 
picture. The answer is specialization. 

An unusual situation exists in Dallas 
among the printers. No one plant is out- 
standing in size, capital structure or trade 









territory. Most of the 295 plants (closest 
competitor in number of plants is the 
food processing industry with 225 plants) 
are average-sized plants with low over- 
head cost. Well managed, they have bat- 
tled for profit through a gradual change 
to specialization. Printers knew it was 
bound to come, as it helps the buyer pur- 
chase printed matter at a lower per-unit 
cost when he goes to the plant which 
specializes. 

In the old days Dallas printers would 
print anything from a post card to a 24- 
sheet poster. Practically every printer 
had the same kind of type, presses and 
paper. In those days printers were all 
alike. But those days are gone forever in 
Dallas. The progressive Dallas printer 
now studies special products and differ- 
ent kinds of printing processes and fin- 
ances the purchase of equipment that 
will steer him away from every day com- 
petition. 

The fact that printing methods have 
changed is of even more importance to 
the printing buyer than to the printer. 

For instance, there are now plants in 
Dallas which print only business cards. 
Business cards are printed from a roll 
of bristol stock in one, two or three colors 
with no increase in price for extra color 
at a cost of one-third to one-half of what 
one would expect to pay. 

Another printer, who had found that 
regular commercial printing was show- 
ing less and less profit, was on the point 
of despair and insolvency. He investi- 
gated the possibility of entering the snap- 
out business form field. Snap-out forms 
are those forms which are gathered in 
duplicate, triplicate, quadruplicate, even 
up to eight sheets to the set and inter- 
leaved with one-time carbon paper. The 
typist who is busy doing invoices and 
other forms of billing discovers that 
when she uses one-time carbon forms or 


NEW PRESS at Padgett Printing Company, 5912 Harry Hines Boulevard, 
reduces overhead and turns out clean, finished printing at low prices 
typical of the Dallas industry. 














PRINTING SALESMAN Bob Carl of Henson 

Printing Company, 1725 North St. Paul Street, 

talks over a prospective sale with Frank Irwin of 
the company's estimating department. 


snap-outs, her work is speeded up three 
and four times, and with greater legibil- 
ity and correctness. 

This printer finally received the finan- 
cial backing he required, entered the 
specialty field and has been making a 
nice profit ever since. 

There are other printing plants which 
print one, two and three colors on glas- 
sine, wax paper and cellophane. They 
print labels, bread wraps, bags and box 
coverings. There was a time when any 
printer would tackle those assignments 
but not any more. The specialist can do 
it better and cheaper. 

Dallas has printing plants which print 
burlap bags, wallpaper, egg cartons, 
fancy wrapping paper and even metal, 
such as metal bottle caps. Some printers 
specialize in milk bottle caps, tags and 
tag-and-sample-bag combinations. They 
have machines which not only print from 
roll paper, but also put in eyelets, stitch 
and string all in one operation. 

Small, individually-owned printing 
plants are spreading into a variety of 


3116 Commerce Street. Dallas printers are no longer little fellows ‘‘with a 


LINOTYPE OPERATORS, like the skilled techni- 
cian above at John A. Scott Company, furnish life 
blood to all good printing firms—the type itself. 


fields where economy lies. Specialization 
is acquired in a number of ways. 

Some plants will handle only forms 
not measuring more than 10” by 15”. 
They buy paper of one size in carload 
lots, passing the advantage to the cus- 
tomer. 

Some printers have equipped their 
plants with machinery to handle only 
17” by 22” sized paper. They can print 
booklets with a page size of 8144” by 11” 
or letterheads of the same size or multi- 
ples like half-letterhead size, 514” by 
814”. These printers will not accept or- 
ders for forms larger than those indi- 
cated. The real economy in their plant 
lies in standard sizes. Bigger sizes go to 
the plants with the bigger equipment. 

Specialization has also resulted in 
plants which specialize in typography. 
In that field Dallas’ lead in the South- 
west is even more pronounced than in the 
field of printing. The largest typesetting 
center south of Chicago is in Dallas with 
all the finest types to select from. Type 
for most of the larger jobs in Dallas is 





A COLOR SPECIALIST checks the tone in a 

highly specialized printing order at Southwest 

Printing, 917 Camp Street, where the Litho-Krome, 
the world’s finest, process is used. 





ENVELOPE SPECIALISTS at Hesse Envelope 

Company, 3221 Commerce Street, use special 

equipment in cutting and folding a large number 

of envelope sizes. Other Dallas printing firms spe- 

cialize in such unique fields as printing bread 

labels, egg cartons, stationery, burlap bags and 
fancy wrapping paper. 


tarbons in between, ore turn out by the thousands in the well-lighted shop 


ANOTHER NEW PRESS is uncrated by workmen at Haughton “ch GM poten in BUSINESS FORMS, the many sheeted forms with one-time 


shirt-tail full of type.” 
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of Rogersnap Business Forms, 1911 Canton. 








OFFSET CAMERA operator, above, manipulates dials to set up a highly 
specialized printing job at Robert Wilmans' shop, 10131/, Elm Street. Below, 
a workman prepares plastic stereotype plates on exp 
Jaggars-Chiles-Stovall, Inc., well-known typographers !ocated at 522 Browder. 


set in special type plants which do a cus- 
tom business and do no finished print- 
ing whatever. Dallas also has offset and 
lithographing plants which do work 
mainly for other printers. Other plants 
specialize in advertising printing, house 
organs, catalogs and annual reports. 

Magazine publishers find printing 
plants in Dallas which are equipped to 
handle magazines and periodicals ef- 
ficiently and economically. Here are color 
presses printing one and two colors si- 
multaneously in large size either from 
flat sheets or from webs of paper which 
come in continuous rolls. These mag- 
azine plants are anxious to offer the pub- 
lisher the real economy which comes from 
specialization. Color in offset is gaining 
wider popularity. Dallas is the proud 
possessor of the famous and licensed 
process called Litho-Krome, the finest 
color control yet discovered. 

Still other printers do only silk-screen 


ta 








t at 





ve equip 


printing. This process is fairly new in 
this area, yet produces high fidelity color 
work. Not only can the present-day Dal- 
las specialist push color through a silk 
screen to leave an image on paper for flat 
tone effects, but he can make type im- 
pression stand above the paper like raised 
printing. Silk screen is ideal for outdoor 
signs, window displays and billboards. 
New machinery can produce this process 
almost as fast as the old printer could 
print from type. 

Some plants print only law briefs, or 
school annuals or invitations. Even cat- 
alog printing is coming into its own: one 
plant is equipped to print a standard 
size catalog page and nothing else. 

The Dallas printer has matured. He is 
no longer the little fellow just getting 
started with a “shirt-tail full of type.” 
He has prepared himself to take on or- 
ders for printing which formerly went 
out of town because of high fidelity color 
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PAPER CUTTING MACHINE, above, slices neatly through thousands of 

sheets, producing a smooth, even edge without ragged pieces at Mayo 

Printing, 1206 Ervay. Below, the ladies provide a skilled feminine touch to 
sign production at the well-equipped shop of McMath-Axilrod. 





or the magnitude of the run. The bigger 
printing purchasers are buying in Dallas 
as a result of the new printing economy 
which is getting under way, an economy 
which gives the “small printer” idea of 
service, personal attention and mature 
judgment. 

The Southwest School of Printing, the 
only one in the Southwest, is also located 
in Dallas. Here young men and women 
may learn the profitable craftsmanship 
of composition and presswork. High pay- 
ing positions await its graduates. At pres- 
ent there is a dearth of applicants for 
the printing business. 

Opportunities exist not only in the 
printing business but in the allied trades 
such as photography, platemaking, en- 
graving, electrotyping, drawing, design- 
ing, copywriting, paper sales, ink and 
machinery sales. The more the printer 
specializes, the more demand there will 
be for young men to enter new fields. 
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Grow Printing 


is a vital need 

in the operation 
of any 

good business! 








HOUSE ORGAN for 
Lone Star Gas Company 


WHEN YOU 
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® Dallas 





ANNUAL REPORT for 
Dresser Industries, Inc. 


ANNUAL REPORT for 
First National Bank in Dallas 
Rogers & Smith Agency 


HOUSE ORGAN for Southern 
Union Gas System. 
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r Laughlin-Wilson-Baxter & Persons 
Advertising Agency 
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ESTABLISHED 1890 





CATALOGS + HOUSE ORGANS 
COMMERCIAL PRINTING 
MAGAZINES > BOOKLETS 


COUNTER CARD for Hi-A 
er Beauty Brassiere. 
‘ill Brough Advertising Agency 


CHRISTMAS CATALOG for 
Neiman-Marcus 
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THE SPIRIT OF 
TOMORROM... 
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SWINGING AN ELECTRIC IRON, Ben Smith, featured speaker at the Chamber's kick-off breakfast 

kept his audience on the edge of their chairs during the opening of the one-day streamlined member- 

ship drive. Dodging the iron, left to right, are E. V. McCright, chairman of the campaign, Ben H. 
Wooten, president of the Chamber, and Louie E. Throgmorton, campaign co-chairman. 


One-Day Chamber Drive 
Produces 203 Members 


OLUNTEER workers conducted a 

streamlined, one-day membership 
drive late this month to add 203 new 
members to the Dallas Chamber of Com- 
merce. New firms joining during this 
drive will be presented next month in 
DALLAS. 

These new members were elected prior 
to the drive: 

King Juices of Dallas, 6234 Peeler; 
Joseph Mantheiy; home delivery of fruit 
and vegetable juices. 

Winston A. Colwell, 6906 Snider 
Plaza; general contractor. 


Plumbers Supply Company, 1205 


A CAPACITY CROWD required additional tables in the Adolphus. 


Ross Avenue; K. H. Butler; wholesale 
plumbing supplies. 

Century Blue Print Company, 
515 North Akard; George S. Terry. 

American Printing & Letter Serv- 
ice, 4626 Ross Avenue; Carter Hayley. 

Duke Doyle Appliances, 3301 Oak 
Lawn; Duke Doyle; retail. 

Campbell & DuBois, 1119 National 

ity Building; pension consultants. 

Lynn Hotel, 3401 Gaston. 

Cello Produce Company, 606 
South Pearl; John E. Miller; pre-packag- 
ing of produce. 





OPPORTUNITY was spelled out in bold letters for volunteer workers. 





HONOR ROLL carried the signatures of success- 
ful campaign workers. Clifton Blackmon, Hugh 
Sawyer and E. V. McCright prepared the scroll. 


Nina Carron, 5330 Inwood Plaza; 
S. F. Schwartz; retail fine fabrics. 

George E. Graul Plumbing Com- 
pany, 3412 McKinney; George E. Graul. 

Marks, The Seat Cover King; 
1907 Greenville Avenue; L. H. Marks. 

Wyche & Company, 4722 Bengal; 
Mitchell Wyche; wholesale building 
materials. ee tad 

A-Bright Electric Company, 2910 
Hall; A. R. Abright, Jr. 

Jansen Construction Company, 
Inc., 1203 Powhattan; Harry E. Jansen. 

Liberty Body Works, Inc., 6930 
Forest Park Road; H. O. Bowen; truck 
body manufacturing. 


Zep Manufacturing Company, 
(Continued on Page 93) 
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Sure you make a good product 


... but does anybody want it! 





We didn’t say—'‘does anybody need it?"’ There’s always a need 
for a better product. But needs don't make a market or sales. 
Otherwise, China.would be the greatest market in the world ‘i. 
for her needs are many. Wants—-strong, selective desire by people 


for your product—that's what builds . .. and keeps sales volume. 


What creates wants? Mass communication—good advertising— 
selling at the lowest cost per dollar. That has. brought about mass 
production, more jobs and the highest standard of living in the 
world. Nothing happens until some- 
thing is sold. There are-no sales until 
something is wanted. Could*your_ 
product stand a.little more want’by 
people? We're ‘‘want-creators’ — 


it’s our business— 





could we help you? 





TAYLOR-NORSWORTHY, INC. 
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by Tom McHale 


DVERTISING is the life-blood of 

modern American business, and 
the marketing knowledge, creative abil- 
ity and production know-how of Dallas’ 
advertising agencies represent one of the 
best guarantees of the future progress of 
Dallas. Expanding the market for Dallas 
business firms and industries in modern 
competition, advertising agencies are a 
key factor in the dominant position of 
Dallas as the advertising and graphic 
arts center of the Southwest. 

The advertising business in Dallas has 
come a long way since the Dallas Adver- 
tising League was founded 44 years ago. 
The Dallas city directory of 1908 listed 
only one name under “advertising agen- 
cies,” G. A. Sardell. Five firms were 
listed under the catch-all field of “adver- 
tising agents.” The most prominent of 
these were J. A. Janelli, who specialized 
in circular distribution and John H. 
York, who advertised for business in cir- 
cular distribution and sign tacking. 

Today, Dallas has almost 90 advertis- 
ing agencies ranging from completely 
departmentalized organizations serving 
national and regional accounts to one- 
man operations. This group includes 
only about 500 people and its actual pay- 
roll approximates $1,500,000 a year, yet 
its importance is far in excess of its rela- 
tively small numbers and payroll. The 
actual billing figure will run at least 10 
times the payroll, and the business it 
brings to Dallas’ graphic arts channels 
accounts for millions more. The greatest 
value of this group is intangible and can- 
not be reduced to balance sheet figures in 
terms of actual dollars. 

The effective work of Dallas’ advertis- 
ing agencies has been reflected in count- 
less success stories of individual firms in 
Dallas and the great Southwest who have 
expanded from local to regional and na- 
tional distribution from relatively small 
beginnings as a result of aggressive ad- 
vertising and merchandising. The rise of 


Sough 1 Boop 
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Dallas as a fashion center is a prime ex- 
ample of this. 

Through the years, advertising men 
have played a tremendous part in bring- 
ing recognition to Dallas, and an even 
larger part in expanding distribution for 
individual clients and customers through- 
out the Southwest and the nation. 

Advertising and agency service is no 
mystery to business executives who have 
worked side by side with trusted agency 
men over a period of years. These execu- 
tives have found that advertising, prop- 
erly planned and executed, is not a busi- 
ness expense, but a self-liquidating in- 
vestment that increases sales and en- 
hances the effectiveness of a firm’s mer- 
chandising program. 

Despite these facts, many Dallas busi- 
nessmen do not understand the function 
of advertising agencies and their poten- 
tial value to business. Many businessmen 
who would never think of personally 
handling a legal or engineering problem 
regard themselves as natural-born “ad- 
vertising experts.” The wide diversity 
and complexity of modern media alone 
make this a very dangerous concept. To 
mention but a few, today’s advertiser has 
a choice of newspapers, magazines, trade 
journals, radio, television, direct mail, 
point of purchase material, poster boards, 
spectaculars, catalogs and sales kits— 
an almost impossible selection task for 
an amateur. The preparation of copy, 





Agency Departments 


. Media 

Art 

Copy 

. Radio, TV, Film 

Research 

. Planning Board 
Production 


. Treasurer (eating) 
. Legal (Usually Outside) 
. Publicity, Public Relations 
. Sales Promotion 

. New Business 

. Client Service 

. Operations Management 
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work and 
engraving, preparation of copy for radio 
or the production of television programs 
enter into an even more involved and 
time-consuming field. 

Many businessmen feel they cannot 
afford to employ an agency until their 
firm approaches the size of General Mo- 
tors. The truth is that most succeccful ad- 
vertisers started in a modest way and ex- 

_ panded through conservative and con- 
sistent advertising programs. 

Furthermore, it is usually more impor- 
tant for the small businessman to get 
more for his advertising dollar than the 
big advertiser. Generally, a reliable 
agency will save far more than the cost 
of its commissions or fees in proper se- 
lection of media, getting more out of 
time or space, and in production econ- 
omies and more effective sales literature 
and printed material. 

The basic feature of agency service is 
a professional and confidential relation- 
ship between agency and client. The first 
step in this relationship is to analyze the 
markets and sales objectives and to set 
up a practical advertising program. 

Who are the firm’s customers and po- 
tential customers? Why do they buy a 
product or service? How and where can 
sales be expanded? How much money 
can be spent for advertising. 

This may mean a series of two-man 
conferences involving nothing more than 
time, or it may entail costly product and 
media research depending on the size of 
the firm and the agency. 

Modern advertising is a sales tool. 

Once the best way to advertise has 
been decided, the selection of media 
comes next. In some cases this may mean 
the use of a catalog, a few trade mag- 
azines, farm journals or a direct mail 
campaign. It may involve newspaper 
space, or.a radio or television program. 
In the case of a large firm with national 
consumer distribution, it may encompass 
a campaign including four-color ads in 
national magazines, TV network pro- 
grams, metropolitan spectaculars, high- 
way boards across the nation, dealers 
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literature and point of purchase material. 

In either case, the selection is deter- 
mined by the potential market, the 
amount of money in the budget, the most 
practical way to reach the greatest num- 
ber of customers and prospects with the 
right sales message, and integrating the 
advertising program with sales and mer- 
chandising. 

Competition for aftention in advertis- 
ing today makes the next phase of agency 
service one of the most important to the 
business man: the preparation of copy 
and layout for newspaper or magazine 
space, the writing of radio copy or the 
production of a television show. 

Advertising problems are not solved 
by merely buying space or time. It takes 
quality to get attention even with a sim- 
ple direct mail piece or a radio spot an- 
nouncement. Farm journals carry eye- 
stopping color pages, radio networks fea- 
ture entertainment headliners, poster 
boards adjacent to metropolitan traffic- 
ways or even on remote stretches of high- 
way in the back country strive for the 
motorists’ attention with the finest com- 
mercial art in America. 

In addition to these basic services the 
agency usually handles billing to publica- 
tions and other media, checks tear sheets, 
poster locations, radio time and other 
details that save the businessman valu- 
able time and money. Most agencies are 
also familiar with copyright and trade 
restrictions, legal angles and many other 
details. 





Agency Services 
. Meets with clients 
. Prepares research 
. Plans campaigns 
Selects media 
Prepares copy 
Prepares art 
Handles mechanical 
. Prepares radio and television 
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ntegrates these features with 
the usual legal, financial and 
operational ‘services. 












Many harried business executives have 
found it advantageous to get a good ad- 
vertising agency and leave their market 
research, sales planning and copy wor- 
ries on its doorstep. 

Successful advertisers, both large and 
small, have also found that in agency 
service as in other fields, they get what 
they pay for. Obviously a small adver- 
tiser cannot expect N. W. Ayer service 
from a one-man agency. Nor can he af- 
ford to pay for such service. 

By long tradition most agencies op- 
erate on the basis of 15 per cent commis- 
sion from media, but it must be remem- 
bered there is a tremendous gap in the 
revenue of an agency that reckons its 
volume in millions and one serving a 
client who may be spending upwards of 
five or ten thousand dollars a year. 


As a result, most of the larger agencies 
have minimum figures in accepting 
clients and there is a growing practice 
among better agencies to charge fees in 
keeping with services rendered. This has 
resulted in a more equitable and satisfac- 
tory relationship in handling smaller 
accounts. It has given the advertiser 
with a modest appropriation better ad- 
vertising and has given the agencies a 
fairer method of compensation based on 
professional services rendered. 


Teamwork is the most important fac- 
tor in producing effective advertising— 
teamwork between the client and agency, 
teamwork between the agency executive, 
the artist, the engraver, the printer, the 
sound engineer of a radio or TV sta- 
tion, and all the highly skilled men and 
women on the advertising team. Gen- 
erally, the agency is in the quarterback 
slot. 


And despite bizarre fiction and Holly- 
wood versions of the advertising man as 
a “huckster,” he is usually more conser- 
vative than a bank loan officer in spend- 
ing his client’s money. The agency man 
knows his business depends first and last 
on results. He is far less apt to “take a 
flyer” than Mr. Average Business Man 
acting as his own advertising manager. 
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For 30 Years 


Everybodys 
Neighbor 


OR 30 years, “Your Neighbor of the 
Air,” WFAA, has been going into 
the homes of Texans and southwestern- 
ers. This home visit has brought enter- 
tainment and instruction, and this month 
the station invited listeners to come to 
the radio studios to see how radio works 
and to meet the stars during the station’s 
anniversary week, June 23 through 29. 
No small invitational list was used for 
the event, Alex Keese, manager of the 
station, invited 50,000 people to attend 
the event. Facilities open to the station 
for the first time since World War II 
made WFAA’s big open house possible. 
Colonel Karl Wallace, head of the Dal- 
las regional General Services Adminis- 
tration, approved the use of elevators in 
the government building, formerly the 
Santa Fe Building, 1114 Commerce 
Street, to carry the crowds to WFAA’s 
tenth floor level. 

Once at the studio level, visitors 
crossed a landscaped garden on the walk- 
over above Jackson Street and entered 
a veritable exhibit hall of radio stars 
and now-curious radio-sets of yesteryear. 

Two studios at the completely air-con- 
ditioned WFAA displayed personalities 
of local and national network signifi- 
cance. Throughout the hallways were re- 
cessed displays, photomontages and 


WRITING AIR COPY, Ruth Capp, seated, is 

watched by Ralph Widman, assistant program 

director, Zack Bettis, continuity editor, and Harry 
L. Koenigsberg, publicity director. 








REPRESENTATIVE SCENE from “back in the days when," which visitors saw again when they at- 
tended WFAA's 30th anniversary open house late this month. The photo above was taken about 1925. 


murals telling the story of radio, how it 
grew and giving the stories behind many 
of the listeners’ favorite programs. 

All radio broadcasts from the station 
were made with audiences present and 
there was even a daily broadcast of 
“Laugh with the Ladies,” in which the 
audience was invited to join and win 
prizes. 

The station had its visitors going home 
with loaded arms. There were three daily 
door prize drawings for huge jackpot 
awards consisting of at least 25 articles, 
including radios. Also on the award list, 
and scheduled for special drawing, were 


an electric refrigerator and two wrist 
watches, one gold for a man and the 
other diamond for a lucky woman. 

Every half hour throughout the week- 
days and Saturday, from 5:30 a. m. to 
10 p. m., there was a stage show. The 
Sunday hours, also with stage shows 
every half hour, were scheduled from 12 
noon to 10 p. m. The entertainers sup- 
plied autographed pictures to the 
audiences. 

Thousands of balloons were on the gift 
list, too. For extra added pleasure, ama- 
teur photographers were asked to join 
in the candid camera contest to be 


CELEBRATION PLANS WERE MADE by Wynona Portwood, center, WFAA's sales promotion direc- 
tor, who placed final approval on plans for displays which covered more than 2,500 square feet 
throughout the station. Torg Thompson, designer, second from right, and |. W. Phelps, representing 


Modern Art Display, who installed the exhibits, are looking on with John Allen of the station's staff. 
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judged by Dallas News photographers 
and carrying a top cash award of $50, 
with other cash awards for runner-ups. 

The entire WFAA staff, from Mana- 
ger Keese on down, acted as ushers, 
showing the visitors the station that has 
grown, since June 26, 1922, from a tent- 
enclosed studio area in the library of the 
former Dallas News building to the 50,- 
000-watt National Broadcasting Com- 
pany and Texas Quality Network and 
5,000-watt American Broadcasting Com- 
pany affiliate that it is today. 

December 6, 1951, marked the combi- 
nation of the technical facilities of the 
820 and 570 operations under one roof 
near Grapevine, Texas. This was a $250,- 
000 expenditure and marked the climax 
of improvements which started when the 
station first went on the air with 50 
watts. 

This power was increased to 100 watts 
the same year, and, after the late Walter 
Dealey heard the station in California 
and recognized the potentialities of this 
new type of communication, the power 
was increased again to 500 watts. 

The station then joined Wired Wire- 
less, the beginning of the National Broad- 
casting Company, on April 2, 1923. The 
first network program was a concert 
from Lewisohn Stadium in New York 
City. In December of the same year, the 


LISTENING IN are George Stevens, left, holding one of the early micro- 

phones, while members of the station's technical staff, Frank Adams, 

Orville Mills, Joe Gehring, Jim Cooper and Olin Brown, try to get the 
words from one of the “ancient” sets exhibited at WFAA. 

















ACTING AS GUIDES, these executives were prepared for service in their role as hosts during WFAA's 
thirtieth anniversary. Alex Keese, manager of the station is seated, and, left to right, the others are 
William Ellis, chief engineer of WFAA and WFAA-TV; George Utley, sales manager 
of the radio station, and Karl Lambertz, program director. 


station carried the first broadcast of.the 
opening of Congress with the message 
of President Calvin Coolidge being put 
on the air. 

In 1929, the station went forth with a 
power of 5,000 watts, and went to the 
clear channel voice of 50,000 watts on 
May 10, 1930. Regional network radio 
was not overlooked by the growing 
WFAA. On September 10, 1934, the 
first of the Texas Quality Network pro- 
grams was presented with the Dallas 
Morning News station being one of the 
key outlets. This network now comprises 


KPRC, Houston; WOAI, San Antonio; 
KRGV, Weslaco; KRIS, Corpus Christi, 
and WBAP, Fort Worth. 

It was in 194], March 29, to be exact, 
that the station really became clear chan- 
nel and went on to the 820 frequency 
from 800 in accordance with internation- 
al Havana agreement. Penthouse studios, 
currently housing the operation, were oc- 
cupied June 23, 1941, giving the “Radio 
City of the Southwest” its position atop 
the second unit of the Santa Fe Building, 
1122 Jackson Street, ‘Dallas. 


ALL FOR THE SHOW, the cast of the Early Birds, greeted visitors at the 
WFAA thirtieth anniversary open house. Rehearsing, left to right, are Bob 
Shelton, Wilbur Ard, Norvell Slater, Charlie Godwin, Elmer Baughman, 

Ben McCleskey, Claire Stewart, John Allen and Johnny Nolton. 

















EARLY AD LEAGUE OFFICERS greeted Hugh Chalmers, president of Chalmers Motor Company, 
when he came to Dallas. The car at left has Dick Haughton on its running board, Hugh Chalmers at 
the wheel and Charlie Padgitt of Padgitt Brothers, Dallas Chalmers dealers, in the front seat. In the 
rear, left to right, are Frank Winn, vice president, and Fred E. Johnston, president, of the Ad League 
at that time. In the front seat of the car at right, are Paul C. Gerhardt left, lated secretary of the 
league, and George W. Baker, right, first president of the league. Those pictured in the rear 
are unidentified. 


Pioneers of Modern Advertising 


ORTY years ago the 1912 conven- 

tion of the Associated Advertising 
Clubs of the World brought 3,000 of the 
nation’s leading advertising men to Dal- 
las, marking the beginning of Dallas’ 
rise as the advertising and graphic arts 
center of the Southwest. 

This month in New York at the forty- 
eighth annual convention of the Adver- 

‘tising Federation of America, the Dallas 
Advertising League presented the name 
of the late Frederick Elmer Johnston, 
league president at the time of the 1912 
convention, for a place in the Advertis- 
ing Hall of Fame. 

An outstanding pioneer in southwest- 
ern advertising, Fred Johnston was one 
of the 11 founders of the Dallas Adver- 
tising League back in 1908 when Teddy 
Roosevelt was president, Tom Campbell 
was governor of Texas, and S. J. Hay, 
Sr., was mayor of this modest city of 
100,000. 

The first meeting of the Dallas Adver- 
tising League, Dallas’ oldest civic lunch- 
eon club, was held June 25, 1908. Thirty 
members were enrolled with George W. 
Baker as the first president. The object 


of the new organization reported under 
a two-line head in the columns of the 
Dallas Morning News was, “to suppress 
fake and scheme advertising, to put Dal- 
las before the world.” 

Today, Dallas is the leading center of 
advertising and graphic arts in the South- 
west and the Dallas Advertising League 
is again in the forefront, leading a na- 
tional movement to clean up advertising 
from within and preserve the freedom 
of advertising as one of the basic founda- 
tions of the American way of life. 

The 1912 convention focused national 
attention on Dallas and represented a 
tremendous undertaking for a Texas city 
of 100,000 population. Actually it was 
Dallas’ first great convention and it 
pointed up the great industrial and busi- 
ness potential of the Southwest to the 
industrial and financial interests of the 
North and East. 

Viewed against the perspective of Dal- 
las and Texas 40 years ago, this event 
looms even larger, and serves to illus- 
trate the stature and foresight of Dallas 
advertising and civic leaders of that 
period. 


Securing the 1912 advertising conven- 
tion represented several years work on 
the part of Mr. Johnston and other Ad 
League pioneers. He and other Dallas 
delegates attended the Omaha “Truth in 
Advertising” convention in 1910 and 
helped Boston gain the group in 1911. 
Dallas in turn had the help of Boston in 
winning its first international conven- 
tion. A special train, the finest that had 
ever crossed the Texas line up to that 
time, left Dallas for Boston on July 25, 
1911, with 137 Texans from Dallas and 
other parts of the state. Texas salesman- 
ship and promotion coupled with the 
eloquence of William Hawley Atwell 
gained the convention for Dallas. 

After the return of the victorious dele- 
gation, the Ad League raised a budget of 
$35,000 for the convention and 27 com- 
mittees went to work to assure success of 
the venture. Cities throughout the nation 
worked together to make the Dallas con- 
vention the greatest in history. Special 
trains came in from points as far apart 
as San Francisco and Baltimore. A great 
automobile parade, unique at that time, 
was one of the convention features. It 
was conservatively estimated that as a 
result of the convention Dallas gained at 
least a million dollars worth of publicity. 


Mr. Johnston was elected first vice 
president of the Associated Advertising . 
Clubs of the World at the 1912 conven- 
tion. He served two terms, attending all 
directors’ meetings and traveling over 
the Southwest in the interest of ad club 
work at hisjown expense. Before and dur- 
ing this pefiod he headed a special com- 
mittee of te Dallas Ad League which or- 
ganized ad clubs in Fort Worth, Houston, 
San Antonio, Waco and other Texas 
cities. He was one of the founders of the 
Tenth District (Southwest) of the Ad- 
vertising Federation of America and 
helped to rhaoke it one of the strongest 
in the nation. 

Mr. Johriston was one of the first Dal- 
las printers to visualize the need for bet- 
ter copy, layout and illustration in direct 
printed advertising. In the days before 
advertising agencies were established in 
Dallas, he set up a complete department 
to serve advertisers from the conception 
of the idea to the finished product. Thus, 
he and his contemporary printers laid the 
foundations for modern Dallas as a 
graphic art center. 
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Eye-Level 


MOVING DISPLAYS IN COLOR 


The 


x command attention 
x“ arouse interest 


x stimulate buying 


They - - 


x4 give mass market saturation— 
with repeated impressions 


x cover the downtown section — 
outlying shopping centers— 
residential areas 


VL LIC DaSIC LuuUnda- 
n way of life. 


Th ion focused national 
4 Y -_ = and represented a 
x are seen by motorists 
and pedestrians alike 


TRANSPORTATION ADVERTISING SALES, INC. 


1925 CEDAR SPRINGS DALLAS 
For Further Information Call PRospect 2521 and Ask for Merile Stevenson 
ad DALLAS © JUNE, 1952 
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How many 

firms have 
grown and will 
continue to grow 
with Dallas 
through use of 
forms and 
advertising matter 
produced at 
ETHERIDGE 
PRINTING 
COMPANY 
who now, as 
since 1898, 

turns efficient 
handling of 

a well equipped 
plant into 
SERVICE on 
printing and 
lithographing 
RA-8101 . 1812 N. FIELD 
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MAKING PLANS for the coming year are the newly elected officers of the Dallas Retail Merchants 
Association. They are, left to right, R. C. Dolbin, executive secretary and manager; E. Paul Penland, 
president, and A. J. Biggio, Jr., vice president. Not shown is L. E. Langston, Jr., treasurer. 


Retail Merchants Elect 
Paul Penland President 


ETAIL merchants elected E. Paul 

Penland, Sr., to the presidency of 

the Dallas Retail Merchants Association 

at a meeting recently in the Dallas Cham- 

ber of Commerce board of directors 
room, 

Mr. Penland, vice president of Rey- 
nolds-Penland Company, succeeded P. J. 
Venturine, vice president of Titche-Goet- 
tinger Company, as association presi- 
dent. 

Other officers elected are vice presi- 
dent, A. J. Biggio, Jr., manager of 
Nicholson Seed Company; treasurer, L. 
E. Langston, Jr., assistant to the presi- 
dent of Volk Brothers Company, and exe- 
cutive secretary and manager, R. C, Dol- 
bin, Dallas Chamber of Commerce. 

These newly elected officers will co-or- 
dinate matters of common concern for 
the retailers. 

Twice a year, in the spring and in the 
fall, the association sponsors a school in 
retailing. These schools study all phases 
of retail operation, such as buying, mer- 
chandising, selling, sales promotion, op- 
erating procedures and personnel ad- 
ministration. This training is of great 
help to the retail personnel organizations 
in rendering better survice to the con- 
sumer. 


Another educational program is the 
Return Goods Promotion, which is con- 
ducted twice a year for a period of six 
weeks. It is an educational promotion 
among consumers with the objective of 
lowering economical losses due to re- 
turned merchandise. 

Taking a part in civic work, the asso- 
ciation has sponsored the decoration of 
downtown streets for the State Fair of 
Texas and took an active part in pro- 
moting the Fair, especially Dallas Day. 
The association also takes an active part 
in Navy Day, Army Day, the Red Cross, 
the Community Chest and many other 
groups. 

The association assists retailers in a 
great many coordinated promotions 


where all retailers are concerned, such as 
Mother’s Day, Father’s Day, Back-to- 
School and National Men’s Hat Week. 

The Dallas Retail Merchants Associa- 
tion is a division of the Dallas Chamber 
of Commerce. Executive Secretary Dol- 
bin said, “The association at all times 
makes a study of these legislative matters 
which effect the retail merchants, and 
endeavors to keep the members thor- 
oughly informed at all times.” 
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Ink Manufacturing Concern Expands. The International 
Printing Ink Division of Interchemical Corporation, New 
York City, has moved into a new 13,500-square-foot building 
at 1501 Turtle Creek Boulevard in the Trinity Industrial 
District. Capacity of the new plant is two and a half times 
that of the company’s old quarters at 2618 Main. Trammell 


— 


a Reonenenedll aii 


Crow is the owner of the building and McFadden and Miller 
were the general contractors. Lease negotiations were han- 
dled by Moser Company, realtors. The plant will serve Texas, 
Louisiana and Arkansas. W. F. Cornell is president of the 
printing ink division of Interchemical Corporation. 
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Store Serves Oilmen. A new appliance 
store near the Oak Cliff end of the Com- 
merce Street viaduct will deal in sup- 
plies for geophysical crews, including 
those who run oil tests in Canada. Rob- 
ert E. McMackin and his son, Edwin, 


are co-owners of Mack’s Appliance Store, 


recently opened for business in a new 
building just in front of their geophysi- 
cal supply house, Precision Specialties 
Company, 131 Yorkton. The father and 
son will continue operation of Precision 
Specialties in addition to the appliance 
firm. 


Designing Firm Relocates. Larger 
quarters house the Fred M. Gore Indus- 
trial designing firm. It has moved from 
2618 Cedar Springs to 2902 Routh. The 
business was established four years ago. 
Owner Fred M. Gore said the move 
marks a major expansion. 








A Distinguishea 


Downtown Address 


New 20-story building, at Bryan and Bullington 
Streets, in the heart of downtown Dallas . . . ultra- 
modern construction, with air conditioning 
throughout ... one block from Post Office ... one 
block from retail shopping center. Office space on 
12th through 15th floors available for occupancy 


FOR RENT 


when building is completed in early 1953. 


S £40 O89 


AVAILABLE 


THROUGH TEXAS POWER & LIGHT CO. 
FOR RENTALS see Cc. J.RUTLAND 
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TEXAS POWER & LIGHT COMPANY : 


723 


INTERURBAN BUILDING e 


The New Fidelity Union Building 


READY FOR OCCUPANCY 
EARLY IN 1953 
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PIONEER 


proudly presents 


BIG: Plane Comfort! 
BIG: Plane Speed! 


















EEO Pronsex /UceMASTERS 


36-passengers BIG and eager to speed you through Southwestern skyways in topflight luxury! 


Never before in the Southwest, local air service this luxurious—this swift! And 
what wonderful conveniences: fast, rear loading... roomy cabins with quiet, 
restful atmosphere... individual lighting and ventilation... you can now carry 
your own luggage aboard if you wish to banish baggage counter delays. And 
express speeds...to bring your destination hours closer! Pioneer Pacemasters 

.. built by The Glenn L. Martin Co. and modified to Pioneer’s exacting specifi- 
cations...offer you the finest in today’s modern air travel at yesterday's ait 


: fares! Welcom rd! 
For reservations Welcome aboa 




















and flight DALLAS TO: New Pacemaster Times oo aoe 
information call ALBUQUERQUE 4 hrs. 14 mins. $39.80 
iid MIDLAND-ODESSA 2 hrs. 28 mins. $19.90 
LUBBOCK 2 hours $18.60 

ABILENE 69 minutes $10.50 
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TIMED BY BAYLOR WATCHES 
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Women in Business 


lrene 
Scott 
Dicklow 


By Joseph Sterne 











NE day several years ago, a dark- 
haired Dallas advertising woman 
named Irene Scott Dicklow was deliver- 
ing a short lecture to a prominent Dal- 
las physician. 

“Trouble with you doctors,” said Mrs. 
Dicklow, “is that you don’t get your 
story over to the public. If you don’t 
watch out, you will be socialized.” 

“T know it, Irene,” the doctor replied. 
“But if you are so interested, why don’t 
you do something?” 

Not the kind of woman to turn down 
a challenge, Mrs. Dicklow promptly 
buried herself in an avalanche of medical 
books and journals, government reports 
and other data. She came up with copy 
and illustrations for 208 advertisements 
on “The Doctor and His Patient.” 

She sold her series to Skillern Drug 
Stores. The response was so impressive 
—hboth from the general public and the 
medical profession — that drug store 
chains in 1,500 American cities are run- 
ning the series in their local newspapers 
today. 

Looking back on a long and successful 
career in advertising, Mrs. Dicklow calls 
the medical campaign one of her best. 
“It was something I felt deeply,” she 
says. 

The advertising woman is likely to 
jump with both feet into any fight in- 
volving socialism and centralization of 
government. 

She sends Frank Wilson, Dallas’ con- 
gressman in Washington, her opinions 
on important questions. She often refers 
to herself in these letters as “a little grass 
root.” A MacArthur Republican, she 
walked from her precinct convention this 
spring when the Eisenhower forces 
gained control. 

Mrs. Dicklow has been a Texan nearly 
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all her life. She was born in Athens, 
Alabama, and was brought to Fort 
Worth by her parents when she was only 
eight months old. She went to Fort Worth 
public schools and then to business col- 
lege. 

She got her first job as a secretary for 
the advertising manager of Washer 
Brothers, a Fort Worth clothing store. 
But a secretary’s job was not enough for 
Irene. She ravenously studied books and 
magazines on advertising. She watched 
everything her boss did. Within a few 
years, she designed her first ad—a 10- 
inch by 10-inch layout for Laird-Schober 
Shoes. Ten years after joining Washer’s, 
she became advertising manager. 

That same year at Washer’s, a young 
man in the men’s clothing department 
asked her out to dinner. “I didn’t even 
know he was in the store,” she recalls, In 
1917, Miss Irene Scott became Mrs. John 
S. Dicklow. 

Mrs. Dicklow emphasized simplicity 
rather than sophistication in her Washer 
ads. She used plenty of white space 
around and in her ads, and concentrated 
on dignified copy. 

Several years later, Mrs. Dicklow was 
named executive secretary of the Fort 
Worth Community Chest. She kept that 
job for four “hectic” years, then moved 
to Dallas 26 years ago to start her agency 
career. 

Mr. Dicklow had purchased a General 
Motors agency in Arlington early in 


IRENE SCOTT DICKLOW 





1929, when the depression hit. Luckily, 
t.e advertising business held up. He 
joined the firm, and handled syndicated 
advertising matters. 

Early in her agency career, Mrs. Dick- 
low decided to stay small, to steer away 
from the million dollar accounts. “You 
must either have a tremendous organiza- 
tion or a small operation to do a decent 
job. I chose the latter,” she explains, 

Nevertheless, by the early 1940's, 
her agency employed eight persons and 
did several hundred thousand dollars 
worth of business a year. After Mr. Dick- 
low’s death in 1947, Mrs, Dicklow started 
to whittle down the size of her agency. 

Her office is now located in the Na- 
tional City Building, but she does much 
of her work in a studio in her home. 

“An ad executive must pretend he is 
spending his own money, not his 
client’s,” she says. “The easy way is to 
squander an advertising budget on a few 
ads in a high-priced publication. It takes 
more work to spread the advertising 
around to hit more people. 

“T hope I’ve done my part to make 
advertising a profession,” she continues. 
“Certainly there has been considerable 
improvement in the field during the past 
few years. 

“For a while it seemed we were 
swamped by a lot of ‘Johnny Jump-Ups’ 
who didn’t know beans from cornbread. 

“But,” she adds with a grin, “they 
didn’t last long.” 
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Selig Company Moves to New Plant. A new 15,000-square-foot building at 





st 


147 Pittsburg in the Trinity Industrial District is the new home of the Selig Com- 
pany of Texas, manufacturers of sanitary products. The subsidiary of the Selig 


Company of Atlanta, Georgia, established 


operations in Dallas in 1911 in a build- 


ing with 1,000 square feet. The new plant has manufacturing facilities, offices, 
display space, warehouse and shipping departments and room for expansion. Kaplan 


Construction Company was the contractor. 


Selig companies. 


Albert S. Selig is vice president of both 








New Drive-In Opens. Restauranteur 
Maurice Caranas has opened a modern, 
new drive-in at 10009 Harry Hines 
Boulevard. The Caranas’ Drive-In fea- 
tures California redwood exterior and 
an interior marked by soft, indirect light- 
ing and a Western motif. The drive-in 
can seat 120 persons inside and park 
200 cars outside. Mr. Caranas was a pio- 
neer in developing Field Circle as a 
business, entertainment and ‘tourist cen- 
ter. In 1945 he opened Maurice’s Flight 
21. James S. Miller will manage the 
drive-in. 
"hts A 


Remodels Grocer. The Minyard Gro- 
cery store at 4900 Lindsley has opened 
again after being remodeled. The re- 
furnished store boasts a_ self-serving 
meat market, refrigerated produce coun- 
ter and a large parking area, It is equip- 
ped with the latest in grocery store facili- 
tie. The Minyard grocery chain has four 
stores, each controlled by a separate cor- 
poration. Five Minyard brothers and a 
sister operate the chain, now in its twen- 
tieth year. They are M. T. (Buddy) Min- 
yard, H. C. Minyard, H. J. Minyard, 
W. A. Minyard, and Faye Minyard. 


Actress Directs School. A Dallas 
stage and television actress has assumed 
management of the Louis of Dallas Mod- 
el Agency and Charm School. She is 
Joann Dobbs, formerly of the John Rob- 


ert Powers schools. The Louise of Dal- . 


las school is in the Wholesale Merchants 
Building. The agency furnihes models 
for the American Fashion Association 
and will be enlarged to include radio and 
television instruction and a hair-styling 
department. 
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Engineer Forms Company. The Car- 
ter Engineering Company has opened 
at 5543 Dyer Street to represent the 
Link Radio Corporation exclusively in 
Northeast Texas. The owner is Thomas 
F. Carter, former business manager and 
partner in the Sound Engineering Com- 
pany. Carter Engineering will specialize 
in mobile two-way radio communication 
equipment. It will also distribute Leece- 
Neville generating systems. 
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New Drug Store Planned. The first 
drug store in the Trinity Industrial Dis- 
trict, Trinity Drug, is expected to be 
open for business by August 1. The store 
will be at 1620 North Industrial Boule- 
vard. 
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McDonald Manufacturing Builds Dallas Office. Opera- 
tions have begun in the new Dallas branch units of A. Y. 
McDonald Manufacturing Company of Dubuque, Iowa. The 
company, which manufactures and distributes domestic 
pumps, oil-handling equipment and plumbing and water- 
works brass, is housed in a building with 25,000 feet of floor 


space at 1901 Irving. The company has adequate land for 
future expansion. The Dallas branch is one of 18 the company 
has in various-parts of the United States. From Dallas, five 
salesmen cover the Texas market. George Zimmerman is 
manager of the Dallas facility. 








Plastics Distributor Named. The 
newly organized Greater Dallas Protexa 
Wall Company has been designated re- 
gional factory representative for a new 
plastic product, Protexa Wall. The prod- 
uct is utilized as an exterior coating, 
sealer and insulator. Vic Benson and 
Ed Price head the Dallas firm at 3302 
East Illinois. 


Hobby Firm Moves. United Hobby 
Distributors, Inc., has moved into larger 
quarters. The plant’s new location is at 
1807 Levee in Trinity Industrial District. 
It formerly was at 1607 Dragon. The 
Dallas plant houses the southwestern 
branch of a Chicago company and will 
operate in Texas, Oklahoma, Louisiana, 
Arkansas and New Mexico. 


Firm Expands Services. Services of 
the Dallas plant of Earle M. Jorgenson 
Company at 2220 West Commerce Street 
will be expanded. The firm will include 
distribution of Kaiser Aluminum & Sales, 
Inc., specification and utility sheet and 
rod and bar aluminum. The company 
also carries a complete line of steel prod- 
ucts, 
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DR. PEPPER handles dealer records faster and easier 


with Diebold V-tine Trays. Call or write for a Diebold 
specialist on your record handling problem today. 
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most successful 
mail users. Fine Arts’ 
mce in direct mail 


YUkon 7583 e 701 a 4 


ARE YOU RECEIVING ‘‘ideas Thot 
Make Democracy Work,"' Fine Arts’ monthly 
series of lithographed quotations? If you 
4 would like to receive these beavtifully 
illustrated pieces, call the above number 
or write to P. O. bex 5927. 








LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING’ 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street PR-0677 ——Dalllas 














S. J. NADEL 
AND ASSOCIATES 
Employee Benefit Plan Consultants 
604 Tower Petroleum Building 
Telephone R1-9454 















New Blood Research Building. The Wadley Research Institute, which_has 
received world-wide recognition for its work in blood research, has moved its modern 
scientific instruments and materials into a new home. The building, a $650,000 gift 
to medical science of Mr. and Mrs. J. K. Wadley of Texarkana, was dedicated May 3. 
The modern medical center, located at Gaston and Adair streets, traces its beginning 
back to 1935, when Dr. Joseph M. Hill and his staff of physicians, scientists, and 
technicians began their investigations into hematology. The new building is con- 
structed of steel and concrete with two stories above ground and one below. Mr. 
and Mrs. Wadley made the gift with their daughters, Mrs. Elloine Wadley Moseley 
of Dallas and Mrs. Emily De Ware, in memory of their grandson, Keener Bob 


Moseley. 








Shale Institute Formed. Leading pro- 
ducers of expanded shale aggregate have 
organized the Expanded Shale Insti- 
tute, according to Alex T. Mickle, vice 
president of the Featherlite Corporation 
in Dallas. Harvey Hicks Allen will rep- 
resent Featherlite on the institute’s 
board. The idea of the institute is to 
make available authentic data on ex- 
panded shale aggregate. 


PRS F 


Building Named. A central building of 
Southern Methodist University’s $3,000,- 
000 legal center has been named for Rob- 
ert Gerald Storey, dean of SMU’s law 
school. Storey Hall was named at a meet- 
ing of the board of trustees. Mr. Storey 
is considered largely responsible for the 
success of a fund drive to build the 
legal center. He holds a doctor of law 
degree, is president of the Southwestern 
Legal Foundation and a nominee for the 
American Bar Association presidency. 
Mr. Storey is past president of the Dal- 
las and Texas bar associations. 
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Drive-In Opens. Tony’s Drive-In, re- 
cently opened on Northwest Highway 
just east of Lemmon, features modernis- 
tic architecture with adequate parking 
space. Tony Bifano owns the new restau- 
rant. 


Name Changed. The name of the 
Highfill, Gulledge & Terry insurance 
agency has been changed to the Hal A. 
Gulledge Company. Hal A. Gulledge has 
acquired full ownership of the firm, He 
said F. M. Highfill and W. H. A. Terry 
have purchased his interest in the 
agency’s Fort Worth office. Gulledge is 
observing his twenty-seventh year in the 
insurance business here, is president of 
the Dallas Salesmanship Club, and was 
vice chairman of the 1952 Red Cross 
fund drive. He said his company would 
represent the same insurance firms and 
there would be no personnel changes. 
Mr. Gulledge is also a past president of 
the Dallas Association of Insurance 
Agents. 
7 7 vy 


Publication Award, The Green and 
White Banner, creative arts publication 
of the Hockaday Lower School, has won 
first place in the twenty-eighth national 
contest of the Columbia Scholastic Press 
Association. Miss Carol Chapell is edi- 
tor-in-chief and Mrs. Roscoe L. Rob- 
erts, English advisor; Mlle. Lucette Mou- 
lin, French advisor; and Miss Gloria 
Gibson, art advisor. Only the best 
themes, stories and poems written in 
English and French eighth-grade classes 
are published in the magazine. 
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Moves into New Plant. New quarters for Zep Manufacturing Corporation have | 


been opened at 1209 Slocum Street under a lease negotiated by the Moser Company, 
realtors. The new plant will provide modern facilities for the complete manufacture 
of its broad line of cleaning chemicals, soaps, floor waxes, disinfectants, insecticides 
and automotive cleaners as well as the sales of industrial floor machines, vacuums 
and mopping equipment. More than 10,000 square feet of floor space will be used 


in the new operation. 


‘ 








Y.M.C.A. To Launch 
Dallas U.S.O. Lounge 


Herbert T. Hitch of Knoxville, Ten- 
nessee, has arrived in Dallas to establish 
and direct the Y. M. C. A.-operated U. S. 
O. lounge and information center. 

In carrying on this temporary pro- 
gram that was begun during Operation 
Long Horn, Mr. Hitch has been working 
with U. S. O. leaders, B. F. McLain, 
council chairman, and Henry S. Jacobus. 
The city’s Community Chest last year 
gave $112,000 to the national U. S. 0O., 
which will be restored to the local or- 
ganization as justified by the needs of 
Dallas. 

Before asking New York headquarters 
for a budget, Mr. Hitch will make a sur- 
vey of conditions here. He hopes to get 
space and enough financing for a per- 
manent lounge with information service, 
meeting room lockers for checking par- 
cels and a soft drink bar. 

Mr. Hitch has 42 years’ of profes- 
sional Y. M. C. A. work behind him. 
During World War II he supervised Y. 
M. C. A.-operated U. S. O. units in sev- 
eral southwestern states, and also headed 
Honolulu’s Army-Navy “Y”. 
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Doubling Ford Plant. The additional 
working space of the Ford Plant assem- 
bly unit.now under construction at 5200 
East Grand Avenue is nearing comple- 
tion. The 287,000 square-foot addition 
will house body construction and paint 
departments, also a modern industriel 
hospital and cafeteria. Completion of the 
building is expected by mid-summer. 
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Dallas Builder Plans 
Thirty-seven New Homes 


Dallas Homebuilder James C. Ochs 
plans to construct 37 modern houses in 
Dallas. The homes will feature built-in 
Chambers ranges and ovens, brick floors 
in dining rooms and low-pitch roofs, 

Twenty-seven of the two and three- 
bedroom houses will be constructed in 
Brownwood Park at Walnut Hill Lane 
and Lemmon Avenue, Mr. Ochs said. 
The other 10 will be built in the Pied- 
mont Addition at Buckner Boulevard 
and Scyene Road. 


The houses will be on lots measuring 
7,500 square feet and will sell in the 
$11,000-$12,000 range, the builder said. 
The homes will be of brick and built 
as they are sold, to give purchasers an 
opportunity to select colors and brick 


types. 
ee 


Leases Building. Texmen, Inc., has 
leased a new building in Trinity Indus- 
trial District at 1402 North Indus- 
trial Boulevard. The company, a new 
firm in Dallas, will distribute Mengel 
products, such as kitchen cabinets, wall 
closets, sliding doors and hotel type fur- 
niture, throughout Texas. Ronald Cook, 
vice president and general manager of 
Texmen, said the building has 2,700 
square feet of floor space. It is of white 
brick with air conditioned offices and 
warehouse space. Charles L. Stripling is 
office manager. The lease was negotiated 
by W. E. “Bill” Campbell of the Moser 
Company. 








SAY MANY 
SUCCESSFUL 
FLEET 

OPERATORS 


Here’s Why: 


“Osage takes care of everything” 

. supplying as many cars and 
trucks as you need, when you need 
them. Consider these money- and 


time-saving features: 


1. No Investment 
2. 
3. 
4. 


No Maintenance 
No Insurance 


Rental is Direct 
Tax Charge-Off 





For Full Information 
Phone, Write or Wire 


OsAGE 
Rentals, Due. 


















AUCTION and 
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Service 











ASSOCIATES 


Rio Grande Nat'l. Bidg. Phone PRespect 2148.7 
DALLAS * TEXAS 





Contact IRV ROSEN 


ling your liquida- 
tion or appraisal s. Neo obligation. 


1914 N. HARWOOD e_—sRiverside 4763 
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who have built 
new factories, 
warehouses and 
retail outlets to 
accommodate their 
increase in 

sales. 


ADVERTISING, 
McKINNEY AVENUE 


RAndolph 4654 


INC. 

















Listed and Unlisted Bought 
ics Stocks & Bonds Sold 
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DALLAS, TEXAS FORT WORTH, TEXAS 
502 Dalias National Bank Bidg. 423 Fort Worth National Bank Bldg. 
TELEPHONE: RI-9021 e TELETYPE: DL 390 e TELEPHONE: ED-1248 


Member Midwest Stock Exchange 
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Air Conditioning Set 
For Low Cost Housing 


Builders James Crow and John Benda 
have announced that their new 125-unit 
low cost housing project, the Dallas 
Pacemaker, will be completely air con- 


| ditioned. This makes them the second 
| major builders in Dallas within the past 
| month or so to include complete year- 


round air conditioning in their plans. 

A General Electric residential air con- 
ditioner and a G-E warm-air furnace 
will provide cooling, heating, humidifi- 
cation and dehumidification as needed. 
A single air duct system will bring the 
warm or cool air to each room in the 
house. 

The other project to use air condition- 


| ing is the East Ridge Park development, 
| where 210 homes were built to sell for 
| $12,500. It is understood to be the first 


large-scale, low-cost housing project in 
the country to boast year-round air con- 


| ditioning. 


2 8-¢ 


New College Courses. Two new 





courses in certified professional secre- 
tarial review will be offered for the first 
time in Texas during the summer at Dal- 
las College. The evening branch of 
Southern Methodist University will teach 
the review courses from June 2 through 
July 24 at 500 North Akard Street. Mrs. 
Virginia Baker Long, chairman of the 
S.M.U. business education department, 
will be in charge. The courses are de- 
signed to give intensive review for those 
who wish to improve office production 
standards and who wish to qualify for 
executive responsibilities. 
5 7 rv 


Oil Field Service. Pressure Services, 
Inc., a new oil field service company, has 
been organized in Dallas with offices at 
137 Walnut Hill Village. Company offi- 
cials are W. L. Long, executive vice presi- 
dent; Temple P. Hoffer, president, and 
Robert R. Smith, secretary-treasurer. The 
new firm’s services will include running 
and pulling pipe under pressure and tech- 
nical assistance at dual completions. They 
will also market new flow control equip- 
ment. 
5 A 7 5 

Motor Exchange Office. The third 
Texas office for Allied Motor Exchange 
has been opened at 2011 North Harwood 
Street. Glen M. Shine, Dallas manager, 
said the branch office will give one-day 
service on installation of motors for all 
makes of cars and trucks. All exchange 
motors will be guaranteed for 10,000 
miles. 
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New Electrical Plant. A new electrical manufacturing 
plant is under construction in the Trinity Industrial District 
for lease by Federal Electric Products Company of Newark, 
New Jersey. The factory will contain 20,000 square feet of 
floor space and cost $250,000. It will produce intricate elec- 
trical equipment, such as panelboards, switchboards, special 
motor control equipment, and adaptations of Federal’s well- 
known “Stab-Lok” circuit breaker. The building will be one- 
story and built of masonry at 1525 Turtle Creek Boulevard. 
McFadden and Miller Construction Company is building the 





plant for Owner Trammel Crow. Lease negotiations here 
were handled by W. E. (Bill) Campbell, Jr., of Moser Com- 
pany, realtors. The new plant’s manager will be a former 
Dallas Power and Light Company man, E. R. Boruch. The 
new operation should mean much to Dallas and the Southwest, 
according to Federal’s Regional manager, R. E. Willis of 
St. Louis. He says the plant will be one of the most modern 
in this area and will bring the Southwest “greater and more 
accessible supplies of the latest and best equipment ever 
developed for the control of light and power.” 














Wilson 
Know-How 


Wilson 
Service 


Your printing deserves the mark 
of quality that “‘Photo-Engrav- 
ings by Wilson’’ can give it. 
Discuss your requirements with 
a Wilson man. 
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three reasons why ad men prefer... 


Photo-Engravings by Wilson 


Yes, the phrase ‘‘Photo-Engravings by Wilson” 
really means something to advertising men. It means 
expert counsel on engraving problems... the finest 
craftsmanship in producing quality engravings... 
and dependable service in getting finished plates 
WHERE you want them, WHEN you want them. 





is 
unsound 


Sales effort unguided by 
expert advertising coun- 
sel, like the arrow which 
“... fell to earth | know 
not where,” may make 
rhyme, but not reason 
® Determining the loca- 
tion and size of YOUR 
sales target, saturating it 
with proper and suffi- 
cient ammunition, is the 
self-liquidating service 
of a good advertising 
agency. 
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Ad League Elects Officers. New Officers of the Dallas Advertising League are, 
left to right, John L. Briggs, first vice president; Clifton Blackmon, second vice 
president; Vivian Brady, secretary-treasurer, and Rex V. Lentz, president. Mr. 
Lentz is director of special services for the Mercantile National Bank. He has been 
a member of the group for 13 years. New directors named were Bob Carter, Alex 
Keese, Al Harting and John Jones. Holdover directors are Will Rogers, Jack West, & 


Robert J. Burke and Fallon Snyder, 











MISS NORMA MORRELL has been 
named chief underwriter for National 
Bankers Life Insurance Company. Miss 
Morrell formerly was chief underwriter 
and assistant director for Standard Life 
and Accident Insurance Company in 
Oklahoma City. 


a eee 


Directors of Southland Life Insurance 
Company has appointed HERMAN E. 
OTTO as assistant secretary. Mr. Otto 
was formerly manager of the premium 
accounting department. SAM H. CAU- 
DLE will assume Mr. Otto’s former post. 
Mr. Otto, with the company for more 
than 30 years, will co-ordinate and mod- 
ernize home office operations. He is a 
member of the Insurance Accounting 
and Statistical Association and the Life 
Agency Cashiers Association. Mr. Cau- 
dle has been with Southland 24 years. 


in es 


GEORGE C. MacDONALD has been 
appointed sales promotion manager of 
the Brown Company and Brown corpo- 
ration. He joined the Brown Company 
in 1928 and later became manager of the 
Boston office. In 1938 he was promoted 
to southwestern manager with headquar- 


J. L. CABANISS, who originated a 
local television show of interviews with 
job seekers, has won an award of merit. 
He received the honor at a convention 
of the International Association of Per- 
sonnel in Employment Security in At- 
lantic City, New Jersey. Mr. Cabaniss 
is placement supervisor of the Dallas 
district office of the Texas Employment 
Commission. The association’s annual 
international award of merit is given for 
outstanding development in employment 
service work. 


Pon e Ce, 


MRS. SAMUEL A. SHELBURNE has 
been named president of the Council of 
Social Agencies. She is a past president 
of the Dallas Symphony League. HOW- 
ARD P. HOLMES is retiring president 
of the C. S. A. Other new officers: H. 
GRADY SPRUCE, first vice president; 
REV. TOM SHIPP, second vice presi- 
dent; MRS. GEORGE ABBOTT, secre- 
tary; and ARTHUR HUGHES, treas- 
urer. New directors are SUTHERLAND 
D. MILLER, CHESTER COLE, MRS. 
MORTON H. SANGER, MRS. CHAR- 
LES J. PAYNE, FRED MOORE and 
THOMAS C. GRIMLAND, JR. The 
C. S. A., 11 years old, is a voluntary 


ADVERTISING AGENCY 
12th Floor National City Building 


PRospect 2722 Dallas 


association of individuals and public and 
private agencies for the improvement of 
health and welfare. 


ters in Dallas. Mr. MacDonald is a past 
president of the Southwestern Paper 
Suppliers Association. 
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RADIAGRAPH 


Up-to-the-minute in design, the No. 20 Radiagraph 
is Airco’s newest service-proven portable gas cutting 
machine. 

. .. So you'll know about the first gas-cutting ma- 
chine designed to carry Aircomatic®, Heliwelding, 
Flame Hardening, and other fabrication equip- 


ment... 


...So you'll be among the first to know how 
the No. 20 Radiagraph cuts circles and arcs, any 


—_i——_ 
AIRCO 


Air REDUCTION 
MAGNOLIA COMPANY 


A Division of Air Reduction Company, Incorporated 
Beaumont * Corpus Christi * Dallas * El Paso 
Fort Worth * Hobbs * Houston * Oklahoma City 
San Antonio * Shreveport * Tulsa * Wichita Falls 


Southwestern Headquarters for Oxygen, Acetylene and Other Gases. . Carbide . . Gas Welding 
and Cutting Machines, Apparatus and Supplies . . Arc Welders, Electrodes and Accessories 
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length straight lines, simultaneous parallel lines — 
with single or double bevels, and irregular shapes. 

...- So you'll know how this 57-lb. one-man porta- 
ble can be put to work for you, we’ve written up all 
the detailed information you need in a quick-read- 
ing, 8-page folder. To get your copy of the No. 20 
Radiagraph catalog, please fill in the attached cou- 
pon and mail it to us today, or write us on your 


business letterhead. 


| 
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I 
| Air Reduction Magnolia Company 
| Division of Air Reduction Company, Inc. 
| Advertising Department 

Houston 1 
| Texas 
| Gentlemen: 

Tell me about the No. 50 Travograph today. Send me 
l 

| 

| 

| 

I 
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your catalog. 
Title. 
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Doubles Water Supply. The Dallas Supply of purified 
water was doubled when the city’s new $8,000,000 Elm Fork 
water purification plant was opened recently. 

The giant plant, located one mile north of Carrollton on the 
old Denton Highway, east of U. S. Highway 77, will pump 
out 100,000,000 gallons of pure water every day. 

The plant takes water from the Elm Fork of the Trinity 
River and purifies it through a five-story chemical house, 
mixing and settling basins and sand filters, depositing it 
finally in four great storage wells. The plant has giant dimen- 
sions—five of the pumps each can move 30,000,000 gallons 
of water daily, for the intake pipes yawn six feet across the 











CALL 


STATIONERS @ OFFICE OUTFITTERS 
1523 COMMERCE STREET PHONE PR-8581 





mouth. From top to bottom of the storage wells the measure- 
ment is 17 feet, and the wells stretch across a diameter of 184 
feet. The purified water leaves the plant in 66-inch mains. 

The possibility of expansion was taken into account when 
the Elm Fork plant was designed. Enough land is available for 
a plant which could pump 660,000,000 gallons of water a day, 
and without difficulty the plant itself could be expanded to 
double its 100,000,000 daily output. 

It was back in June, 1950, that construction began on the 
Elm Fork plant, which cost $6,043,000. The 9.9 miles of pipe- 
line cost $2,137,000, bringing the total to $8,180,600. 





Nt Could 
is 


It took three things to create the beau- 
tiful and dignified office of Mr. A. B. 
Culbertson, Baptist Foundation of 


OUPrs 


Texas. They were...the finest of mod- 
ern furniture ...a deft feeling for show- 
manship in planning...and a man 
who wanted his office designed to fit 


his personality and needs. 


Let Stewart’s design your new offices. 
You'll show it with pride, buy it with 
confidence...from the one office 
equipment dealer in the United States 
recognized as the “Brand Name Re- 
tailer of the Year 1951.” 
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State Board Approves 
New Wynnewood Bank 


A new state bank for Dallas has been 
approved by the State Banking Board. 
It is the Wynnewood State Bank, which 
is expected to begin operating this sum- 
mer. 


Cliff with a total capital of $400,000— 
including $200,000 capital stock, $150,- 
000 surplus, and $50,000 reserve, accord- 
ing to Angus Wynne, Jr., president. 
Other officers are Comer Bishop, ex- 
ecutive vice president, and Ralph Kin- 
dle, cashier. The Wynnewood State Bank 
was organized by Angus Wynne, Jr., 
Toddie Lee Wynne, Toddie Lee Wynne, 
Jr., B. H. Majors, Z. L. Majors, Leonard 
Volk, Alvin Herold and Ted Holland. 


- FS 


Department Store Opens. A new gen- 
eral family department store, Beall Broth- 
ers, has opened at 2621 Lancaster Road 
and is managed by C. T. Parrish. This is 
the second Beall store to be opened in 
Dallas within the year and is the twenty- 
fourth in the firm’s state-wide chain. The 
other Dallas store, located at 5415 East 
Grand Avenue, opened last November. 
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Air Conditioning Firm. Lone Star Air 
Conditioning Company has recently 
moved from Tyler to Dallas at 5607 East 
University Boulevard. It is housed in a 
new building, having 19,500 square feet 
of floor space, for the firm’s executive 
and sales offices, display rooms, sheet 
metal shop, warehouse and parts depart- 
ment, repair and service departments. 
Officers are Robert J. Johnson, president 
and treasurer; V. L. Strange, vice presi- 
dent; Robert K. Brown, secretary, and 
Gus Avera, sales engineer. 
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New Headwear Firm, Headquarters 
of a new manufacturer and distributor 
of children’s headwear have been estab- 
lished at 212414 Main Street. The firm 
is Sandy, Inc. A. R. Goldstein is presi- 
dent; Ralph W. Leeds, vice president, 
and H. B. Sanders, secretary-treaurer. 
The firm has brought out a complete fall 
line of children’s hats. Styles and sizes 
will range from infant to junior. Mr. 
Leeds will represent Sandy in the South- 
west. Bill Bohny will have the Texas- 
Oklahoma territory and Charley Rut- 
ledge will travel Louisiana, Mississippi 
and Alabama. 


DALLAS ¢ JUNE, 1952 


The new bank will be set up in Oak 


In a plant equipped throughout with the most modern 
mechanical facilities, skilled craftsmen are ready to produce top quality 
lithography for discriminating advertisers interested in getting 


full value in sales-building literature. 





Experienced representatives. are ready to discuss your 


problems and to present personally, a detailed picture of the quality, 


dependability and economy of our service. 


ROBERT WILMANS, printer 


, 1013 Elm @ Riverside 5244 


Bob Wilmans, Jr., Owner 














INDUSTRIAL DISTRICT 


“Under the 
Skyline 
of Dallas’’ 


TRINITY 


the beautiful new 
home of the 


ARMSTRONG CORK 
COMPANY 
For information on the Trinity Industrial District consult your real estate broker or... 
INDUSTRIAL PROPERTIES CORPORATION e¢ 401 Republic Bank Bidg. « RI-6552 
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¢ INDUSTRIAL 
@ RESIDENTIAL 
<  e STREETS 


ASPHALT OR CONCRETE 


See us first for estimates 


You save money with Texas Bitulithic paving, vs 
for our paving lasts longer. The vast organi- 
zation of Texas Bitulithic offers modern 
equipment—45 years of experience and a 
large staff of skilled paving engineers. Let 
one of our Engineer Salesmen give you facts 
and figures on the long-life of our paving. 





COMPANY 


Phone Riverside 3531 


BITULITHIC 


2121 Irving Boulevard 












PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


Al. ap * ies 


Time Saved In Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





207-8 a 
PRAETORIAN BUILDING 


EMPLOYMENT SERVICE 


PROGRESSIVE TRANSPORTATION 
FOR THREE-QUARTERS 


OF A CENTURY 


ST. LOUIS SOUTHWESTERN 
RAILWAY LINES 
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Warehouse Firm Expands. Dallas Transfer and Terminal Warehouse Company 
has leased a three story building at 1108 Jackson Street that will provide an addi- 
tional 40,000 square feet of floor space to the company, half of which is air- 
conditioned. Southwestern Drug Corporation, present occupants, will vacate the 
building by the end of the year. Southwestern Drug sold the building to W. L. Pickens 
of Dallas. Gus K. Weatherred, president of the warehouse concern, said the new 
building is suited to the needs of manufacturers’ agents requiring general offices, 








display and warehousing space all under one roof. 








Cedar Springs Lambert 
Plot Sold for $126,000 


The Cedar Springs Corporation has 
purchased the Lambert Gardens on 
Cedar Springs. 

The property, an office buildin; and 
3.5 acres along Turtle Creek from Cedar 
Springs to Fairmount, will be used as 
offices for the Burdell Oil Company. The 
Cedar Springs Corporation is composed 
of Ernest H. Rice of Dallas and Snyder, 
Mrs. Emma W. Burlingham of New 
York and A. W. Walker, Jr., of Dallas. 
Mr. Rice is president of Burdell. Majors 
and Majors and B. David Benfer, Jr., 
realtors, handled the sale negotiations. 

J. O. Lambert, Jr., president of Lam- 
bert Landscape Company explained the 
operation of his company had grown 
such that it was necessary to move to its 
present site, Lambert’s Green Barn, on 
Northwest Highway, where a 16-acre 
tract provides plenty of room for offices 
and expansions. 








Plan Considered To House 
Federal Agencies Together 


There is a plan underway to consoli- 
date all “old line” government agencies 
in the Dallas area into one federal cen- 
ter. The idea is to build the center out 
of the downtown district and save the 
government rent, says Karl E. Wallace, 
regional director of the General Services 
Administration, who announced the plan. 

He said housing agencies that are now 
scattered over the city under one roof 
would save the government $500,000 an- 
nually in rent alone. The G.S.A. is the 
federal government’s “housekeeping” 
agency. It allots office and storage space 
to most federal government divisions. 

This long-range plan concerns only 
the “old line” government agencies. The 
“old line” ones are more permanent, such 
as the Civil Service Bureau, Veterans 
Administration and Bureau of Internal 
Revenue. Temporary or “emergency” 
agencies are represented by the Office of 
Price Stabilization and the Wage Stabili- 
zation Board. 
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RUSHTON LEIGH ARDREY 





OSCAR C. BRUCE 


Republic Promotes Three 
To Senior Vice President 


EPUBLIC National Bank of Dallas 
has promoted three key officers to 
the rank of senior vice president. 

They are Rushton Leigh Ardrey, Os- 
car C. Bruce and James Millard Cumby. 

The three were advanced by board 
action June 10. Fred F. Florence, Repub- 
lic National president, announced the ap- 
pointments. 

Mr. Ardrey, a native of Dallas, re- 
ceived his B.A. degree from Yale Univer- 
sity. Before joining Republic as vice 
president in July, 1942, he was formerly 
assistant treasurer of the Guaranty Trust 
Company of New York City and assist- 
ant vice president of the Bank of Man- 
hattan Company. He is head of the Petro- 
leum Department for Republic and is 
recognized throughout the country as an 
authority on oil financing. 

Mr. Bruce is a native of Wills Point. 
He received his education at Texas A. & 
M. His previous banking connections in- 
clude Van Zandt County National Bank 
of Wills Point; First State Bank of Wills 
Point; assistant to president, First State 
Bank of Eastland, and vice president, 
Dallas National Bank. He joined Repub- 
lic National as vice president in 1940, He 
is a director of the Highland Park State 
Bank, Greenville Avenue State Bank and 
Fair Park State Bank. 

Mr. Cumby is a native of Sulphur 
S»rings, and was educated at Peacock 
Military Academy and Southwestern 
Main. He joined Republic in October, 
1920. In June, 1923, he was promoted to 
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assistant cashier. He was elected assistant 
vice president and promoted to vice 
president. He is a director of the Na- 
tional City Bank, Oak Cliff Bank and 
Trust Company, and the State National 
Bank of Garland. ; 

The Republic National Bank was rec- 
ognized earlier this year wit: their ex- 
hibits of advertising in national compe- 
tition. A board of judges representing 
Banking magazine awarded the citations 
as a result of the publication’s “Forum 
in Print.” Exhibits of advertising from 
all over the United States and Canada 
were displayed in the Advertising Club 
of New York. 

J. Lewell Lafferty is vice president in 
charge of the public relations depart- 
ment of the Republic National Bank. 


JAMES MILLARD CUMBY 











There’s a big 
difference 
between 


customers 
and people! 


We've spent years separating 
one from the other. It pays 
off to our clients... producing 
more sales per advertising 
dollar spent. It will pay you 
to permit us to give you 

a graphic demonstation. 

Pick up your phone now... 


we'd like to chat with you. 


Laughlin-Wilson 
Baxter & Persons 


Advertising 


DON lL. BAXTER 
Executive Vice-President 


HOUSTON e DALLAS © NEW YORK 
MEMPHIS @ HAVANA e@ CARACAS 
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Fly the °51 PIPER PACER—125 h.p., 
4-place, 125 m.p.h. 


AIRCRAFT BROKERS 


Outstanding values in all types of air- 
craft. Sale or trade. Priced from $600 up. 
AERIAL ADVERTISING 


Moderate rates. Guaranteed service. Ef- 
fective. Call us for complete details. 


= I. FLIGHT TRAINING 


Approved flight and instrument train- 


— ualified instructors. Private instruc- 


tion at approved rates. 


CHARTER SERVICE 
PHONE FA-2069, FA-0123 











WHITE ROCK AIRPORT 
JOHN WEST ROAD DALLAS 








MORTGAGE 
LOANS 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, 
AND F.H.A. 


TO BUY, BUILD, REFINANCE, REPAIR 
OR REMODEL—BEST INTEREST RATES 





Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924"° 
Approved FHA Mortgagee 
F. M. LOVE, Ch. of Board—AUBREY M. COSTA, Pres. 
1302-4 Main Street Phone RI-5551 
INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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Dean Memorial Home Dedicated. An attractive brick structure that will serve 
as a temporary home for homeless Dallas County children was dedicated at 3647 
North Harwood. The Community Chest agency home was named in honor of Dr. 
John H. Dean and Lieutenant John H. Dean, Jr. Mrs. John H. Dean, Sr., arranged 
for the purchase of the property and the erection of the new home. The building 
was designed by Ralph Merrill of the firm of Thomas, Jameson and Merrill. The 
central section of the building includes a memorial room, office, conference room, 
dining room, kitchen, laundry and sewing room. Adjacent is an apartment for the 
resident mother. Bedrooms and baths are provided for 30 children. 








Dallas Included 
In Transportation Plan 

Dallas will be one of 10 civil defense 
centers in the United States to have 
secret transportation offices, it was re- 
ported recently. The report quoted 
Colonel William S. Laurence, transpor- 
tation director of the Federal Civil De- 
fense Administration, as saying his of- 
fice is establishing 10 secret offices near 
regional offices, one of which is Dallas. 

Colonel Laurence was quoted as say- 
ing civilian traffic experts would man 
the regional offices which will be charged 
with providing emergency transporta- 
tion for relief work in bombed areas. 
The report said the Dallas’ office would 
have authority to requisition every 
means of transportation “from a bicycle 
to a railroad.” 

Transportation Coordinator Colonel 
Robert E. Smith has just returned from 
a general transportation meeting in 
Washington where plans were discussed 
for setting up these centers. Colonel 
Smith is coordinator of this ,region, 
which includes Texas, Arkansas, Okla- 
homa and Louisiana. 

Colonel E. V. Hardwicke is deputy di- 
rector of the civil defense administra- 
tion in Dallas. 











Van Company Opens 
Dallas Branch Office 


National Van Lines, Inc., has opened 
a regional branch office and warehouse 
in Dallas at 918 Dragon Street in the 
Trinity Industrial District. Maynard 
Hammel is regional manager. 

The branch occupies a new 12,500- 
square-foot building, constructed of 
steel, concrete and brick masonry. Of- 
fices are air conditioned and there are 
five loading doors, strategically located, 
to expedite loading and unloading of 
furniture. 

An open house and visit by National’s 
president, F. L. McKee, of Chicago high- 
lighted opening of the office. Mr. McKee 
presented a preview showing of a new 
van designed by him. 


4 Mes 


Dallasite Plans Pipeline. A $10,583.- 
156 pipeline system in South Texas has 
been planned by a Dallas oil operator. 
The Wilcox Trend Gathering System, 
Inc., with Harry W. Bass, Magnolia 
Building, as president, has asked the 
Federal Power Commission for authority 
to build the line. The system would 
gather gas from small fields along the 
Wilcox Trend in Lavaca, Jackson, De- 
Witt, Victoria, Bee, Goliad, Karnes, 
Live Oak, McMullen and Duval counties. 
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Neiman-Marcus Completes Warehouse. Now in oper- proof and are maintained at a standard temperature. The 
ation is a $1,000,000 warehouse to service Neiman-Marcus building was designed to provide inspection of all merchan- 
Company specialty stores in Preston Hollow and downtown 
aga ote + ax tomes + aoe a pena DeWitt & Swank, architects. Henger Construction Company 
a loading dock for six trucks. Fur storage facilities, which + did general contracting work. Expeditor and co-ordinator of 
have a capacity for 20,000 coats, are moth-proof, burglar- construction for Neiman-Marcus was Paul Mahoney. 


dise going into reserve stock. The structure was planned b 
going y 


MRS. HAZEL CANNON has been The board of directors of Rogers & LAWRENCE S. POLLOCK was elect- 
promoted by A. Harris & Company, de- Smith advertising agency has elected ed a director of the National Paper Box 
partment store, to assistant buyer of ine HOWARD N. SMITH, JR., of the Dallas Manufacturers Association at the an- 
fants’ clothing. Mrs. Cannon has served office assistant treasurer and member of nua! meeting last month. Mr. Pollock is 
the store 18 years. the board. + president of Pollock Paper Company. 
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SURVEYING THE SITE of General Motors Corporation's new dual-purpose plant at Arlington are, left to right, Arlington Mayor T. G. Vandergriff; Navy 
Captain A. C. Olney of Dallas; J. Ben Critz, vice president and general manager of the Dallas Chamber of C ce; J. L. Conlon, general manager of the 
Buick-Oldsmobile-Pontiac division of G.M., and John F. Gordon, vice president in charge of the corporation's body and assembly division. 





TART an industry in the Dallas- 


bd Fort Worth area and you'll get 
L e C Ome plenty of old-fashioned hospitality. Ask 
gigantic General Motors Corporation. 


Undaunted by overcast skies, 500 

business and civic leaders from the area 

- Oo r G od n a i d [ M '@) Tt '@) i S turned out last month for ground-break- 

ing ceremonies at G. M.’s new dual pur- 

pose plant, to be built at a cost in excess 

CAMERA ENTHUSIAST Edwin C. Klottsburger, who will manage the Arlington plant for Genera! of $30,000,000. 

Motors Corporation, gets in some practice photographing bulldozing operations at a site for G.M.'s J. Ben Critz, executive vice president 

: SS ; noe goee pot enst af Aitinghen. of the Dallas Chamber of Commerce, 

= joined hands with Fort Worth Publisher 

Amon Carter to extend G. M.’s new plant 
a genuine welcome. 

G. M.’s new plant at Arlington near 
Dallas is unique because it is designed to 
meet any eventuality — production for 
war, peace or continuing preparedness. 
The plant is the first dual-purpose type 
to be designed by the corporation. Dual- 
purpose means it is laid out so that it 
can produce either or both Grumman- 
designed navy planes an! Buick, Olds- 
mobile and Pontiac automobiles. 

Erection of the plant marks G. M.’s 
entry into Texas with major production 
facilities. 

Officials of Dallas, Fort Worth, Arling- 
ton and Grand Prairie joined with Gen- 
eral Motors officials and executives in 
breaking ground for the plant in a color- 
ful, open-air ceremony. 


Photography by Squire Haskins 
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First earth of the giant plant was lifted 
with four silver-plated shovels in the 
hands of Mr. Critz, Mr. Carter, Arling- 
ton Mayor Tommy Vandergriff, and G. 
M. Vice President John F. Gordon, From 
a flag-draped platform, Mayor Vander- 
griff introduced municipal and chamber 
of commerce officials. Mr. Gordon, who 
announced the plant would be a perman- 
ent installation, introduced John F. Con- 
lon, general manager of G. M.’s Buick, 
Oldsmobile and Pontiac division, and 
Edwin C. Klottsburger, who will manage 
the Arlington plant. 

“This is a great thing for Texas, not 
just for Fort Worth and Dallas,” Mr. 
Carter, first speaker, said during the 
ceremonies. 

Mr. Critz congratulated Arlington 
citizens on the plant’s location. He said 
its establishment was the first step in a 
co-operative community effort now un- 
derway by the entire area to create con- 
ditions favorable for similar factories. 

Speaking later at the annual banquet 
of the Arlington Chamber of Commerce, 
Mr. Gordon said, “I cannot be too 
modest when talking about a plant which 
will be capable of assembling $250,000,- 
000 worth of automobiles yearly. It is 
an important first for General Motors 
because it is the first dual-purpose plant 
to be erected by the corporation.” 

The plant is to be constructed on a 
252-acre site east of Arlington and south 
of Highway 80 opposite the Arlington 
Downs grandstand. The first construc- 
tion contract went to Thomas S. Byrne, 
Inc., of Fort Worth. G. M. officials hope 
plant operation can start in a year. It 
will have 1,250,000 square feet of floor 
space. 

Vice President Gordon assured citi- 
zens of the area General Motors wants to 
be a good neighbor. 
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HOSPITALITY WAS THE THEME whe some 500 citizens of the Dallas- 
Fort Worth area turned out for the groundbreaking ceremonies. There was 
even a band concert—from Arlington High School's young musicians. 





“Tt is General Motors intention to stay 
in Texas for an indefinite time,” he said. 
“We are glad to be here and we will do 
our level best to be your good neighbors. 
The men who will be in charge of the 
plant want to be good businessmen and 
good citizens of the community.” 


J. E. Goodman, general manager of 
G. M.’s Buick-Oldsmobile-Pontiac divi- 
sion, has announced that James J. Ed- 
wards will be new works manager for 
the plant. Other appointments include 
John T. Quill, director of purchases; 
George Marzonie, plant manager; Don- 
ald C. Stewart, master mechanic, and 
Robert T. Weiser, personnel director. 


Mr. Edwards was general supervisor 





“WE WILL DO OUR LEVEL BEST fo be your good neighbors,” General 
Motors Corporation Vice President John F. Gordon assures Arlington citi- 
zens during ground-breaking ceremonies for the General Motors plant. 


of standards and methods of the Oldsmo- 
bile division in Lansing, Michigan. He 
has been with G. M. since 1940. Mr. 
Quill, with G. M. since 1928, formerly 
directed material and price control at the 
B. O. P. plant in Wilmington, Delaware. 
Mr. Marzonie was plant engineer of the 
B. O. P. assembly division of the Atlanta, 
Georgia, plant. He has been with the 
company for 13 years. Mr. Stewart has 
been with the-firm since 1914. 

The plant will employ 6,000 persons. 

Announcement of the G. M. installa- 
tion touched off a $25,000,000 home- 
building spree in and around Arlington. 
New homes are being raised in 20 sub- 
divisions. 


WITH SILVER-PLATED SHOVELS four smiling dignitaries were the first to lift earth at ground- 


breaking ceremonies for Arlington's new General Motors dual-purpose plant. Left to right, J. Ben Critz, 


vice president and general manager of the Dallas Ch 


ber of C ce; Thomas Vandergriff, Arlington 





mayor; Amon Carter, publisher of the Fort Worth Star-Telegram; and John F, Gordon, G.M. vice president. 
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NEW TESTING STATION at Dallas Airmotive, Inc., operates without noise in a residential-industrial 
section of Dallas. The towers on the building's corners are vertically honeycombed with five-inch 
steel and fiberglass sound-absorbing panels. 


Dallas Airmotive 


Muffles Jts Koar 


By Tom Toney 


A 3,500-horsepower aviation engine 
roars along at full speed, running 
in the test room with the same power 
that lifts a giant B-36 bomber to amaz- 
ing heights. Yet, in the next room, of- 
fice workers make phone calls, type let- 
ters and conduct business as usual. They 
don’t hear even the loudest engine. 

This is a common scene today at Dal- 
las Airmotive, Inc., aviation engine re- 
pair station. It has built one of the finest 
and most unique aircraft engine testing 
stands in the United States. The com- 
pany, located at 6114 Forest Park Road, 
overhauls airplane engines for more than 
a dozen airlines, numerous foreign coun- 
tries, private operators, and the U. S. 
Air Force. 

Installation of the new testing stands 
took place during a month of active pro- 
duction and management developments 
at Dallas Airmotive. 

The company signed a contract for 
more than $200,000 to overhaul 50 en- 
gines for the Pioneer Air Lines new fleet 
of “Pacemasters,” according to Henry 
I. McGee, president of Dallas Airmotive. 
Another contract for $50,000 annually, 
was made between James H. Squires, 
secretary-treasurer of Dallas Airmotive, 
and Paul H. Shively, chief of Supplies 
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and Service Branch of the Civil Aero- 
nautics Administration’s Aeronautical 
Center in Oklahoma City. Dallas Airmo- 


tive will overhaul all the R-200 DC-4 en- 
gines from C.A.A. planes, A branch of 
the Department of Commerce, the Civil 
Aeronautics Administration supervises 
operations and safety for all aviation in 
the United States. 

To keep up with new advancements in 
aviation, two officials of Dallas Airmo- 
tive have just attended meetings and 
clinics to gain the latest information in 
their field. Herbert C. Wright, produc- 
tion manager, and John W. Stewardson, 
chief inspector, joined aviation experts 
from the nation’s top airlines at a two- 
day clinic in New York, in connection 
with the operation of the Pratt and Whit- 
ney R-2800 engines, standard for most 
postwar commercial airplanes. Con- 
ducted under the auspices of the Texas 
Company, the clinic was held at the Bea- 
con Laboratories in Beacon, N. Y. 

The new testing stand, built to operate 
without noise in an industrial-residential 
district, is shaped like an “H,” 54 feet 
long, 50 feet wide, and 35 feet tall. Walls 
and ceilings are 12 or more inches thick, 
built of exceedingly heavy reinforced 
concrete. The aviation engines are tested 
in tunnels on each side of the “H,” where 
they are bolted to test mounts anchored 
in rubber shock absorbers. The major 
portion of noise is “filtered” off through 
cables, which suspend the testing mounts 
eight feet off the tunnel floor. 

At the ends of each tunnel are 35-foot 


towers, vertically honeycombed with five- 
(Continued on Page 92) 


SOUTH AMERICAN VISITOR Edwardo Paez, left, discusses aircraft engines with Henry |. McGee, 
president of Dallas Airmotive, Inc. Mr. Paez, inspector for Lineas Aeropostal Venzalana of Caracas, 


Venezuela, has made arrangements for Dallas Airmotive to overhaul his airline's engines. 
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These Good Clients are Served From our Dallas Office: 


American Carbon Paper Mfg. Company, Ennis, Texas 
T. W. Burleson & Son, Waxahachie, Texas 

The Chalet, Dallas, Texas 

Collin Street Bakery, Corsicana, Texas 

Commercial Travelers, Dallas, Texas 

Cotton Belt Gin Service, Dallas, Texas 

Dallas Airmotive, Dallas, Texas 

Dallas Aviation School, Dallas, Texas 

Dallas Clearing House, Dallas, Texas 

Dearborn Stove Company, Dallas, Texas, Chicago, III. 
El Chico Canning Co., Dallas, Texas 

Ennis Tag & Salesbook Company, Ennis, Texas 
First National Bank in Dallas 

Fourth U. S. Army, Fort Sam Houston, Texas 

V. F. Garrett Company, Dallas, Texas 

Guiberson Corporation, Dallas, Texas 

Metalfab Corporation, Dallas, Texas 

Hollands Magazine, Dallas, Texas 

Itasca Weavers Guild, Itasca, Texas 

Naughton Farms, Inc., Waxahachie, Texas 
Nashville, Chattanooga & St. Louis Ry. Company, Nashville, Tenn. 
Pioneer Air Lines, Dallas, Texas 

Simons-Langford Furniture, Dallas, Texas 

Eugene B. Smith Company, Dallas, Texas 

Soil & Water Magazine, Dallas, Texas 

Standard Stores, Inc., Dallas, Texas 

Stone Building Products, Austin, Texas 

Taylor Bedding Mfg. Company, Taylor, Texas 
Texas Metal & Mfg. Co., Dallas, Texas 

Texas Quarries, Austin, Texas 

The Texas Ledge Stone Co., Clarksville, Ark. 
Uvalde Rock Asphalt Company, San Antonio, Texas 
Woodcrafters, Dallas, Texas 

Your Host, Dallas, Texas 


*K Rogers & Smith keeps its clients...10 years longer than the national 


average. If yours is a tough selling problem, we invite your inquiry. 


ROGERS & SMITH 


Advertising 


Dallas e Chicago e Kansas City 
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LAMPS BY THE THOUSANDS will be stored by General Electric Company, Lamp Division, in the Southwest district sales and service office. 


General Electric Opens 
Lamp Division Warehouse 


APPY as a housewife over a new 
home, General Electric Company 
officials last month formally opened a 
swank new southwestern district sales and 
service office and warehouse in Dallas. 

The new 45,000 square foot business 
home of General Electric Company, 
Lamp Division, will serve an area in- 
cluding Texas, Oklahoma, Louisiana and 
New Mexico. 

It takes a lot of light bulbs to illumi- 
nate this much territory, but G. E. ap- 
parently is ready to continue to meet the 
challenge. The warehouse section of the 
new facility will store lamps by the 
literal thousands— incandescent, fluores- 
cent, mercury and many other types. 

The new G. E. center is at 6500 Cedar 
Springs in the Airlawn Industrial Dis- 
trict. 

District Sales Manager R. A. Nunges- 
ser sent invitations for the five-hour long 


open house ceremonies proclaiming the 
new location as “Out where the sky’s a 
little bluer, the grass a little greener, the 
air is a little fresher and... there’s lots 
of room to park.” 

Joining Mr. Nungesser in hosting the 
ceremonies was H, E. Lindberg, mana- 
ger of the Dallas district service unit. 

The sales and service offices utilize 
8,000 square feet of space. The remain- 
der is devoted to the warehouse. Ap- 
pointments are ultra-modern. 

Mr. Nungesser’s department has been 
conducting operations in the G. E. divi- 
sion office at 1801 North Lamar Street. 
The new building is for the lamp depart- 
ment’s exclusive use and will supply 
dealers throughout the southwestern 
area. 

The structure is a modernistic, one- 
story brick building. 

Manager Nungesser pointed out the 


SPACIOUS STORAGE area will contain thousands of fluorescent, incandescent, mercury and other 

types of lights in General Electric Company's new Southwest district sales and service warehouse 

building at 6500 Cedar Springs. This part, the warehouse section, will store lamps by the thousands 
to serve an area including Texas, Oklahoma, Louisiana and New Mexico. 


new facilities will make possible im- 
proved services for customers over the 
Southwest. He also said much of the lamp 
division will be devoted to serving lamp 
and lighting needs of the armed services 
and industries producing defense goods. 
Contractor for the new plant was the 
O’Rourke Construction Company. 
Located in the heart of the Airlawn 
Industrial District, the new operation’s 
presence attests to the growing develop- 
ment of that area. Its neighbors include 
Huttig Sash & Door Company, Johnson 
Wax Company, Eastman Kodak Com- 
pany, United Motors Service, Contin- 
ental Motors Corporation, Metal Goods 
Corporation, American Thread Com- 
pany, Texas Wholesale Grocery Corpora- 
tion, Wyatt Food Stores, Wm. Cameron 
& Company and Wyatt’s Bakery. 
Observers noted that G. E.’s new ware- 
house illustrates the need for additional 
warehouse and wholesale merchandising 
plants to accommodate the flow of manu- 
factured goods from firms in Dallas’ in- 
dustrial area. 
General Electric Company announced 
their warehouse expansion last winter. 


MODERNISTIC APPOINTMENTS highlight 

the interior of General Electric Company's new 

building. Of the 45,000 square feet area in the 
structure, sales and service office utilize 8,000. 
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*Early Typewriter on 
NEED STREAMLINING ves cnt v= 


with treadle operated 


t 00 eee spacer. 


Development and widespread use of business machine mechanized record 
writing methods and techniques has made it necessary that the record itself 
undergo changes in concept, design and application... thus the one-time 
carbon interleaved form was brought into use. . . designed to furnish 
greater speed, accuracy and control in every phase of business record writ- 


ing procedures. 


No organization can function properly without accurate paper work. The 
amount of paperwork required to carry on present day commercial activity 


grows increasingly larger as business record keeping becomes more com- 





plex. This, aggravated by high costs of doing business, emphasizes the need 


for increased clerical productivity at less operational cost. 


RogersnaP Dallas Business Forms Company is now devoting almost 100% 
of their production exclusively to the design and manufacture of one-time 


carbon interleaved forms to aid and facilitate the keeping of records, 





reports and statistical data that control production ... streamlining paper- 





work that makes the job of turning out your goods and services easier, 


more effective and economical. 


As the largest home-owned, exclusive producer of snap-out business forms 
in North Texas, the RogersnaP Dallas Business Forms Company is par- 


ticularly in position to serve your needs quickly in every capacity. May 








we have that opportunity? 
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INDIVIDUAL SETS 


RogersnaP Dallas Business Forms are 
multiple copy forms, with interleaved 
one-time carbons, glued together in a 
perforated stub. At the opposite end 
of the form where the carbon falls 
shortet than the paper a convenient 
gripper margin is provided for sepa- 
rating or snapping apart the typed or 
written set. Holding the gripper mar- 
gin in one hand and the stub in the 
other, snapping the set with a quick 
motion, stub and carbon are easily sep- 
arated from the individual copies. 


W-2 FORMS 


66.7% of typist’s time, by actual tests*, 
were saved by using RogersnaP Dallas 
W-2 Forms. Against ordinary govern- 
ment W-2 Forms, RogersnaP 1952 
Forms (approved by the Internal Rev- 
enue Department) proved 3-to-1 more 
efficient. You can show a saving of 67c 
for every dollar paid out for filling in 
ordinary W-2 Forms and substantial 
savings on many other government re- 
quired records such as dividend pay- 
ments, royalty payments, etc. 





*By an independent organization under 
the supervision of well-known manage- 
ment engineers. 


SIZE AND DESIGN 


RogersnaP Dallas Business Forms can 
be made any size to suit your require- 
ments. They are designed for you 
to fit your system. Regardless of your 
particular method of record-writing, 
RogersnaP Dallas Business Forms offer 
opportunities for ingenuity in design 
and system efficiency. Our trained staff 
can provide the proper forms for each 
operation of your system. 


VERSATILITY 

Ingenuity in design offers a variety of 
features for both machine and hand- 
written records, permitting you wide 
latitude and greater flexibility in rec- 
ord writing, eliminating necessity for 
extra forms and additional writing. 





COMBINATIONS OF 
INTERRELATED FORMS 


By combining interrelated groups of © 


forms like invoice, shipping record, 
bill of lading and packing slips into a 
single compact set, maximum efficiency 
is achieved with one operation. This 
is only one of many ways RogersnaP 


Dallas Business Forms can increase — 


clerical operations, 






Rae 


FOR EVERY NEED AND PURPOSE 
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Whether your business is small or large and regardless of your 
particular system’s needs, we at RogersnaP can help you streamline 


your office operations, cutting costs and increasing efficiency. Call 





\ RO 


1911 CANTON ST. 


DALLAS 1, TEXAS 


us and give us an opportunity to serve you. 














TELEPHONE 
RI-5816 





“THE LARGEST HOME-OWNED BUSINESS FORMS MANUFACTURER IN NORTH TEXAS” 








--- AND GET THE 
BUSINESS FORMS 
YOU NEED FROM 


OGERSNA 
DAL& A.B 
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POINTERS ON ATTRACTING INDUSTRY were given Mayor Chester Blodget of Edinburg, left, 
and David Smith, right, president of the Edinburg Ch 
vice president and general manager of the Dallas Chamber. 


Edinburg Studies Dallas 


DELEGATION of civic and busi- 

ness leaders from Edinburg visited 
Dallas this month to study methods of 
developing a new industrial district in 
their area. 

Dallas industrial districts were selected 
as model developments by the flying 
businessmen. 

After a tour of the Dallas’ industrial 
sites and plants, a dinner and conference 
followed at the Baker Hotel. 

The Dallas Chamber of Commerce 
called together the city’s leading indus- 
trial planners for a “how-to-do-it” ses- 


DALLAS INDUSTRIAL PROMOTORS cited successful campaigns to attract new industries for Allan 
Engleman, left, publisher of the Edinburg DAILY REVIEW. Left to right, after Mr. Engleman, are 
John Stimmons, Marvin Soringer Webb Roberts and Gifford Till. 
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ber of C ce, by J. Ben Critz, 





sion on attracting commercial prospects. 

Edinburg’s representatives included 
David Smith, president of the Edinburg 
Chamber of Commerce; Chester Blodget, 
mayor; Allan Engleman, publisher of 
the Daily Review; Bill McCalib, mana- 
ger of the Edinburg Chamber of Com- 
merce; Charles Melden, city engineer; 
and Dr. Tom Conner, Martin Roe and 
Buddy Vehle, citizens interested in the 
industrial development. 

Thomas W. Finney, manager of the 
Chamber’s industrial department, hand- 
led arrangements for the visitors. 

















How often have you wished for a 
folder, brochure or other printed 
piece telling the complete story of 
your concern? A piece you could hand 
to customers or prospects, enclose 
with a short note in answer to an 
inquiry ...a piece to be given by your 


salesman and employees to all who 
may be interested in your company. 

Now you can have this valuable 
sales help by using our tested and 
proved method of organizing and pre- 
senting the complete sales story of 
your company...a method used suc- 
cessfully by hundreds of concerns in 
all lines of business — manufacturers, 
distributors, retailers and service 
organizations. 

When your customers and prospects 
read this “complete story” unit, they 
will have a more thorough knowledge 
of the products and services of your 
company which will enable them to 
buy more intelligently. With this 
sales unit you tell the whole story 
fast to every logical buyer. 


This unit can be used within your 
own organization...can be used to 
get new business... to hold customers 
...to assist’ dealers. It is effective... 
economical ... resultful! 


Send or Call 
for a Copy 
z= \ of “Our Story”... 
—-"sA \ ...and see an example 
ws, ee. \ of how your com- 
—a\ 4 =; pany’s “complete 
\ = \ ES, story” sales unit can 
\ ee \ "be effectively and eco- 
\— nomically produced 


by our tested and 
proved methods. 






















Business and Industrial 
Real Estate 
Sales—Leases—Loans—Appraisals 
HENRY S. MILLER CO. 


Realtors 
Southland Life Bidg.—Dallas—Phone RI-9171 











FORREST AND COTTON 


Consulting Engineers 


Praetorian Building 


Phone RA-4341 Dallas 














Tour railad...the 


hock Island 


PS STEP WITH 


mee) DALLAS! 
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With 100 years of active participation in the development of 
the Midwest, Rock Island is keenly aware of the shipping needs 
of a thriving, expanding economy such as that of Dallas. 


In witness whereof, note the modern shipping facilities offered 
Dallas Industry by Rock Island: 


%& Modern Convenient Freight House %* Extensive Continental Avenue Team Tracks 
% Sheltered Open Platforms % New Team Tracks on Record Road 


% Unloading Platform for Heavy Machinery * And... desirable areas for industrial expansion 


Beyond these Dallas facilities is a 
great expanse of rail lines (8000 
miles) and coordinated truck routes 
(5000 miles), operating directly in 14 
of the Nation’s greatest states, and 
through connections to all parts of 
the country. 


Whether you are a shipper or 
receiver of freight, specify Rock 
Island. Keeping pace with the growth 
of Dallas is an important part of Your 
Railroad’s Program of Planned 
Progress. 
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For full information, ask: 





R k W. E. BOLTON, Assistant to ALBERT F. HATCHER, Division 
President in charge of Indus- Freight Agent, Rock Island 

trial Development, La Salle St. Lines, Corner of Commerce and 

Station, Chicago 5, Ill. Field Streets. Phone: RAndolph 


Island 


4164, Dallas 1, Texas. 





A marvel in 1852 —even more so in 1952 
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Modglin Company Occupies Warehouse. A 5,625-square-foot building at 
1415 Dragon in the Trinity Industrial District has been leased by the Modglin 
Company, Inc., of Los Angeles. The building will house district offices and ware- 
house for the company, manufacturers of plastic and metal products. From the 
Dallas warehouse will be shipped such products as plastic household and whisk 
brooms, plastic soap boxes, bath brushes and a line of plastic toys. “The company 
plans to introduce some 40 items in plastic next year,” said Ed J. Schmal, division 
manager. The new Dallas unit will ship to eight states and Cuba. The building is 
brick and has air conditioned offices and rail facilities. 








Secretarial Services. The Margaret 
P. Peters Executive Secretarial Service 
has opened at 1332 National City Build- 
ing in Dallas. Services offered include 
secretarial duties, headquarters, tele- 
phone, filing, mail and bookkeeping de- 
signed for the executive who requires 
permanent headquarters but spends the 
major portion of his time out of town. A 
native of Dallas, Margaret P. Peters was 
educated in local schools and colleges 
and has been employed the past 12 years 
as private secretary and office manager 
for local firms. She was most recently 
associated with P. E. Workman, electri- 
cal construction engineer and contractor, 
as executive and private secretary in 
charge of export and import. She re- 
signed that post to pursue her new enter- 
prise. 
ts 


Lamp Store. A third House of Lamps 
in Dallas has been opened at 128 Wal- 
nut Hill Shopping Center. It is managed 
by Max M. Sanders. Owners Frank B. 
Briggs and Mrs, J. C. Briggs also have 
stores at 2231 Cedar Springs and 5812 
Lovers Lane. 
vere 


Cotton Price Center. Management of 
cotton price support operations in Texas, 
Oklahoma and New Mexico has been 
placed with the Dallas office of the Pro- 
duction and Marketing Administration. 
According to C. H. Moseley, director 
of Dallas’ P. M. A. office, the move is in 
line with a decentralization policy. 


DALLAS ¢ JUNE, 1952 








New Supermarket Opened. Atlantic 
& Pacific Tea Company has opened its 
thirtieth Dallas area supermarket at 8311 
Westchester Drive in Preston .Center 
Shopping Village. Shopping hours for 
the modern, self-service store, will be 
from 8:30 a. m. until 9 p. m. According 
to O. I. Black, vice president in charge 
of A&P’s southwestern operation. Louis 
Shankles will manage the new store. Mr. 
Shankles has been with the company 15 
years and formerly managed the Snider 
Plaza store. Vernon L. Griggs was named 
market manager. Mr. Griggs has been 
with the company six years and formerly 
managed the market department of the 
Lovers Lane store, F. M. Love and Au- 
brey M. Costa constructed and leased the 
80 by 100-foot building. Parking facili- 
ties include an area in front of the store 
and part of a nearby square-block lot. 
The new outlet has year-round air con- 
ditioning. 
7? 5 A ¥ 

Retirement Plan. Zale Jewelry Com- 
pany has announced a _ profit-sharing 
program through with employees may 
earn as much as 15 per cent of. their 
yearly salary as retirement income. 
Frank Lindley, Dallas manager, made 
the announcement. Morris Zale, presi- 
dent, said employees will not be asked 
to make contributions to the fund. Under 
the plan the amount paid from the trust 
fund is based on the employee’s num- 
ber of years with the company. 
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* LETTER SERVICE 

* OFFSET PRINTING 

* DIRECT MAIL Advertising 

* SALES LITERATURE 

Complete Mailing Service 

MULTIGRAPHING * TYPING * ADDRESSING 

PERSONALIZED~ LETTERS * ILLUSTRATIONS 
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INDUSTRIAL and 
COMMERCIAL 
CATERING 
WITHIN 200 MILES 
OF DALLAS 


The Casa Linda FOODMOBILE 
Brings Our Kitchen 
’ to Your Door! 


CASA LINDA 
CATERING SERVICE 


11038 Garland Road Phone FA-2746 

















Magnolia Opens Modern 


we —e 


Terminal Warehouse 


HE sign of the flying red horse atop 
the Magnolia Petroleum Company’s 
new marketing terminal and warehouse 
welcomed hundreds of Dallas citizens 
who attended the formal opening of the 
plant last month. A direct pipe line from 
Magnolia’s Beaumont refinery delivers 
Mobil products to the modern marketing 
terminal storage tanks at 4300 Single- 
ton Boulevard. The terminal is designed 
to streamline the marketing of Mobil 
products in this area. 
More than 30 acres are occupied by 
the company. Air-conditioned offices and 


THE FLYING RED HORSE, symbolic of the Magnolia Petroleum Com- 
pany, receives the attention of J. L. Curry, agent of the marketing terminal 
and warehouse; D. C. Bennett, Dallas district manager, and J. J. LaBar, 
salesman for Magnolia, left to right. 


oe 
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sales rooms are featured in the terminal, 
which occupies 71,000 square feet of 
warehouse area for product storage. An- 
other 27,000 square foot building is 
used for maintenance and repair shops 
and for service station equipment. 

The products pipe line from the Beau- 
mont refinery has been in operation 
since 1948. Tanks at the Dallas terminal 
can store more than five million gallons 
of gasoline and light oils and over 150,- 
000 gallons of lubricating oils. 

The warehouse is a neat place where 
workers, dressed in white dusters, show 





STREAMLINING THE MARKETING of Mobil 
products in the Dallas area, this new marketing 
terminal and warehouse was formally opened last 
month by the Magnolia Petroleum Company. One 
of the most modern of its kind in the Southwest, 
products move by pipe line from Magnolia's 
refinery at Beaumont. 


speed and efficiency with the use of mod- 
ern equipment, Fork-lift trucks trans- 
port the products to the storage shelves 
inside the warehouse. 

The complete process of handling the 
drums, before being filled again, can be 
viewed in one room. The drums are thor- 
oughly cleaned inside and out on a spe- 
cial machine. As the drums go down the 
line they are painted and carefully la- 
beled before being filled through hoses 
connected to the storage tanks outlets. 

Magnolia Petroleum Company is com- 
plete in every marketing phase. 


FORMAL OPENING INCLUDED a buffet luncheon served to the visitors, 
seated left to right, Nathan Adams, Karl Hoblitzelle and Fred F. Florence. 
Welcoming them to the newest i 





tallation of the Magnolia organization 


are D. C. Bennett and G. L. Tate, vice president of Magnolia. 
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The Grapbic Arts Industry 
_Centers Around 


i 


Few REALIZE the full magnitude and importance 
of the graphic arts industry in Dallas. There are 


sO many compounded interests. 


One plant attracts another. One facility cre- 
ates an opportunity for others. One service stimu- 
lates a new requirement. The circle becomes wider 


and wider. 


Type, more than anything else, is the common 
denominator. By its very definition, graphic arts 
is the art of communicating ideas. The twenty-six 
letters of the alphabet provide the means. 


The nerve center of the graphic arts industry 
in Dallas is the typography plant of Jaggars-Chiles- 
Stovall, Inc., over on the corner of Browder and 
Marilla Streets. For here, not only comes copy 
from Dallas printers, publishers, lithographers and 





advertising agencies, but copy from all over the 
Southwest. It comes in by mail, by air, by phone 
and by wire. Day and night shifts handle the flow. 


Changed into form that can communicate ideas 
to many, the copy that comes to us creates other 
activities. Artists, engravers, printers, publishers, 
lithographers, bookbinders, electrotypers, mat 
makers, mailers, and many others, all benefit 


through allied activity. 


A working and contributing part of the Graphic 
Arts Industry for more than a quarter of a century, 
Jaggars-Chiles-Stovall expresses appreciation to 
Dallas Magazine for its part in honoring this group. 
As craftsmen, as businessmen, as citizens, the in- 
dustry contributes much to the growth and devel- 


opment of this city. 


JAGGARS-CHILES-STOVALL, Inc. 


TYPOGRAPHY 
REPRODUCTION PROOFS 
PHOTOENGRAVINGS 


Complete 


NEWSPAPER MATS 
STEREOTYPES 
PLASTIC PLATES 





Fypographbic Service 


HALL AS Telephone PRospect 5187 


522 Browder Street 
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CLOUD 


Employment Service 


"The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


PR-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 


H. NESTOR DuVALL, Manager 


National City Building 
DALLAS 1, TEXAS 


No Cost to the Employer 











30-Day 
Delivery 








IN DALLAS Last Month 





Life Underwriters Install Officers. In 


surance leaders, John W. Carpenter, P. H. 


Huffstetler and Herbert M. Holcomb, left to right, talked informally at the second 
annual inaugural dinner-dance of the Dallas Association of Life Underwriters. At 
the Lakewood Country Club function, Mr. Carpenter administered the oath of office 
to new officers of the D.A.L.U., headed by Mr. Huffstetler, new president. Mr. Hol- 
comb, of United Fidelity Life, is retiring president. Mr. Huffstetler is Dallas man- 
ager of the Great Southern Life Insurance Company. Mr. Carpenter is president 
of Southland Life Insurance Company and immediate past president of the Dallas 


Chamber of Commerce. 








CLYDE W. REMBERT, managing 
director of KRLD and KRLD-TV, radio 
and television stations of the Daily Times 
Herald, represents the southwestern TV 
zone on a “CBS-TV Affiliates Advisory 
Committee. The committee was named 
by affiliates of the Columbia Broadcast- 
ing System’s television division. 

7 5 A 7 


Three men in Dallas’ postal set-up 
will be promoted July 1 because two new 
jobs have been created due to booming 
business. They are Terminal Annex 
Supervisor CLAUDE B. REED, who will 
become assistant general superintendent 
of mails; LESTER PARKER, now 
superintendent of postal finance, who 
will be made assistant general superin- 
tendent of finance, and E. W. RODER- 
ICK, who will fill Mr. Reed’s old post. 


RE ete. 


STANLEY MARCUS of Dallas has 
been elected to the board of trustees of 
the Committee for Economic Develop- 
ment. Mr. Marcus is president of Nei- 
man-Marcus. The CED is a non-profit, 
non-political organization of leading 
businessmen and educators who study 
national economic policies. 


BEN H. WOOTEN, president of the 
First National. Bank in Dallas and the 
Dallas Chamber of Commerce, was 
elected head of a state government eco- 
nomy group at a recent meeting in Aus- 
tin. Originally known as the Texas 
Economy Commission when organized 
more than a year ago, the association 
changed its name to the Texas Research 
League. It is composed of business and 
civic leaders from over the state. 


7 7 7 


New board chairman of the Pilot In- 
stitute for the Deaf is MISS RUTH 
ECKELMAN. She is past president of 
the Pilot Club of Dallas, which oper- 
ates the institute at 4909 Cedar Springs 
Boulevard. The institute’s goal is teach- 
ing deaf children how to communicate. 
Other board members named are 
MISSES KATHERYN KENNELL, 
TOMMIE CROSS, CLAUDIE MAE 
BOWDEN, OTHA SMITH, ANN 
PLAXCO, ELEANOR BRANDT, 
LOUISE SUMMAR and MMES, WIL- 
LIAM J. JEFFERS, THOMAS J. 
GUINAN, ED C. SMITH, JR., and J. B. 
KILLAM. 
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Armed Forces Day Observed. Assistant Secretary of the Army Earl D. John- 
son, at the speaker’s stand above, delivered the key address at the Armed Forces 
Day luncheon sponsored in Dallas by the Military Affairs Committee of the Chamber 
of Commerce, the Dallas Advertising League, the Military Order of World Wars 
and the Reserve Officers Association, Secretary Johnson is flanked, left to right, 
by Colonel T. J. Moroney, chairman of the Chamber of Commerce military affairs 
committee, Duffield Smith, president of Dallas Advertising League, and Major Gen- 
eral K. L. Berry, adjutant general of the Texas National Guard. Secretary Johnson 
delivered his address at the luncheon celebrating Armed Forces Day in the Crystal 
Ballroom of the Baker Hotel. He has been assistant secretary of the army since 
May, 1950, and at present is in charge of procurement, research and development. 











Florists’ President. L. L. Douglas as- 
sumed his duties this month as presi- 
dent of Allied Florists of Dallas. George 
Preston was elected first vice president, 
W. R. Tietze, second vice president, and 
Mrs. Stella Glover, secretary-treasurer. 
Mr. Douglas is an owner of the Flower 


A Day Shop, 3302 Knox Street. 
vy 7 5 


OTIS P. RUSS has been appointed 
manager of the Ludman Corporation’s 
southwestern territory with headquarters 
in Dallas. Ludman manufactures Auto- 
Lok wood awning windows. 
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DR. C. L. LUNDELL, who directs the 
Texas Research Foundation at Renner, 
has been named to the International 
Committee for Tropical Ecology by the 
International Council of Scientific 
Unions in cooperation with the United 
Nations Economic, Scientific and Cul- 
tura! Organization. Ecology is a branch 
of biology dealing with organisms and 
their environment. The committee’s pur- 
pose is to coordinate work in applied 
plant ecology of the tropics. Dr. Lun- 
dell is the only North American member 
on the eight-member committee. 


7? tA 7 


Standard Laundry & Cleaning Ma- 
chinery Company of Dallas has named 
JIM SPAULDING retail sales manager 
of the Northeast Texas district. Mr. 
Spaulding once was in the laundry busi- 
ness and for several years was a jobber 
of laundry and cleaning machinery. 
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LUKE A. WALKER has been named 
manager of Wilson & Company’s canned 
meats and dog food department. Mr. 
Walker has been with the meat-packing 
firm 12 years and moves up from sales- 
man in the provisions department. 








“60 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. ¢ Phone RA-4366 











THERE’S MONEY 


alarmingly scarce 
—needs 42 scrap as well as ‘2 
pig iron. Now’s the time to scour 
your premises —and turn 
- urgently-needed metal 
scrap into ca$h! 


AMERICAN 
IRON & METALS, INC. 
2215 Latimer St. y DALLAS 
Phone: HUnter 2861 


Ji 
GOING 
NORTH? 


3 Fine Trains Daily 
KATY FLYER 


Lv. Dallas Union Station 7:30 am 
Lv. Highland Park - - 7:41 am 
TEXAS SPECIAL 
Lv. Dallas Union Station 6:10 pm 





Lv. Highland Park - - 6:18 pm 


THE BLUEBONNET 
Lv. Dallas Union Station 9:20 pm 
Lv. Highland Park - - 9:28 pm 
PHONE: 
PRospeci 0311 








By Helping 
Others To Grow... 


T.L.C. has become Texas’ oldest, largest 
and fastest growing advertising agency 








Sales are up for T.L.C. clients . . . that’s why agency billings are 
by far the greatest in company history. At T.L.C. modern, scientific 
techniques are used to accomplish for our clients the old fashioned 


objective of selling more merchandise at a profit. 


It takes good clients to make a good 


advertising agency. 


NATIONAL VENTILATED AWNING CoMPANY— 
Zephyr awnings—Since 1946— 
National licensee of wooden and 
metal awnings. 
Kine Canpy Company—Since 1947— 
Largest seller of boxed candy 
through drugstores in the Southwest. 

- THe Sani-Wax Company—Since 1950— 
Nationally distributed furniture wax. 


TexSun Citrus ExcHANGE—Since 1950— 


The BorpeN CoMpANY-SOUTHERN District— 
Since 1915—Largest selling milk and 

ice cream in the South and Southwest. 
ImpERIAL Sucak Company—Since 1926— 
Largest selling sugar in the Southwest. 
Mrs. Bairp’s BAKERIES, INc.—Since 
1929—Largest selling bread in Texas. 
TexTANn of Yoakum—Belts, Billfolds, 
Saddles—Since 1940—Fastest growing 
leather house in the Nation. 

Da.Las Granp Opera AssociATION— 





Since 1940—A financially successful 
operation. 

Haccar Company—Since 1941— 
Nation’s largest manufacturer of 
men’s slacks. 

Resistot Setr-Conrorminc Hats— 
Since 1945—Nation’s fastest 
growing national hat brand. 

Burrus Mitts, Inc.—Light Crust 
Flour—Since 1945—One of the 
Southwest’s top selling flour brands. 
Ben Pearson, Inc.—Since 1946— 
Nation’s largest manufacturer 

of archery equipment. 
CarBisuLPHOoIL CompANY—FoILLE— 
Since 1946—Nationally distributed 
burn remedy. 


Nation’s best known brand of grapefruit 

and canned grapefruit juice. 

Texas & Paciric RatLway—Since 1951— 
Winner of American Public Relations 
Society Silver Anvil Award in 1951. 

Duncan CorreE Company—Maryland Club— 
Admiration—Bright & Early—Since 1951— 
Southwest’s largest coffee roasters. 

ApLeta Company—Since 1952—Southwest’s 
largest RCA Victor distributors. 

SKILLERN’s Druc Stores—Since 1952— 
Selling over 50% of Dallas-Fort Worth 

drug volume. 

Comer Rice Mitts—Since 1952— 

America’s largest selling packaged rice. 





TRACY LOCKE COMPANY, Inc. 
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Joins Dallas Office. G. F. Mueller has 
been appointed assistant division freight 
agent at the Dallas office of the Santa 
Fe Railway. Joining the railroad in 1930, 
Mr. Mueller came to Dallas from Mil- 
waukee, Wisconsin, and succeeded Jeff 
A. Smyth, who is now division freight 
agent in the Temple territory. He is a 
past president of the Wisconsin Passen- 
ger Club and the Transportation Club of 
Milwaukee, and recently resigned as sec- 
retary of the Milwaukee Traffic Club. 


.<').F 


The first elementary school teacher to 
be elected president of the Dallas Teach- 
ers Association is MISS LILLIAN 
BLUM of Roger Q. Mills Elementary 
School. Other officers elected recently: 
HERSCHEL FORESTER, Woodrow 
Wilson High, first vice president: MRS. 
HELEN HOLBROOK, North Dallas 
High, second vice president; MISS 
MARGARET HORNE, Walnut Hill Ele- 
mentary, third vice president; MISS 
HARRIET FOWLER, W. E. Greiner 
Junior High, secretary; MISS CRAUF 
PRESLEY, Alex Spence Junior High, 
parliamentarian; and ALLAN CAN- 
NON, N. R. Crozier Technical High, 
auditor. 

‘Sr 


F. D. SMITH, manager of the Gulf 
Coast Area of U. S. Steel’s Oil Well Sup- 
ply Division, has been transferred to 
Dallas as assistant to the general mana- 
ger of sales. 
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WILLIE B. DAVIS is manager of 
the Good Housekeeping Shop at 7719 
Inwood Road. 


5 7 7 


New members of the Hockaday School 
Board of Trustees are CHARLES 
PAINE, ERIK JONSSON and JOSEPH 
L. HIGGINBOTHAM. 
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WEB OFFSET 


AL Operations in. One Presa 
PRINTS - FOLDS 


32-page magazine size 81/2” x 11” 
or 
16-page tabloid size 11” x 17” 
or 
8-page newspaper size 


at production speed of 12,000 copies per hour. 
This press has dryer for quality work. 


E. J. Sonu PRINTING COMPANY 


2230 San Jacinto Street Riverside 1938 


DALLAS 

















LANDAUER, GUERRERO and SHAFER 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 

















JANITORS . MAIDS a WINDOW CLEANERS e HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE RA-7660 


SIDEWALK WASHING ° HOT FLOOR WAXING 


STEAM CLEANING ® 











ART METAL, SIKES 
& JASPER CHAIRS 


wns HSM ge pit? _ 
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TOp re} 
UALITy 
pOSTINDEX VISIBLE OFFICE SUPPL igs 
FILING SYSTEMS 
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“Constant and unrelenting effort to achieve an air conditioning installa- 


tion of the highest value to our customer, accompanied by alert, eco- Citizenship Awardee. Karl Hoblit- 
nomical maintenance and service throughout the years of its use”— zelle, president of the Interstate Circuit, 

Inc., received the national good citizen- 
FOR SIXTEEN YEARS THIS HAS BEEN ONE OF THE BASIC IDEALS OF ship award of the National Society of 
OUR COMPANY. THIS IDEAL WILL CONTINUE TO BE OUR POLICY. the Sons of the American Revolution at 


a meeting in Houston last month. The 
Dallas theater man and philanthropist 
was cited for citizenship efforts includ- 
MY AYILALS Engineering [ ampany 7 ing a wide range from soil conservation 


2122 OLIVE STREET * — Riverside 5166 to education and the arts, 
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Summer meetings were planned by 
new officers of the American British 
Club at a recent meeting. The new of- 
ficers are A. RAMSDEN, president; 
MISS RUTH BAXTER, vice president; 
MRS. JOAN McGRAW, secretary; 
ALEX WOOD, treasurer; MRS. BAR- 
BARA PINKSTER, corresponding sec- 
retary; WILLIAM MOFFAT, advisory 
chairman; MRS. TOMMY COLLINS, 
membership chairman; MRS. MURIEL 
LUNDELL, entertainment chairman; 
ROBERT McGLASHAN, publicity sec- 
retary, and MRS. NANCY McGLAS.- 


HAN, catering chairman. 
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ROBERT LEE DENNIS of the South- 
western Medical School of the Univer- 
sity of Texas has been awarded a Damon 
Runyon Fellowship in cancer research. 
Mr. Dennis won the award for work he 
did on his master’s degree in cancer re- 
search at the University. The Dallas man 
is now an assistant in the department of 


ae biophysics. 
BRIGGS-WEAVER es 
MACHINERY COMPANY Two citizens of Dallas have been 
Distributors of Industrial Machinery ¥ elected officers of the Texas chapter, 


Since 1896 American Physical Therapy Association. 


MRS. MARION NUTT BOYER is the 
chapter’s new president and JOSEPH 
SCHWAIT was named treasurer. 


Machine Tools @ Pumps and Motors 
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District Manager. Charles F. Jones, 
Jr., has been transferred to Dallas by the 
Libbey-Owens-Ford Glass Company as 
district manager of distributor sales in 
the company’s regional offices. He has 
been with the firm for 17 years, eight of 
which he spent as a field representative. 
He is a graduate in architectural con- 
struction from the Drexel Institute of 
Technology, Philadelphia, Pennsylvania. 


Be oer 


DR. CECIL O. PATTERSON was 
elected president of the American Gas- 
troscopic Society at the annual meeting 
in Atlantic City, New Jersey. 


NG Allis 


FRANK W. ROW has been named 
national LPG sales coordinator for A. O. 
Smith Corporation in Houston. Mr. Row 
is succeeded by James M. McFatridge 


as representative for the Southwest. 
7 7 5 A 


JOE ADAMS, citizen of Dallas since 
1924 and former office manager for 
Alexander Motor Company, has been ap- 
pointed controller for the newly formed 
Alexander Kaiser-Frazier organization. 


oF sa 


JOHN W. HOFFMAN is now sales 
manager of the southwestern division of 
the Pabst Sales Company. He has had 15 
years’ experience in the brewing field in 
sales and branch management. 


a ee # 


A. O. NICHOLSON, vice president of 
the Mercantile National Bank, has been 
elected: president of the Dallas A. & M. 
Club. Other officers elected were WIL- 
LIAM J. GARRETT and COLONEL 
KIRK P. BROCK, vice presidents; R. A. 
BELL, secretary -treasurer; ASA E. 
HUNT, archivist, and PAUL H. ROSA- 
MOND, Dal-Aggie editor. 
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AT LAST! The most functional office furniture in a 
decade! TECHNIPLAN saves floor space, increases 
desk top working area, and speeds work flow. 


Get complete details by calling RI-3201 and asking 
for MR. ABRAHMS, our TECHNIPLAN Specialist. 











PRiNTING 
LITHOGRAPHY 
OFFICE FURNITURE 
OFFICE SUPPLIES 


| Lowttits Telephone Ri 


BENNETT PRINTING COMPANY. 


TEI CORSICANA - DALEAS, TEXAS 
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What Questions Are 

In Your Mind About 
Trust Department Services 
In Handling Your Estate? 


Do you feel that your estate is too small for Trust Depart- 


ment service? 


Do you have the idea that Trust Department fees are more 
than your estate can afford? 


Do you want to know more about Trust Department services? 


Without obligating you in any way we will appreciate the 
opportunity to answer your questions. Perhaps such a dis- 
cussion will help you to decide what you should do. 


One of our Trust Department officers will be glad to call 


on you, or if you prefer, visit us. 


Call RI-9161—ask for Trust Department. 


TRUST DEPARTMENT 


Dallas 





National 


rahe 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





“Oldest Trust Department in Dallas’’ 


J. 


Bank Vice President. Roy M. Quisen- 
berry has assumed duties as manager of 
the correspondent bank division and 
loan officer in his new position of vice 
president of the Texas Bank and Trust 
Company. He has been a correspondent 
bank officer and an assistant vice presi- 
dent since he joined the bank in Septem- 
ber, 1950. A native of Dallas, he has been 
associated with A, G. Spalding .and 
Brothers, the Dallas Power and Light 
Company and was a factory representa- 
tive for Manning and Brown Company 


from 1937 to 1941. 

















Executives’ New President. W. H. 
(Bill) Pierce, former Dallas city coun- 
cilman and head of a morticians’ supply 
firm, has been elected president of the 
Dallas Sales Executive Club. Mr. Pierce 
succeeds J. M. Reich, manager of the 
Lamar Street store of Sears Roebuck ‘ 
and Company. Other new officers are 
Leo L. Shoemaker, first vice president; 
V. N. Burgess, second vice president, 
and Guy Draper, who was re-elected sec- 
retary and treasurer. Named to the 
board of directors of the Sales Executive 
Club were Mr. Reich, Marvin L. Brown, 
Earle Cabell, C. T. Ellis, C. B. Kloppe, 
C. Russell Smith and George Young. 
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Association Officer. John W. Clark 
has been selected as secretary-treasurer 
of the American Association of Petro- 
leum Geologists. Mr. Clark is assistant 
chief geologist for Magnolia Petroleum 
Company, where he has been associated 
for 22 years. 
7? 5 7 


C. K. MINTER, formerly of Wichita, 
Kansas, has been added to the Texas 
sales office of the American Radiator and 
Standard Sanitary Corporation. Mr. 
Minter will handle sales of the complete 
line of kitchen cabinets manufactured 
by the company. 


eh, Se 


O. A. SEAY has been appointed pro- 
duction manager for Airmaid Hosiery 
Mills, Dallas and New Braunfels. Head- 
quarters are in New Braunfels where Mr. 
Seay will supervise and coordinate pro- 
duction in the knitting mill. The finish- 
ing mill is located in Dallas. CHARLES 
WESTMORELAND succeeds Mr. Seay 
as superintendent of the finishing mill in 
Dallas. 


ee. Ae: 


RAYMOND MORROW has been 
elected president of the Local 732 of the 
National Federation of Post Office 
Clerks. Other officers are J. D. PRE- 
WITT, vice president; GEORGE 
STARNES, treasurer; BILLIE K. TEM- 
PLES, sergeant-at-arms; SAM PART- 
LOW, trustee; C. V. SHORES, recording 
secretary; ELTON REINHARDT, finan- 
cial secretary, and CLEO JONES, chap- 
lain. 

9 9 


W. D. GASTON has been appointed 
business manager of Doran Chevrolet, 
Inc., 2222 Main. He has been in the 
automobile business 25 years including 
12 years with General Motors Accep- 
tance Corporation. 
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ENVELOPES 


FOR EVERY REQUIREMENT 

















Manufacturers 
of 
PLAIN or PRINTED 
BUSINESS ENVELOPES 
a welopes CLASP ENVELOPES 
in Color Any Quantity 
Stimulate SPECIAL SIZE 
Good. Rusiness eer iste 
STRING TIE 
ENVELOPES 
VERTICAL FILE 
FOLDERS 
TAGS 
Rs vt ita, 


ne ESSE ENVELO RE COMPANY 


%% eg DALLAS 1, TEXAS 
Phone RA-3291 











NO MATTER YOUR LIFE INSURANCE NEED 


there’s a Southwestern Life policy 
to meet your requirements 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE 
GROUP LIFE INSURANCF 
ANNUITIES e PENSION PLANS 
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DESIGNERS AND MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 
Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
‘ertcontenne Or Phone RI-5260 





( KLIMIST STORE FIXTURE MANUFACTURING CO. | 
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Posters 
Painted Bulletins 


Spectaculars 


MIDDLETON, Ine. 


Outdoor Advertising 
—DALLAS— 


1110 National City Building Phone RI-5242 
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Heads Dallas Chapter. J. P. Barbosa, 
vice president of the First National Bank, 
has been installed as president of the 
Dallas chapter of the American Institute 
of Banking. Other officers installed were 
vice president, Miss S. Maurine Riley, 
Mercantile National Bank; secretary, 
Mrs. Alice Thornton, Empire State Bank, 
and treasurer, Harold Donosky, Mer- 
cantile National Bank. 


Sew 7 


JOHN CURTIS has been appointed 
manager of the Pratt’s Plaza Paint Store. 
He has been in the retail, wholesale and 
distributor phases of the paint business 
for seven years. 


ty S| 


CLARENCE HAVERTY, president of 
the Haverty Furniture Companies, Inc., 
was elected to the board of trustees of: 
the American Retail Federation. He is 
past president of the National Retail 
Furniture Association. 
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E. J. O7LEARY has been elected to the 
board of directors of the Ruberoid Com- 
pany, manufacturer of asphalt and as- 
bestos building products. Mr. O’Leary, 
formerly general manager of the com- 
pany’s Dallas operation, is vice presi- 
dent and general sales manager for the 


New York firm. 
Se 


A. ALEXANDER BUL has been ap- 
pointed administrative assistant to 
ELGIN CRULL, city manager. Mr. Bul 
has been with the city three and a half 
years and has been in charge of zoning 
in the city plan department. 


fre: Bee 8 


MRS. WILFRED F. WATERS was re- 
elected president of the Dallas Federa- 
tion of Women’s Club for 1952-53. 
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Printing Company Officer. Jack West 
is now vice president and sales manager 
of the Newman Stationery & Printing 
Company. He was previously with a 
lithography firm as district sales mana- 
ger and at one time was publi: relations 
representative for the Midwest region 
of General Motors Corporation. 





Receives Promotion, Fred H. Moore, 
assistant to the president of Magnolia 
Petroleum Company, has been named 
manager of the company’s crude oil pur- 
chases and sales department. D. R. Wall, 
Jr., has been named assistant to the 
manager of this department. Mr. Moore 
has been with the company since 1935. 
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NEWTON T. FISHER, lieutenant of 
detectives in the Dallas Police Depart- 
ment, was one of 102 selected law en- 
forcement officers graduated this month 
from the F.B.I. National Academy. 
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THOMAS B. MOSELEY of 6114 
Northwood Road has been appointed 
sales representative in the Southwest for 
the television transmitter division of Al- 
len B. Du Mont Laboratories, Inc. 
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REAL ESTATE LOANS| 


Commercial 
Industrial 
Residential 


‘Real Estate Financing Since 1908’’ 


MURRAY 


INVESTMENT COMPANY 
Convenient Ground Floor Location 


Several Parking Stations Just a Few Steps Away 


1315 Why not use our conference Between 
. room—seating up to 25? 
Pacific Telephone STerling 3361 for Field & 
Ave. information. Akard Sts. 























MOTION PICTURE PRODUCERS for 4 Years! 
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COMPLETE PRODUCTION FACILITIES! 


WAGE Mee Kem TE-8158 JAMIESON FILM 60 


sales 
television 
































DO A BETTER JOB 


of protecting your product in transit 
by using sturdy Gaylord Boxes. 


CORRUGATED AND SOLID FIBRE | 
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THE WISE OLD OWL SAYS: 
Vacation time t the reward 

of careful planning pee 
Everyone has a right to enjoy the 


happiness he works toward—the vacation 





he has saved for ... the new car that has been planned... 
a comfortable retirement. Planned insurance will be your 
guard for the security of your happiness. Call your 


qualified SOUTHLAND LIFE representative today and 


plan for tomorrow. 


SOUTHLAND LIFE offers you 







many plans “tailored” to the 
needs of your personal 


security. 


COMPANY 
Heme Office, DALLAS 
“Serving Since 1908” 


LIFE * ACCIDENT * HEALTH * HOSPITALIZATION * GROUP 


INSURANCE 
JOHN W. CARPENTER, President 














L uv ae ft E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 Seuth Haskell Avenue Phone TAylor 5194 

















Publication Editor. Mrs. John Wilson 
has joined the public relations depart- 
ment of the Mercantile National Bank to 
edit the bank’s employee publication, 
Just Folks. She was formerly on the 
amusements staff of the Dallas Morning 
News. Mrs. Wilson is a member of the 
Dallas College Club of the American 
Association of University Women and 
Theta Sigma Phi, professional journal- 
ism fraternity for women. 


ye 


A. P. DOWLEN has been elected sec- 
ond vice president of the Health and 
Accident Underwriters Conference. Mr. 
Dowlen is assistant vice president of the 
Republic National Life Insurance Com- 
pany and is manager of the company’s 
accident and health department. 


as ae 


Two new positions have been created 
in Southwestern Bell Telephone Com- 
pany’s personnel relations section. F. L. 
KIRKPATRICK has been named per- 
sonnel supervisor and FRANK M. WIT- 
TEN college relations supervisor. Mr. 
Kirkpatrick was commercial personnel 
supervisor and has been with the com- 
pany in Dallas 23 years. Mr. Witten was 
for the past 18 years Texas information 
manager. 

7 7 A 


RANDALL DAVIS, managing direc- 
tor of the Hotel Adolphus, was re-elected 
a director of the Texas Hotel Association 
at the group’s annual convention re- 
cently. SCOTT HARDY is the associa- 
tion’s vice president and general mana- 
ger. 
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C. J. TAGGART is the newly appoint- 
ed manager of the Lomo Alto Cleaners. 
He has been associated with the cleaning 
business for 20 years. 
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Airlines Manager. George Boggs has 
been named by the K.L.M. Royal Dutch 
Airlines as manager of the Southwestern 
regional ticket and sale offices in Dallas. 
Mr. Boggs previously was associated with 
domestic lines in this country for nine 
years before joining the airlines com- 
pany two years ago as an interline sales- 
man, The offices are in the Southland 
Life Annex Building. Mr. Boggs will 
expedite the line’s business in Texas, 
New Mexico, Arkansas, Tennessee and 
Louisiana. 





Receives Education Award, Elmer 
Scott, secretary of the Dallas Civic Fed- 
eration from 1917 to 1951, was pre- 
sented the Louis S. Weiss Memorial 
Award by the New School for Social Re- 
search in New York City. The award is 
given annually to persons of note in 
adult education. Mr. Scott, 87, left a po- 
sition as general manager of Sears, Roe- 
buck & Company in Dallas in 1913 to 
devote his life to social work. In 1924 
he received the Linz Cup for his achieve- 
ments. He has been president of the 
Southwest Social Science Association 
and the Texas Conference of Social Wel- 
fare. He also has served as educational 
consultant to private and government 


groups, 
DALLAS ¢ JUNE, 1952 


A Dallas man, FRED W. DAVIS, in 
charge of Texas operations of Farm & 
Home Savings Association has been 
elected a director of the parent company. 
Before joining Farm & Home in 1939, 
Mr. Davis was examiner for the Texas 
department of banking. He became a vice 
president of his firm in 1939 and was 
placed in charge of Texas operations in 
1947, 

ae Ae 

JOHN C. BRYCE has joined the Dal- 
las investment firm of Garrett & Com- 
pany as vice president. He will specialize 
in corporate securities. 


RONALD MORRISON HAWKINS 
has been named analyst in the statistical 
and research departments of Dallas Rupe 
& Sons, investment bankers. Mr. Haw- 
kins holds degrees in business adminis- 
tration from Boston University and 
served Mercantile National Bank two 
years before joining Dallas Rupe. 
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R. B. KENTY has been named vice 
president of Air Associates’ Southwest 
Aviation Supplies Division, headquar- 
tered at Love Field. The firm manufac- 
tures and distributes aviation supplies. 





OUR CLIENTS have 


one thing in common... 
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17 YEARS SERVICE 
Drilling Rig 
Manufacturer 
Electric 
Utility Association 





The hallmark of an advertising 
firm's efficacy is the rate of 

growth of its clients. Eight of our 
clients have grown, during our 
association, from small operations of 
a few thousand dollars to multi- 
million dollar concerns ...one within a 
period of just six years! 

Others are growing rapidly. 

At right appears a partial listing 

of our clients,* with periods of our 
association notated. As you can 

see, our accounts stay with us 

— another distinguishing mark of 

a successful advertising agency. 


*Names of clients upon request 





15 YEARS SERVICE 
Oil Well 
Survey Company 
Shale Separator 
Manufacturer 
12 YEARS SERVICE 
Hybrid Seed Corn 
and Cotton Firm 
Pipe Line 
Contractor 
a Line Stringing 
company 
10 YEARS SERVICE 


Oil and Gas Separator 
Manufacturer 


Seismograph 
Survey a 
6 YEARS SERVICE 
Kitchen Equipment 
Direct Selling Firm 
3 YEARS SERVICE 
Oil Valve Paraffin- 
Remover Manufacturer 
Oil Well Drilling and 
Truck Tool Manufacturer 
Orange and Citrus 
Grove Company 
2 YEARS SERVICE 
. Salmon Packing and 
Canning Company 
Drilling Rig Safety- 
Tool Manufacturer 
6 MONTHS SERVICE 


Oil Well 
Servicing Company 


Tad Welt 


ADVERTISING 


NATIONAL CITY BUILDING~ e 


PRospect 4247 


DALLAS, TEXAS 
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Investment Bankers 





DALLAS * TEXAS 











MODERN FRAMES 


Many wearers of glasses prefer colorful modern frames. 
Our selection includes both modern and conservative 


styles...styles approved by Eye Physicians... and 
ALWAYS A\1-quality lenses, : 


D. MARTIN THOMAS 


EES 
OPTICAL COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your Eye Physi- 
cian’s Prescription to us 
for A-1 Quality Lenses 

















We offer quality and dignity to discriminating people. 


SPARKMAN~BRAND, INC. 


MORTICIANS 
, MEMBER 


2115 Ross Avenue Nalional 


¥ invitat\? 


STerling 2187 
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Insurance Editor. Miss Barbara Peri- 
man has joined Republic National Life 
Insurance Company to handle publica- 
tions, advertising and publicity. Miss 
Periman will act as editor of Operations 
Ho!, company home office publication, 
and the Republic National Star, agency 
magazine. She succeeds Francis J. Bohl, 
who resigned. On the public relations 
staff of the Mercantile National Bank for 
the past four years, Miss Periman is a 
member of the Society of Associated In- 
dustrial Editors and Theta Sigma Phi, 
professional journalism fraternity for 
women. 
+ 4 4 

LLOYD E. GALDE has been appoint- 
ed director and manager of the Camp 
El-Har, located at Mountain Creek Lake, 
12 miles southwest of Dallas. MRS. 
LLOYD GALDE, who previously man- 
aged a large hotel coffee shop in Chi- 
cago, has been appointed camp dieti- 
cian, 

7 7  f 

MRS. HAROLD VOLK has been 
elected to the presidency of the Dallas 
Health Museum. The organization’s of- 
ficers include MRS. ROBERT ROWE, 
first vice president; MRS. RICHARD 
BERNAYS, second vice president; MRS. 
TURNER BAXTER, secretary; MRS. 
GERALD CULLINAN, corresponding 
secretary, and MRS. HARVEY J. 
PIERCY, treasurer. 


7 


MORRIS BARTON has been chosen 
head of a newly created division at 
WFAA-TV to render television service 
enineering consultation. 

4 7 7 

R. B. WATSON was recently appoint- 
ed manager of the Richard Bennett Com- 
pany at 1512 Main Street. He has been 
in the clothing business for about 20 
years. 
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Forms New Company. Thomas F. Car- 
ter, former business manager and part- 
ner in the Sound Engineering Company, 
has formed a company operating under 
the trade name of Carter Engineering 
Company. The firm represents the Link 
Radio Corporation on an exclusive basis 
in Northeast Texas, and specializes in 
mobile two-way radio communication 
equipment. It is also distributor of Leece- 
Neville generating systems. Mr. Carter 


has remained at his present location, | 


5543 Dyer Street. 
hee 4 
LAWRENCE E. DU PONT has been 
named radio-television director by 
Rogers and Smith Agency. 








Jas. K. WILSON invites you to 
meet Don Dickey of their fourth 
floor Young Men’s Shop. Don, 
recently appointed Asst. Mgr. 
of the department, is an SMU 
graduate and will be glad to 
assist you in selecting clothing 
most desirable to the college 
man and young business exec- 


utive. 
Advertisement 
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COMPANY SAFETY RECORD 





Results PROVE Safety PAYS 


On-the-job accidents cost the nation over two and a half 
billion dollars annually. The greater the losses the higher 
the cost of Workmen's Compensation and other insur- 
ance. So it's to your interest to prevent accidents in your 
operations. Do you have a sound accident prevention 


program? 


To help you and other employers prevent on-the-job acci- 
dents and reduce insurance costs, the Texas Employers’ 
Insurance Association maintains the most complete insur- 
ance safety engineering service in the State of Texas. 
Why not make use of this service to reduce your acci- 
dents and.help hold down the cost of insurance? Many 
Texas employers are already using this service and prov- 


ing that safety pays. 








22 SERVICE OFFICES IN TEXAS 


TEXAS EMPLOYERS 
INSURANCE ASSOCIATION 


ABILENE © AMARILLO © AUSTIN * BEAUMONT 
CORPUS CHRIST! ©* DALLAS © EL PASO © FORT 
WORTH © FREEPORT * GALVESTON * HARLINGEN 
HOUSTON * LUBBOCK * LUFKIN * MIDLAND 
PORT ARTHUR © SAN ANGELO © SAN ANTONIO 
SHERMAN © TYLER * WACO © WICHITA FALLS 


HOME OFFICE - DALLAS, TEXAS 


HOMER R. MITCHELL, Chairman of the Board A. F. ALLEN, President 


The Association writes Workmen's Compensation Insurance only. 


Fire, Automobile and other Casualty Insurance are available through 
a companion company, the EMPLOYERS CASUALTY COMPANY. 
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Supply Company Official. Byron W. 
Cain is now comptroller of the Contin- 
ental Supply Company and its affiliate, 
Continenal Supply Company, Ltd. Mr. 
Cain joined the oil field equipment com- 
pany in 1948 and was named assistant 
comptroller in 1949. Prior to that he was 
with Carter Oil Company, Tulsa, Okla- 
homa, and Standard Oil Company in 
Venezuela, South America. 
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FRED B. GABELMAN has been ap- 
pointed supervisor of B&G Hosiery Com- 
pany in Texas. Mr. Gabelman is a grad- 
uate of the University of Kansas. He re- 
places WAYNE SILVIUS, who resigned 
to enter business for himself. B&G has 
four stores in Texas, two in Dallas. 


joke Soles 


ALBERT F. TOPHAM has been pro- . 
moted to manager of the fire and marine 
department in the Dallas office of Travel- 
ers Insurance Companies, He succeeds 
ELLIOTT L. BEASLY, who has been 
transferred to another city. Mr. Topham 
joined Travelers in 1941 and has been 
assistant manager here since 1949, 


TAK Se 


ROBERT L. HARGRAVE of West, 
McLennan County, has been appointed 
to the sales staff of Wyeth, Inc., Phila- 























DALLA TEXA 
ws ’ delphia pharmaceutical firm. Mr. Har- 
: : : ’s headquart ill be in Dallas. 
WESTERN Serving Printer , and Publishers Bee see Rib tl He Selasily fie 5 phases Se West, 
NEWSPAPER of the Growing Southwest MATS, STEREOS 
UNION ROTARY PRESS WORK ‘AE Ade 4 
PRINTERS’ SUPPLIES A former Dallas restaurant man, 
FOR 67 YEARS 600 S. AKARD PHONE PR-7706 NEW, USED MACHINERY WESLEY H. ALLSUP, has entered the 
insurance field with the Universal Life 
and Accident Insurance Company. Mr. 
DALLAS EXTERMINATING COM PANY Allsup will be associated with the home 
Complete Pest Control Service office ordinary agency of the company 
“Good service gets business — Better service keeps it.” in Dallas. He formerly owned and man- 
2416 Maple Avenue Phone RAndolph 5796 aged a restaurant in the Wholesale Mer- 
chants Building. 
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look to your business, The fa ee a peeeies nightt me appear- 
ance—the better its daytime sales. Flood lighting has cash 
register value! — 


‘ 
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ADVERTISING ad ARTISTS ASSOCIATION OF DALLAS 


dl As an integral part of the advertising and 
dl graphic arts team, members of the Advertising 
Artists Association of Dallas offer creative ideas and 
technical skill in the cooperative effort which has 
made Dallas a leading center in this field. © The 
Association’s purpose is “‘to foster better relationships, 
stimulate new markets and promote higher standards 
of advertising art.” Professional training and integ- 
rity convert this purpose to advantage for advertisers. 





NICK ANDREWS” GERALD BELL” BUD BIGGS" LOUIS CATALANO” JOE CAVER* 
a . 
E. L. GILCHRIST | RAY GOODMAN’ TOM GRIMES’ _E. M. HEARNE” E. R. HEN Named Vice President. Harvey Hicks 


DERSON’ H. HUNGERFORD’ BILL JAMES” MARY ELLEN KERR” MURRAY KIDD" Allen, former assistant to the state high- 

BOB KIMBRELL MARIE KOWALSKI" PAUL A. LAY” PHIL MARTIN" — SID MORE. way engineer, has been named a vice 

HOUSE FRANK OLIVER PHIL OLIVER’  JERALD PAGE HORACE PEACOCK ‘ . , 
president of the Featherlite Corporation. 


R. PENDERGRASS” REID PIPPIN’ MARGO PISILLO* HENRY RAGSDALE e Q . i 
MONROE REISMAN MARTHA ROBBINS GEO. SCHWARK MALCOLM SMITH* Alex T. Mickle will continue as executive 


LOUIS SNELL EVELYN SORELLE AUBREY STREATER BILL TAYLOR JOHN vice president. Mr. Allen will be in 
VAUGHAN’ WYATT WHALEY” FRED WILSON’ WYATT WOOD’ JACK ZUMWALT charge of sales, engineering and produc- 


*Free-lance artist or studio owner 


tion. He has been assistant division engi- 
neer of the State Highway Department’s 
Dallas district. After he returned from 
overseas service as a lieutenant-colonel in 
the U. S. Army Engineers, he was made 
city manager of Corpus Christi. Later 
Mr. Allen was general superintendent for 
Byrd-Frost, Inc., supervising oil and gas 
production and building and operating 
pipe lines. 
vi ve 

LOUIS W. WOOSLEY, former Dal- 
las assistant district attorney, has been 
appointed direct counsel of the Dallas 
district Office of Price Stabilization. Mr. 
Woolsey has practiced law in Texas since 
1934 and has served as assistant attor- 
ney general of Texas and district attor- 
ney of Fannin County. 


te a, we 


JAMES B. GOODSON is the newly 
named administrative assistant in the 
Southland Life Insurance Company’s 
executive department. For the past four 
years, he has been associated with Raus- 
cher, Pierce and Company, Dallas in- 
vestment banking firm. 











ME eK 6 


A. K. MALLARD has been appointed 

Realtor manager of the new southwestern re- 
J . N 4 F i Ss H E R, newal sales district office of the tube 
department, a division of the R.C.A. Vic- 
tor. He has been one of the company’s 
field representatives for the past six 
years, 


‘Investment Properties Exclusively" 





Leasing Agent 
7 7 v 


Statler Hotel: Merchandise Mart 
MRS. ELAINE DEIS has been ap- 


1405 MERCANTILE BANK BUILDING, DALLAS, PHONE RI-4675 pointed buyer of foundation garments 
and daytime dresses at Sanger Brothers. 
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Appointed General Manager. Olin EF. 
Bragg is the new vice president and gen- 
eral manager of the Texas Metal and 
Manufacturing Company and is in 
charge of the company’s activities at its 
Dallas installation on Forrest Park Road. 
Mr. Bragg until recently has been owner 
and manager of the Olin E. Bragg Con- 
struction Company and an aircraft parts 
firm that also bears him name. In 1939, 
he joined Braniff as assistant to the vice 
president of operations at the company’s 
Dallas headquarters. Mr. Bragg remained 
at this post until 1942 when he became 
director of personnel and planning for 
the Douglas Aircraft Company in Okla- 
homa City. In 1946, he left Douglas to 


form his aircraft and construction firms. 
A q 7 


MIKE SHAPIRO has been named to 
the sales staff of WFAA-TV. He has 
been associated with several radio sta- 
tions in West Texas and was with a net- 
work in Minnesota and Wisconsin. 


7 7 7 


WILLIAM M. WEISS was elected as- 
sistant cashier of the Oak Lawn National 
Bank recently. He has been with the 
bank for the past three years and in his 
new capacity is in charge of new busi- 
ness development and public relations. 


a Fe 


ALLEN N. LEE is now district man- 
ager of Texas for the Gillette Safety Ra- 
zor Company of Boston with headquar- 
ters in Dallas. He was transferred to 
Dallas from Portland, Oregon, where he 
held an executive position with the cor- 
poration. 

ot 


REX J. CUNNINGHAM is now man- 
ager of the branch office of Sherwin- 
Williams Company at 4100 Oak Lawn 


Avenue. 
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Appraisal Engineering Service, Inc. 
Scientific Valuations in the Southwest 
Over 30 Years Experience in Appraising Lands and Buildings 
Henry P. Inge 


2115 Butler Street 


Porter Lindsley 
Phone JU-0511 


T. J. Hayman 


Dallas, Texas 























GRAPHIC ARTISANS 


Complete facilities, volume or job... 
letterpress and lithography. Ruled 
forms; close register; four-color process. 
Bindery, composing, plate-making de- 
partments. Serving the Southwest with 
complete satisfaction since 1884. 


DORSEY £€£ BAP ANY 


PRINTING @ LITHOGRAPHY @ STATIONERY @ OFFICE FURNITURE 


So Ak ft A £4 ts aS 


THE 


For your TRAILER needs | 
call Riverside 4791 — Dallas 








If you need a commercial trailer or 
truck van body, chances are NABORS 
has it. 


For example, livestock owners will 
be interested in the line of NABORS 
LIVESTOCK TRAILERS, such as this 
one. This happens to be the open type, 
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MEMPHIS, TENN 
JACKSON, MISS 


but we also have the pullman model 
with solid top and front. Safe, sturdy, 
no swing or sway. 

There are others, too: machinery 
trailers, oil field trailers, platform trail- 
ers, grain trailers. Whatever it takes to 
handle the busy Dallas distribution— 
we have it! 





W. C. NABORS CO. 


31 W. Commerce, DALLAS 


: Offices, MANSFIELD, LA. 


y ! and 


Factory Sales Service é 
R 3 HOUSTON 3. TEXAS—4201 Harrisburg Blvd 


206 South Pauline St 
727 South State St 
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And now, Texas Engineer- 
ing and Manufacturing 
Company, Inc., officially 
takes its place among the 
major aircraft companies of 
the nation and changes its 
corporate name to 


TEMCO AIRCRAFT CORPORATION 


Rapid growth always has 
been characteristic of the 
aviation industry. TEMCO 
has matched this growth— 
building steadily, soundly 
on the foundation stones of 
aviation... aircraft engi- 
neering, production and ex- 
perience to reach recogni- 
tion as a front line aircraft 
company. 


Today, with its $120,000,000 
backlog of orders, TEMCO 
is big business—big air- 


craft business 
: <F 


DALLAS, TEXAS 


DALLAS 
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PR-0694 





Jal 0 
Need Help: 
CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 


1517 Commerce Street PR-0694 











USE STORAGE SPACE 
from FLOOR to CEILING 





MATERIAL 

HANDLING 

EQUIPMENT 
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Be Sure—Insure With Sherman 
All Lines of Insurance 


F. H. SHERMAN 
508 S. W. Life Bldg.  PR-0488 








Member Dallas Insurance Agents Assn. 
Calculator 


Olivetth cu 


S. L. EWING CO., INC. 
1919 Main Street  RI-6711 Dalles 


Printing 
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Techniplan Specialist. Syd F. 
Abrahms has been named Techniplan 
office specialist with the Bennett Print- 
ing Company. Mr. Abrahms attended 
both the School of Architecture at 
Columbia University and the Beaux-Arts 
Institute of Design. He will aid office 
managers with the new office method 
called Techniplan, which saves money in 
space rentals by conserving space and 
increasing office efficiency. 


y £..'¢ 


Two persons have been added to the 
sales staff of Republic National Life In- 
surance Company’s Dallas office. They | 
are AUSTIN CLAY and HARRY LEAK. | 
Mr. Clay has a degree in business admin- | 
istration from North Texas State Col- 
lege. Mr. Leak has been in the retail 
sales field. 


ie 


FORREST FULLER has been ap- 
pointed field assistant of Southland Life 
Insurance Company. Mr. Fuller joined 
Southland Life in 1950. As field assist- 
ant he will supervise field men, assist in 
the company’s educational program, and 
help in recruiting. He is a native Texan 
and a graduate.of Stephen F. Austin 
State College. 


ee ee 


Neiman-Marcus Man’s Shop has ap- 
pointed EARL ROY MURPHY as a 
buyer. Mr. Murphy has been on the 
West Coast the past five years in men’s 
furnishings work. 


oe 


SUTHERLAND D. MILLER, top 
executive of the Dallas Y.M.C.A., is be- 
ginning a three-year term as a member 
of the board of the National Council of 
Y.M.C.A. of New York City. Before com- 
ing to Dallas three years ago, Mr. Mil- 
ler held executive positions with 
Y.M.C.A.’s in Chicago, Kansas City and 








Dubuque, Iowa. 


More service 
for your money 


y Lf” LIED 





N 
? C. 

















“3 — 
2 | 


=— 


Sinheam 
y= ya al”. 


TO HOUSTON 


Compare the cost and won- 











derful facilities of SP’s stream- 
lined Sunbeam to Houston. 
Enjoy comfortable appoint- 
ments . . . congenial atmos- 
phere . . . fine cuisine... 
friendly diner service. Ride 
the Sunbeam once—you’ll 


choose it every time! 


Leave Dallas 5:00 p.m. 
Arrive Houston 9:25 p.m. 


Two other fine trains daily: 
streamlined morning Hustler... 
overnight Owl. 





B. H. Tanner, District Passenger Agent 
Adolphus Hotel Arcade, 
Main Street Entrance 
Dallas, Texas 
Phone RAndoilph 8611 
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Weather Station Chief. Malcolm C. 
Harrison is now chief of the United 
States Weather Bureau Station at Love 
Field. He has been chief of the facilities 
and observations section at the Weather 
Bureau’s regional office in Fort Worth 
since 1950. He served seven years as a 
Dallas forecaster, from 1930 to 1937. 
Mr. Harrison succeeds A. M. Hamrick, 
retiring meteorologist. 
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LESLIE P. EWEN, controller, Arm- 
strong Cork Company, has been elected 
president of the Dallas Chapter of the 
National Association of Cost Account- 
ants. Other officers include J. H. FIN- 
LEY and W. G. BRITT, vice presidents; 
JOHN B. TOWNSEND, secretary, and 
B. REID YEAGER, treasurer. Directors 
are J. W. HARRISON, HUBERT A. 
GIBBONS, CECIL USSERY, NUMA 
LIVAUDAIS, JOHN B. REID, PAUL 
BOGGS, CLARENCE DUNNING, 
PAUL BRODERICK and R. L. TRYG- 
STAD. 





Statler Hotel Sets 
Construction in October 


Construction of a new Statler Hotel 
in Dallas should start in October, Arthur 
F. Douglas, president of the Hotels 
Statler Company, Inc., forecast recently 
in New York. Mr. Douglas said the Na- 
tional Production Authority finally ap- 
proved construction materials starting 
with the last quarter of this year and 
also for the first two quarters of 1953. 

Mr. Douglas explained two years 
would be required to build the 700-room 
hotel. He said plans are almost complete 
and should be finished by the time con- 
struction begins. 

The construction site is at St. Paul 
and Commerce. Mr. Douglas, principal 
speaker at the Dallas Chamber of Com- 
merce annual banquet last December, 
said then the hotel would be built with 
an atmosphere of charm and spirit of 
the Southwest. 

The Statler was financed through the 
efforts of Dallas civic leaders—members 
of the Chamber of Commerce — who 
formed a corporation, Cosmopolitan 
Hotel Company, and sold $1,500,000 
worth of Cosmopolitan debentures. The 
money was loaned to Statler to help 
finance the $10,000,000 hotel. 


Rats: 


F. W. (TED) MAYES has joined the 
staff of Guardian Life Insurance Com- 
pany of America. Mr. Mayes is a 1942 
graduate of Southern Methodist Univer- 
sity School of Law. He formerly man- 
aged the Richard Bennett tailoring com- 
pany’s Dallas branch since it opened in 
1947. 





S. M. U. Provost. Dr. Hemphill Hos- 
ford has been elected to the newly 
created post as provost of the internal 
administration of Southern Methodist 
University. The new duties for Dr. Hos- 
ford, former vice president and dean of 
the faculty of the College of Arts and 
Sciences, will allow President Umphrey 
Lee to devote full time to long-range 
planning. Succeeding Dr. Hosford in his 
former duties as dean is Dr. Claude C. 
Albritton, Jr., professor of geology. 


ci, ee 


DAVID T. GENTRY is a new asso- 
ciate of the Texas investment banking 
firm of Eppler, Guerin & Turner, with 
home offices in Dallas. Mr. Gentry for- 
merly was with Rauscher, Pierce and 
Company. He served in the U. S. Marine . 
Corps during World War II and recently 
returned from Marine Corps duty in 
Korea. 








Consulta MASTER Masih Luinler 


PUBLISHED IN THE PUBLIC’S i A sy SOUTHLAND SUPPLY CO., 
WHO DISTRIBUTE PLUMBING — HEATING — AND 
INDUSTRIAL SUPPLIES IN DALLAS AND TYLER 
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SINCE ADVERTISING’S INFANCY 


PARTNERS 


IN THE DALLAS MARKET 


VEN BEFORE ADVERTISING became a distinct 

profession in the Southwest, “Johnston” was synonymous 
with “Leadership”; in printed selling. 

Here was set the standard of printing excellence 

for growing, thriving, sales-hungry Dallas. 
Local—statewide—anywhere that sales could be made— 


Johnston helped develop and expand the Dallas market. 


Thus the practices of an early Dallas leader 

became the fixed policies of this institution. 

Just as many of our early customers have continued 
as regular entries on the company’s books, so has 

the insistence of our founder for constant betterment 


endured throughout the years. Today, Johnston’s modern 











multi-color presses and the advertising they produce for Dallas 


continue to demonstrate the value of fine printing. igi 


Fred E. Johnston’s policy was simple. ~ 
Better advertising—better selling—better printing— — 
better business in the Dallas market. 


That’s still the Johnston standard. 


¥ 


4 


Johnston 3 


PRINTING AND <2 
ADVERTISING CO. | 


McKinney Ave. at St. Paul — STerling 2122 
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The House That Serv ice Built 





a new addition to the family of services 


offered by our Company .. . namely 
OFFICE FURNITURE AND 
SUPPLIES 


DUDLEY HODGKINS CO. 


MANUFACTURING PRINTERS and DESIGNERS 








Fort Worth - Dallas - Houston 


HINTON & LOCKE, INC. 
Real Estate Loans 
305 North Ervay 
Phone RI-4663 








|SAM ROSS McELREATH CO. 























Named Director. W. C. McCord, Dal- 
las businessman and former city council- 
man, has been elected a board member 
and chairman of the executive committee 
of the United States Radiator Corpora- 
tion, The corporation is a leading nation- 
wide manufacturer and distributor of 
heating equipment. Mr. McCord was one 
of six new directors, He is former presi- 
dent of Southland Life Insurance Com- 


pany. 





New Bank Officer. Lew Carey Sayers 
has been elected assistant vice president 
and manager of the credit department 
of Texas Bank & Trust Company. Stewart 
Evans, vice president who has managed 
the credit department, has been pro- 
moted to loan officer. Mr. Sayers gradu- 
ated from Stephen F. Austin State Col- 
lege and has attended North Texas 
School of Law and the American Insti- 
tute of Banking School. His banking 
career began in 1933 as a teller with 
Fort Worth’s Union Bank & Trust Com- 
pany. Before joining Texas Bank & 
Trust, he was loan examiner for the Re- 
construction Finance Corporation in 


Dallas, 
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PRESIDENT Mary McWilliams of the newly-formed Junior Workshop at the Civic Playhouse gets some 

professional advice from Jack Reed, managing director of the Playhouse. The Workshop, composed of 

young thespians ranging in age from 13 to 26 years, will present their first play, “Out of the Frying 
Pan," at the Playhouse July 3-5. 


Summer Players Open 
AE Playhouse July 10 


HE first shirt-sleeve theater season 

of the Summer Players, a new Dal- 
las dramatic group, will open July 10 
at the Civic Playhouse, with Evelyn 
Bettis, Dallas actress, portraying Judith 
Bliss in Noel Coward’s “Hay Fever.” 

The Coward three-act comedy will be 
performed through July 20 at the Play- 
house as the initial show in the Summer 
Players’ first informal season. 

Among backers of the summer dra- 
matic group are R. Dawson Hughes, tex- 
tile manufacturer; Edgar L. Flippen, 
chairman of the board of the First Na- 
tional Bank; Mrs. Homer C. French, 
V. A. Hargett, gi Stuart and E. M. 
Polakoff. 

The summer season will also offer 
“Ten Little Indians,” July 24 to August 
3; “Skylark,” starring Martha Bumpas, 
August 7 to 17; “Theresa,” August 21 
to 31, and a week of melodrama, Septem- 
ber 1 to 7. 

Miss Bettis, who stars in the opening 
production, “Hay Fever,” gained popu- 
larity with Dallas audiences as a featured 
player in several of Margo Jones’ 
Theater °52 productions. In “Hay 
Fever,” she heads a cast including Brad 
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Olson, Jim Alexander, Marianna Clore, 
Bruce Nell Hoerman, Bob Ruppert, Pat 
Blake and Nathan Wyll. Jack Reed will 
direct and Bill Mitchel will design and 
execute the sets. 

A group of youngsters have also got- 
ten into the act at Civic Playhouse. 
Under direction of Mr. Reed, managing 
director of the Playhouse, young thes- 
pians between the ages of 13 and 26 
years have formed a Junior Workshop, 
elected officers, written a constitution 
and begun rehearsals on their first pro- 
duction, “Out of the Frying Pan,” to be 
presented July 3-5 at the Playhouse. 

Officers of the Junior Workshop are 
Mary McWilliams, president, secretary 
at the Texas Bank and Trust Company; 
Maurice “Pem” Barton, executive vice 
president; Dan Terrell, treasurer; Dusty 
Brewer, corresponding secretary, and 
Margaret Ditson, recording secretary. 

Members of the “Frying Pan” cast are 
John Alonzo, Miss Brewer, John Clark, 
Bill Collins, Miss Ditson, Nancy Rae 
Hill, Sheila Kaufman, Ernest McClana- 
han, Miss McWilliams, Mr. Terrell and 
Carlton Wilson. Dick Ceilley is director 
of the show. 
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"printers are availimg themselves of the facilities 
offered at SCOTT’S for the expert production | 


of prize-winning and sales-winning printing. 
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Insurance Company Opens New Quarters. American Investors Life Insur- 
ance Company has formally opened its new two-story office building at Forest Lane 
and Hillcrest. The brick and stone structure is air-conditioned. The first floor houses 
a reception lobby, general and agency offices, a dining room and a kitchen. The 
second floor has executive offices and the executive conference and dining room. 
Architect was Charles S. Dilbeck. The general contractor was T. P. Finnegan and 
interior decorations were handled by Will E. Cox. V. K. Howard is president of 


American Investors. 
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EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are 
those of the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following firms are seeking 
representation in Dallas and the 
vicinity: 

P. K. Neuses, 1103 West Euclid 
Road, Arlington Heights, Illinois, manu- 
facturer of precision metal products, is 
interested in representing a Dallas manu- 
facturer in the Chicago or Mid-west area. 

California Cordage Company, 
2043 Sacramento, Los Angeles 21, Cali- 
fornia, wishes to locate a manufacturer’s 
representative to cover entire state in 
contacting plumbing and industrial job- 
bers. 

Acme Wire Company, Herbert B. 
Bassett, president, New Haven, Con- 
necticut, is seeking a manufacturer’s 
agent operating in this area to represent 
their company, an old established inde- 
pendent manufacturer, supplying their 
products to electrical manufacturers. 

George Koch Sons, Inc., post office 
box 358, Evansville 4, Indiana, would 
like to be represented in the Dallas area. 
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The company specializes in the design, 
fabrication and installation of industrial 
finishing equipment. 

Lebec Chemical Corporation, 
14066 South Garfield Avenue, Para- 
mount, California, manufacturers of 
liquid phenolic resins and powdered 
phenolic resins, used in aircraft tooling 
operations, automotive tooling and 
novelty articles, are interested in having 
organization represent them in this area. 

U. S. Wolfson Brothers, Corp., 
3330 Evergreen Avenue, Jacksonville 6, 
Florida, is seeking a salesman with an 
industrial background, in this territory 
to represent their line of imported weld 
fittings and flanges. 

S. J. Surnamer Company, Inc., 
370 Seventh Avenue, New York 1, New 
York, is seeking the services of a young 
man with a knowledge of direct mail 
advertising who can carry their line in 
addition to any other non-conflicting 
lines, The company publishes direct mail 
syndicate advertising ideas for retail 
clothiers, jewelers, furriers and furni- 
ture stores. 

F. C. Gould Distributing Com- 
pany, 352 Kresge Building, 628 Nicol- 
let Avenue, Minneapolis 2, Minnesota, is 
interested in contacting manufacturing 
firms in this area who wish to have 
sales representation in the Minnesota, 
Dakota, Iowa and Wisconsin area. 
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baited with 
special 
merchandising 
"hooks" 


make it easier 
to land 
BIG orders. 


RUSS JURGENS, Advertising 








1009 Camp... DALLAS. . . PR-4387 
BAKER AIR CONDITIONING 
REFRIGERATION 


TEXAS 
REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 
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He just doesn't have 
**Continuous Vision” 


Embarrassing incidents 
like this are often the re- 
sult of your inability to 
see clearly without age-re- 
vealing head movements. 
If you'd like to regain the 
“continuous vision” of 
youth—clear, natural vi- 
sion at all distances—see 
your doctor. He may pre- 
scribe Continuous Vision 
Lenses. Bring your pre- 
scription to us for accurate 
service and a complete se- 
lectionof attractiveframes, 


“The Prescription House for the 
Eye Physician"’ 


SYLVESTER’S 
Dispensing Opticians 


Phone RA-6968 


308 Medical Arts Building Dallas 
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Of the awards made recently 
by the American Institute of the Graphic Arts for 
outstanding design and craftsmanship, TWO 


came to the Southwest. 


Dallas got BOTH of these, indicating nationwide 
recognition of the excellence of the creative and 


technical facilities in Dallas. 


Typography for both pieces was produced 

by SCOTT, and we are proud to be participants 
in the teamwork which made such achievement 
possible — Dallas teamwork including design, 


typography, engraving, lithography and printing. 
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More and more Southwestern advertisers-and ~ sal 
printers are availing themselves of the facilities 
offered at SCOTT’S for the expert production | 


of prize-winning and sales-winning printing. 
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ance Company has formally opened its new two-story office building at Forest Lane 
and Hillcrest. The brick and stone structure is air-conditioned. The first floor houses 
a reception lobby, general and agency offices, a dining room and a kitchen. The 
second floor has executive offices and the executive conference and dining room. 
Architect was Charles S. Dilbeck. The general contractor was T. P. Finnegan and 
interior decorations were handled by Will E. Cox. V. K. Howard is president of 


American Investors. 
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EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are 
those of the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following firms are seeking 
representation in Dallas and the 
vicinity: 

P. K. Neuses, 1103 West Euclid 
Road, Arlington Heights, Illinois, manu- 
facturer of precision metal products, is 
interested in representing a Dallas manu- 
facturer in the Chicago or Mid-west area. 

California Cordage Company, 
2043 Sacramento, Los Angeles 21, Cali- 
fornia, wishes to locate a manufacturer’s 
representative to cover entire state in 
contacting plumbing and industrial job- 
bers. 

Acme Wire Company, Herbert B. 
Bassett, president, New Haven, Con- 
necticut, is seeking a manufacturer’s 
agent operating in this area to represent 
their company, an old established inde- 
pendent manufacturer, supplying their 
products to electrical manufacturers. 

George Koch Sons, Inc., post office 
box 358, Evansville 4, Indiana, would 
like to be represented in the Dallas area. 
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The company specializes in the design, 
fabrication and installation of industrial 
finishing equipment. 

Lebee Chemical Corporation, 
14066 South Garfield Avenue, Para- 
mount, California, manufacturers of 
liquid phenolic resins and powdered 
phenolic resins, used in aircraft tooling 
operations, automotive tooling and 
novelty articles, are interested in having 
organization represent them in this area. 

U. S. Wolfson Brothers, Corp., 
3330 Evergreen Avenue, Jacksonville 6, 
Florida, is seeking a salesman with an 


industrial background, in this territory | 


to represent their line of imported weld 
fittings and flanges. 

S. J. Surnamer Company, Inc., 
370 Seventh Avenue, New York 1, New 
York, is seeking the services of a young 
man with a knowledge of direct mail 
advertising who can carry their line in 
addition to any other non-conflicting 
lines. The company publishes direct mail 
syndicate advertising ideas for retail 
clothiers, jewelers, furriers and furni- 
ture stores. 

F. C. Gould Distributing Com- 
pany, 352 Kresge Building, 628 Nicol- 
let Avenue, Minneapolis 2, Minnesota, is 
interested in contacting manufacturing 
firms in this area who wish to have 
sales representation in the Minnesota, 
Dakota, Iowa and Wisconsin area. 
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He just doesn’t have 
**Continuous Vision”’ 


Embarrassing incidents 
like this are often the re- 
sult of your inability to 
see clearly without age-re- 
vealing head movements. 
If you'd like to regain the 
“continuous vision” of 
youth—clear, natural vi- 
sion at all distances—see 
your doctor. He may pre- 
scribe Continuous Vision 
Lenses. Bring your pre- 
scription to us for accurate 
service and a complete se- 
lectionofattractiveframes, 


“The Prescription House for the 
Eye Physician" 


SYLVESTER’S 


Dispensing Opticians 
Phone RA-6968 


308 Medical Arts Building Dallas 
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Two Dallas Airlines 
Seek Expansions 


IGHT now the Civil Aeronautics 

Board in Washington is pondering 
some questions that could have vast in- 
flence on the commercial aviation picture 
in Dallas and other southwest cities. 

Pioneer Airlines and Trans-Texas Air- 
ways have asked to be allowed to expand 
their sevice in the Southwest. Their pro- 
grams would establish direct air service 
between Dallas and several communities 
that is now lacking. Six airlines are 
opposing the expansion on the ground 
that the new service would bring on un- 
necessary competition in an already 
tough market. 

Spokesmen representing eight airlines 
from 42 cities in four states attended the 
hearing. Pioneer and Trans-Texas are 
seeking to provide additional service to 
some communities and in some instances 
provide new routes of service. 

To find the facts in the case, C.A.B. Ex- 
aminer Herbert K. Bryan came to Dallas 
to hear 15 days of testimony from Texas 
aviation experts. The hearings were held 
at the Melrose Hotel. 





DALLAS AVIATION problems were discussed by Stanley Marcus, left, chairman of the Dallas Cham- 
ber of Commerce Aviation Committee; Charles Singer, counsel for the Civil Aeronautics Board; Herbert 
K. Bryan, examiner for the C. A. B., and Julian T. Cromelin, solicitor for the 
United States postmaster general. 


Mr. Bryan was greeted on his arrival 
in Dallas by the Aviation Committee of 
the Dallas Chamber of Commerce. Under 
the leadership of Stanley Marcus, chair- 


man, a dinner honored Mr. Bryan at the 
Melrose. It was attend by representatives 
of the airlines and by members of the 
Chamber’s Aviation Committee. 








Fragment of a Roman inscription. The Metropolitan Museum of Art. 


Office Forms Magazines . Offset Lithography 

Catalogs House Organs Time Tables 

Broadsides Embossed Labels Rate Books 

Advertising Price Lists Tariffs printing in Dallas. 





The importance of the Roman capital letter and 
its use in monumental inscriptions is well known 
... well known also is THE EGAN COMPANY, 


for more than 59 years, printers of Quality 


THE EGAN COMPANY —912-1006 ross avenue—tel. PRospect 6321 
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It's Summertime...in Dallas! 


REGARDLESS of the season, and regardless of whether 


In the Picture: : : 
your business is selling merchandise, or 
What could be better on a hot summer 


day than relaxing at the tiller of a sail- performing a service to the public, good 
boat, with a cool breeze filling the canvas 
overhead? The scene above is at Dallas’ 
White Rock Lake, where sailing ranks 
right up at the top with fishing and 
swimming as a popular summer past- Go fo 


ime. F vi xpert, sailing i 
ita wn wien —  H@ughton Brothers 
=—— for Better Printing 


3116 COMMERCE STREET © PR-2583 


printing is bound to help you do a better job! 
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“This is my favorite haunt!’ 


Millions of mere mortals know that you haven’t a ghost of a chance 
of finding a beer as fine as Schlitz. For Schlitz has a taste which 
haunts you so pleasantly that once you try this great beer you come 
back to it again and again. As a matter of fact, 


Schlitz tastes so good to so many people, 
it's first in sales in the U.S.A. 


S. H. LYNCH & CO., Wholesalers 
Gaston at Oakland, Dallas 











The Beer that made Milwaukee Famous 


Named to Promotion Post. Miss Jan 
Brunson has been appointed sales pro- 
motion manager of Mohr Chevrolet Com- 
pany of Dallas. She will be in charge of 
promotion, advertising and public rela- 
tions. For the past five years Miss Brun- 
son served as advertising manager of 
Whittle Musie Company and previously 
had done free-lance advertising art, 
drafting and cartooning. 


¢ v . 
RODERIC M. BELL is the newly 


named assistant administrator of the 
Dallas City-County Hospital system. 


New Dallas Traffic Lights 
To Legalize “Jaywalking™ 


Dallas pedestrians soon will be able 
to jaywalk legally. 

City Traffic Engineer Lloyd Braff an- 
nounced recently a new type traffic light 
giving pedestrians exclusive right-of-way 
at every side of an intersection is to be 
placed in operation. Mr. Braff said he 
hopes to install the special “walk” light 
signals on Akard Street intersections “as 
soon as possible.” Funds for the lights 
will be available in July when $100,000 
in traffic signal funds will be among 
municipal bonds sold. 

When the special pedestrian light 
flashes on, all vehicle traffic stops at the 
intersection. Pedestrians can walk across 
any one of the streets or even “jaywalk” 
diagonally across the intersection. But 
pedestrians must wait when the light is 
off while vehicles méve first on one street 
and then on the other. 

Denver is already using the system. 
Mr. Braff said the system eliminates 
traffic jams created under the conven- 
tional control system when vehicles mak- 
ing turns are blocked by pedestrians. 

The new lights would be effective on 
Akard Street at its intersections with 
Main, Elm and Commerce. 





Heads Office Managers. G. A. Mof- 
fitt of Lone Star Gas Company has been 
elected president of the Dallas Chapter 
of the National Office Management As- 
sociation. He has served as vice presi- 
dent during 1951-52. Other officers 
elected: E. H. Kunkel, Miller-Bryant- 
Pierce, first vice president; J. T. Stuart, 
Texas Employers Insurance Association, 
second vice president; T. L. Redden, At- 
lantic Refining Company, recording sec- 
retary; Hilton Campbell, Republic Na- 
tional Life Jnsurance Company, cor- 
responding secretary, and T. M. Costello, 
Dr. Pepper Company, treasurer. 











When Dallas’ Front Door Opens i 
OUTDOOR ADVERTISING TAKES OVER 


83.1% of the people are outdoors every day 


THE PACKER CORPORATION OF TEXAS 


Poster Displays @ Painted Bulletins © Electric Spectaculars 
4027 MAIN STREET, DALLAS 


Phone TEnnison 4195 
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Insurancemen's President. R. B. 
Donovan, vice president of the United 
American Insurance Company, has been 
named president of the Texas Accident 
and Health Claims and Underwriters 
Association. Mr. Donovan is a former 
vice president of the group. 
ee 

DUDLEY R. UTTER, former mana- 
ger of the Celotex Corporation branch 
at New Orleans, has been appointed 
manager of the Dallas branch. He suc- 
ceeds WAYNE D. HUNTER, who re- 
signed. 


National Recognition 
Given Wilson Engraving 


Bringing national recognition to Dal- 
las in the graphic arts field, Wilson En- 
graving Company has been honored with 
the presentation of two national awards 
since the first of the year. 

The first award was from the Ameri- 
can Institute of Graphic Arts. It was 
presented in recognition of fine crafts- 
manship as exemplified in the Nieman- 
Marcus Christmas book. 

The second recognition was presented 
by the Art Directors Club for distinctive 
merit in the engraving of the award-win- 
ning newspaper advertising art entry of 
Neiman-Marcus. Of the 11 awards given 
in the nation-wide exhibition in New 
York, eight went to New York firms, two 
to Philadelphia and the other to Wilson 
of Dallas. This was the thirty-first annual 
exhibit of advertising art by the Art Di- 
rectors Club. 

“oe ae 


JOHN MAY is the new president of 
the Republic National Bank Club and 
succeeds BEN WALKER. The new offi- 
cers are introduced at the annual em- 
ployees’ picnic. 








NORTH TEXAS TRAFFIC BUREAU 


TRAFFIC MANAGEMENT 
FREIGHT RATE ADJUSTMENTS 
ED. H. PIERSON, Manager 


1517 Praetorian Bidg. Phone STerling 4385 
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Dictaphone “TIME-MASTER” 


Greatest Name in Dictation 
Try Dictaphones in Your Office . . . No Cost 


FRED L. HAYNES District Manager 
Dictaphone Corporation 

2013 N. Akard 

R. 0. LANE 


RI-6117 
FRED A. ERNST 
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‘Serving the Southwest over Forty Years’ 


HUNTER-HAYES CO. 
ELEVATORS 
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Joins Harris Firm. Douglas Bennett of 
Dallas has been appointed coordinator 
of radio and publicity for A. Harris & 
Co. He has been active in radio and news 
work around Dallas for several years, 
until he recently worked as lab techni- 
cian for a Dallas photographer. Pre- 
viously he was with the Associated Press 
and a free-lance writer-photographer. 
Mr. Bennett received a journalism de- 
gree from North Texas State College in 
1950. During the year that followed he 
taught school in West Texas. 





National Officer. Harold Shank, Dal- 
las City secretary, was elected vice presi- 
dent of the National Institute of Munici- 
pal Clerks during the sixth annual con- 
ference at the Baker Hotel. He was the 
only new officer to be elected on a re- 
election slate. Mr. Shank has been con- 
ference chairman and is state member- 
ship chairman. 
7 7 7 


RANDALL R. GILBERT, president 
of the Federal Reserve Bank of Dallas, 
has been named chairman of a state-wide 
campaign to raise $740,896 for the 
United Defense Fund. Most of the money 
will finance U. S. O. activities for service- 
men. 
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Heads Accounts’ Group. L. A. Busby 
has been elected president of the Dallas 
Chapter of the Texas Society of Ac- 
countants, Other officers named include 
William G. Wolfe, vice president, and 
George G. Morgan, secretary-treasurer. 


Mr. Busby succeeds W. T. Stogner. 
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MAYO H. ROBERTS of Dallas Local 
851 will head the Texas State Federation 
of Federal Employees Unions during 
1952-53. Mr. Roberts was elected at a 
closing session of the group’s 12th an- 
nual convention in El Paso. 


Northwestern Life Opens 
Dallas Insurance Office 


A new southwestern divisional office 
has been opened in Dallas by the North- 
western National Life Insurance Com- 
pany of Minneapolis. 

Vernon Hook, who joined Northwest- 
ern National Life in 1936, will be divi- 
sional superintendent of agencies, with 
headquarters on the third floor of the 
Mercantile Securities Building. Com- 
pany operations out of Dallas will extend 
to Texas, Oklahoma, Arkansas, Kansas 
and southwestern Missouri. 

“Supervision of the organization in 
the Southwest area was formerly handled 
from our Kansas City service office,” 
George W. Wells, president, told a group 
of insurance men and other business 
leaders at dinner in the Hotel Adolphus. 
“We are closing the Kansas City office 
and substituting the new southwestern 
divisional headquarters here in order to 
be closer to an area which is clearly 
demonstrating a vast potential for 
growth and for the services which life in- 
surance offers.” 

Mr. Hook, Dallas superintendent, was 
formerly supervisor of the company’s 
state agency at Houston. Brooks Rickard 
is assistant divisional superintendent. 





Church Council Secretary. Joseph J. 
McConnell, Jr., has been appointed ex- 
ecutive secretary of the Greater Dallas 
Council of Churches. Mr. McConnell, a 
veteran Y. M. C. A. worker, will start 
his new work September 1. He is for- 
merly of Dallas and retired three years 
ago after 39 years with the Y. M. C. A. 
and has since been membership secretary 
of Riverside Church in New York City. 
At present he is finance director of the 
Student Volunteer Movement for Chris- 
tian Missions at New York City. The 
council represents 70 churches and 14 
denominations. 
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Heads Real Estate Board. Henry S. 
Miller, Jr., has been elected president of 
the Dallas Real Estate Board for 1952- 
53. Other new officers who will be in- 
stalled in September are L. Storey Stem- 
mons, first vice president; W. C. (Dub) 
Miller, second vice president and Howell 
H. Watson, secretary-treasurer. New Di- 
rectors are Jim Akins, Harold Carmi- 
chael, Serman Chambers, Lyn E. Davis, 
Lawrence Gallaway, W. Wesley Harris, 
J. E. Lindsley, Mrs. Lillian Renfrow, 
C. R. Tips, Harold Vickery, Jr., and 
Robert Yarber. 


Edison Corporation Moves 
Western Office to Dallas 


All the way from San Francisco, the 
Thomas A. Edison Corporation has 
moved its western regional headquarters 
to Dallas, Charles Edison, chairman of 
the board of directors, announced. 

The company, which makes and sells 
Edison voice writing equipment, includ- 
ing the new phone dictating system, Edi- 
son TeleVoicewriter, has also opened a 
Dallas district sales office. Both the re- 
gional office and district sales office will 
be located at 726 North Ervay Street. 

Clarence M. Larson, former assistant 
regional manager at Dayton, Ohio, has 
been named western regional manager. 
Arthur R. Peck is Dallas district sales 
manager. 

Both men joined Edison in 1948, Mr. 
Larson as New York sales representative 
and Mr. Peck as assistant manager of the 
Edison central region with headquarters 
in Chicago. 

g 7 g 

A new manager, NORMAN J. SIT- 
ZENSTATTER, has been named to the 
trading department of Eppler, Guerin & 
Turner, Dallas investment bankers. 





Heads Board Clinic. Dr. A. Q. Sar- 
tain has been elected president of the 
board of directors of the Dallas Child 
Guidance Clinic. He is chairman of the 
department of psychology in the College 
of Arts and Sciences at Southern Meth- 
odist University. Other officers chosen 
were Dr. Edwin Rippy, vice president; 
Mrs, William Shapard, second vice presi- 
dent; Elmer Scott, secretary, and Mrs. 
Joseph Higginbotham, treasurer. Miss 
Margaret Moulton, chief psychiatric so- 
cial worker, was named acting adminis- 
trator of the clinic. 
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ANOTHER BUSINESS CHOOSES 
ALL-YEAR GAS 
AIR CONDITIONING @ 
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Slay and Company, 2713 Live Oak, Dallas 


Prema 


&, 


Servel increases efficiency, attracts customers 
shuts out noise, protects merchandise all year 


Whatever your problem... to 
increase employee efficiency in 
your office, to snap business out 
of a summer slump in your shop 
...0r, to gain privacy and shut 
out noise in a congested area— 


Servel All-Year Gas Air Condi- 


tioning will solve it. 


During the longest, hottest heat 
wave Servel supplies cool, invig- 
orating air. Sticky, wilting hu- 
midity is wrung out. In winter 
Servel supplies warm air with the 
proper amount of moisture added 
for comfort. The year around the 
air is circulated without drafts 
and is filtered free of dust, dirt 
and irritating pollens. 





Servel All-Year Gas Air Con- 
ditioner’s superior quality is 
matched by Lone Star Gas Com- 
pany engineering. In the complex 
engineering of each installation 
Lone Star makes thousands of 
calculations. In the installation 
experts supervise thousands of 
details. Nothing is overlooked 
because no air conditioning sys- 
tem can be better than the skill 
and attention to detail of those 
who engineer and install it. 


Profit by the experience of 
enthusiastic owners. Get the facts 
about Servel All-Year Gas Air 
Conditioning right away. 


LONE STAR GAS COMPANY 











Only Servel 


OFFERS ALL THESE 
ADVANTAGES 


EFFICIENT COOLING. Refreshing, refrig- 
erated air on even the hottest days. 
POSITIVE DEHUMIDIFICATION. Removes 
sticky, wilting humidity. 

FINGERTIP CONTROL. With a mere flick 
of your finger—warmth or cooling. 
DEPENDABLE PERFORMANCE. Continuous, 
efficient, quiet operation. 
FILTER-CLEANED AIR. Free from dust, 
dirt, and irritating pollens. 

NO MOVING PARTS IN COOLING SYSTEM 
to wear or make noise. 

ECONOMICAL GAS OPERATION. Servel 
provides year-round comfort at low cost. 
5-YEAR WARRANTY. Your assurance of 
complete and lasting satisfaction. 


Other 


Natural Gas air conditioning systems: 


CARRIER NATURAL GAS OPERATED Ab- 
sorption System for department stores, 
large office buildings, etc. 
READY-POWER Natural Gas Refrigera- 
tion for churches, restaurants, theaters, 
laundries, office buildings, super mar- 
kets, small hotels, etc. 

NATURAL GAS OPERATED Steam Turbines 
manufactured by well-known concerns 
for largest commercial and industrial 
buildings. 
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Southwestern Advertising 


T he Sales Magazine of the Great Southwest 


Dallas 
a Responsibility 


On our city fell the obligation 
to publish the Southwest’s ad- 
vertising trade journal. Nothing 


less was expected of Dallas. 


Meeting that responsibility for 
six years and growing with it, 
Southwestern Advertising and 
Marketing is contributing its 
part not only in keeping Dallas 
as a graphic arts center, but in 
providing stimulus and interest 
in advertising throughout the 


Southwest. 


Advertising sells goods and serv- 
ices and stimulates a positive 
attitude in all businesses, Dallas 
firms who use Southwestern Ad- 
vertising and Marketing to carry 
their own sales messages will be 
helping themselves, their city 


and their trade area. 


and MARKETING 


Southland Life Building 


J. Ricnarp Brown, Pudlisher 
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POSTER PANEL located near the intersection of Commerce and Industrial is on Texas’ busiest 
corner. This outdoor advertising sign is maintained by Packer Corporation of Texas. 


Spectacular Business 


EW population growth and traffic 

peaks have accelerated the devel- 
opment of outdoor advertising in 
Metropolitan Dallas. 

Poster panels on important highways 
and trafficways and new downtown spec- 
taculars illuminating the Dallas night 
skyline are giving new emphasis to out- 
door advertising. 

The Flying Red Horse atop the Mag- 
nolia Building has been one of Dallas’ 
major landmarks for many years, fol- 
lowed in the later years by the neon 
lighted Mercantile Tower, the General 
Electric and Rio Grande spectaculars and 
the First National’s new Telesign. 

The development of Central Express- 
way traffic is reflected in such examples 
of metropolitan outdoor advertising as 
the Budweiser spectacular maintained 
by Middleton, Inc. 

Traffic on this thoroughfare is now 
estimated by traffic engineers to be in 


excess of 40,000 vehicles every 24 hours. 
The Republic poster panel maintained by 
the Packer Corporation of Texas stands 
on Texas busiest intersection, the corner 
of Commerce and Industrial, now show- 
ing a 24 hour traffic count in excess of 
61,000 vehicles. 








Dallas Airmotive 

(Continued from Page 46) 

inch thick steel and fiberglass sound ab- 
sorbing panels. When an engine is under 
test these towers allow the free air cir- 
culation needed to afford proper engine 
cooling and propeller loads, since air is 
drawn down through the tower in front 
of the engine by the propeller, through 
and around the engine as in actual flight. 
At the rear of the tunnel, behind the en- 
gine, the blast and noise seep out through 
a specially designed lattice built of 
curved steel vanes, which turn the noise 
upward. 


ILLUMINATED SPECTACULAR gets major night attention from incoming Central Expressway traffic 
near Haskell Avenue. This metropolitan sign is one of the many produced and maintained in Dallas 
by Middleton, Inc. \ 
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Commerce Editors Elect Dallasite. Tom McHale, left, advertising manager of 
DALLAS, has been elected president of the American Association of Commerce 


Publications, Other 1952 officers, left to right, include Graydon F. Smart, editor- 


manager of Shreveport, second vice president; Anthony Saeli, manager of the 


Cumberland, Maryland, Chamber of Commerce, first vice president, and Art Koch- | 


endorfer, editor, Toledo Business News, secretary-treasurer. Mr. McHale and Hotace 
Ainsworth, editor of DALLAS, attended the association’s annual meeting in Cleve- 











Hudson & Hudson 


Industrial and Business Propertics 
Sales, Leases and Management 


1225 Mercantile Bank Building 
PHONE RI-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 























PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 


1801 Commerce Street Phone RA-8084 























Fully-Paid Investment 
Certificates Issued 


$100 to $10,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET RI-5103 











land last month. 











New Members 

(Continued from Page 16] 

1209 Slocum; Hubert W. Jenkins; sani- 
tary maintenance products. 

Lomo Alto Hotel, 4518 Lemmon. 

W. R. Fine Galleries, 2524 Cedar 
Springs; W. R. Fine. 

Mason-Parr Travel Agents, Inc., 
First National Motor Bank Building; 
Robert V. Parr. 

The Jarvis Press, Inc., 3301 Com- 
merce; W. E. Jarvis; lithographing. 

Rich Plan of North Dallas, 4904 
Greenville Avenue; Leslie R. Thomp- 
son; food and freezer plan. 

H. B. Fuller Company, 2217-19 
Laws; George Ryberg; industrial ad- 
hesives. 

C. Lawton Smith, Tower Petroleum 
Building. 

E. C, Powell Machine Company, 
1502 Naylor; general machine shop. 

Power Cost Service Corporation, 
2509 West Berry, Fort Worth, Texas; 
S. E. G. Hillman. 

Paul Braden Service Station, 2115 
North Field; Paul Braden. 
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F. H. White Cleaning Company, 
2127 Cedar Springs; V. M. Sprague. 

Rives Builders Supply Company, 
2633 Chalk Hill Road; A. L, Rives. 

Durobilt Seaffold & Machinery 
Company, 8400 Harry Hines Boule- 
vard; D. L. Echols. 

Fat’s Truck Parts, 313 Singleton 
Boulevard; George Brisson. 

William K. Hall, Jr., 5426 Lewis; 
consulting engineer. 

Price Waterhouse & Company, 
1124 Kirby Building; A. G. Schloss- 
stein, Jr., C. P. A.’s 

W. H. Kuhn Plumbing & Heat- 
ing, 1805 North Haskell; W. H. Kuhn. 

Prewitt Printing Company, 143 
Payne; Haskell Prewitt. 

Southwest Research, Inc., 4231 
Normandy; Mrs. Jack Winters; sales 
and market research. 

Neilson Rubber & Supply Com- 
peny, Room 519, Second Unit Santa Fe 
Building; Robert C. Neilson; distributor 
‘and wholesaler mechanical rubber prod- 
ucts. 

Management Service Company, 
1530 Mercantile Securities Building; 
Calvin S. Aulenbach. 








“Your Cooperative Printer” 


MELTON 
PRINTING | 
COMPANY 


LAURENCE MELTON 


FRANK MELTON 


2930 COMMERCE 
RI-67 36 
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The House That Service Built 


%& MACHINE TOOLS—PORTABLE ELECTRIC TOOLS 
% WOODWORKING MACHINERY—AIR TOOLS 
%& AIR COMPRESSORS—ELECTRIC MOTORS 
%& WELDING EQUIPMENT—GRINDING WHEELS 
%& INDUSTRIAL SUPPLIES—HAND TOOLS 


MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE ST. —DALLAS— PHONE RI-6701 























DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 
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MANUFACTURING CO. 





1914 CEDAR SPRINGS © DALLAS 1, TEXAS © PHONE PRospect 7576 











ITS A FACT’ 


The first manufacturing in America was done by Samuel 
Slater in 1789 in Pawtucket, Rhode Island. He is called 
“the father of American manufacturers.” 









..-AND IT’S ALSO TRUE 


Centrally and conveniently located, Dallas Transfer offers Manufac- 
turers’ Representatives and Distributors Choice Display Space, Mod- 
ern Office Space and Merchandise Storage Space. Available with, or 
without Air Conditioning and Complete Office Building Service. 


@ Established 1875 
CALL RA-7111 


Didllas 17 


AND TERMINAL 
WAREHOUSE Co. 


2ND UNIT SANTA FE BLDC. 
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G. K. Weatherred, Pres. e C. E. Bradley, Vice-Pres. s 





R. M. Waskom, Sec’y-Treas. 
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SHOWCASE & FIXTURE 





i 
Appointed Manager. James K. Vau- 


| ghan has been named vice president and 
| general manager of the Keeney Office 


Equipment Company at 1913 Commerce 
Street. He previously was merchandise 


| and advertising manager for a Texas 
| office equipment firm. He is president of 
| the Dallas Stationers Association. 


. e's 


WILLIAM L. SMITH is now assistant 
zone manager in Dallas for Pontiac Mo- 
tor Division of General Motors Corpora- 
tion. He formerly was zone business 
management manager for Pontiac in 
Atlanta, Georgia. 


a aos 


WILBUR ARD is now music director 


| of WFAA and conducts the band for the 
| Early Birds’ broadcast. He succeeds BIL- 
| LY MAYO. Mr. Ard directed the band. 
| from 1934 to 1946. 


cw 


JOHN C. BAYLESS has been ap- 
pointed to the newly created position of 


| retail ales manager for Royal Tire and 
| Battery Company. 


: Vv #F 


ORRIN M. BATTLE has been named 
Dallas branch manager for Sonotone 
Corporation of Elmsford, New York, 
manufacturer of hearing aids and ac- 
cessories, 

' TES 


EARLE D. BEHRENDS, Dallas Deputy 
Collector of Internal Revenue, has been 
elected president of the Texas Society 
Sons of the American Revolution. 


ae fee 


PAUL GREENLEE is now assistant 


_ to Braniff Airways agency and interline 


manager with headquarters in Dallas. 
He is former district sales manager for 
Braniff in Kansas City. 
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INCORPORATED 


FAITHFUL REPRODUCTION BY SKILLED CRAFTSMEN 


TELEPHONES FRANKLIN 2-4475-6 107-11) NORTH WACKER DRIVE 


Chiee o 6, Iikinote 


March 21, 1952 


Mr. Squire Haskins, 
20143 Commerce Street, 
Dallas, Texas. 


Dear Sir: 


Allow me to compliment you, and your firm, on your 
excellent pictures we are using for engraving reproductions. 


Your photo prints have excellent contrast, and are 
unusually sharp, clear, and clean. I am sure your clients 
are completely satisfied, even if they do not realize that. 
you are saving them money. 


Your prints do not necessitate art retouching of 
pinpoints, dust spots, and many of the other things our 
art department must sometimes do to make a photo reproduce 
as first class. 


Congratulations to you, and your first class 


employees. 
Sincerely, 
“ Lee Cat 
LC/m Production Mgr. 

















Our staff of specialists in all lines of photography 


are ready to solve your photographic problems. 


gure HASKINS Sedo 


$T-3223 
$T-3010 


JUNE, 1952 


2014% COMMERCE 
DALLAS 5, TEXAS 
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ADVERTISING 
AND 


GRAPHIC ARTS 


Advertising stands out as one of 
the most vital factors in building 
Dallas. Today Dallas is recognized 
as the top-ranking center of adver- 
tising and graphic arts in the South- 
west. This position represents tan- 
gible assets in plants, equipment 
and payrolls. But this industry car- 
ries far greater intangible assets of 
creative ability, know-how and pro- 
duction teamwork. 


Through the years printers and 
advertising men have played a tre- 
mendous part in bringing recogni- 
tion to Dallas, and an even larger 
part in expanding markets and dis- 
tribution for individual industries 
and business firms throughout the 
Southwest and the Nation. 


In this issue DALLAS is proud 
to pay tribute to Dallas’ great Adver- 
tising and Graphic Arts Industry. 
The development of modern Dallas 
as an advertising center parallels 
the thirty years it has been the priv- 
ilege of this magazine to serve 
Dallas. 

DALLAS is the top-ranking cham- 
ber of commerce magazine in the 
Nation. Major credit for this posi- 
tion is due the fine craftsmen print- 
ers and engravers for its production 
—and the creative copy, artwork 
and layout that comes to us from 
Dallas Agencies. 


Cakl 
PRospect 8451 


For Rates and Informations 


DALLAS 


Business Magazine of America’s 
Number One Region of 
Opportunity 


TOM McHALE 


Advertising Manager 


ES, EE <A  S 
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HE above 1906 photograph shows Sarah Bernhardt, the great actress, and 

the tent in which she played in Dallas that year when she was shut out of 
the theaters by the ‘Theatrical Trust.” A bill was offered in the Texas Legis- 
lature a year later to prevent any repetition of such unchivalrous conduct. Dal- 
las had a population of about 69,000 in 1906 and that same year the Hesse Enve- 
lope Company, then a branch of a St. Louis operation, began business with 
seven employees at 256 Commerce, just across the street from the present site 
of the Dallas Chamber of Commerce. This was the first mechanical envelope 
plant in the South and its upstairs loft location saved the plant equipment from 
damage during the great flood of 1908. Today the State Fair Musicals and other 
great productions are staged in the State Fair Auditorium and in the inter- 
vening years the Hesse Envelope Company has grown to be one of the largest 
firms of its kind in the South. Now located in the 3300 block on Commerce, 
its offices, warehouse and modern plant occupy 60,000 square feet of space in 
its modern four-story plant which contributes substantially to Dallas’ modern 
position as the graphic arts center of the Southwest. 


- Business Confidence Built om Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old fri¢nds” by thousands of satisfied customers 
in the Dallas Southwest. 
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THE RIGHT PAP E R SELECTION 
First Essential to Good ry rinting 


Every competent printer knows that the Right Paper for the Right 


Job is one of the first essentials of good printing. In the modern 


graphic arts field printing know-how and paper know-how go 


hand-in-hand. 


Dallas’ position as the leading 
advertising and graphic arts 
center of the Southwest is 
founded on the creative talent 
and know-how of its advertis- 
ing men and the wide experi- 
ence and production ability of 
fine craftsmen in its many well 


equipped printing plants. 








Carpenter Paper Co. 
Clampitt Paper Co. 
Graham Paper Co. 
Olmsted-Kirk Co. 
E. C. Palmer Co. 


Southwestern Paper Co. 


DALLAS 








The position of Dallas as the 
leading paper trade center of 
the Southwest is also a vital 
factor in its graphic arts lead- 
ership. The wide variety of 
stocks in its paper houses — 
long-time mill contacts and the 
know-how and experience of 
Dallas paper men serve to 
round out the Dallas Grapic 
Arts Picture. 


Advertising and printing have played a great part in the phenomenal development of 


Dallas. The pioneer paper men of Dallas worked hand-in-hand with pioneer printers to 


make Dallas a great Graphic Arts Center. We will continue to expand our contacts and 


facilities to keep pace with the development of Dallas as the Metropolitan Advertising 


and Graphic Arts Center of the great Southwest. 
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MAGNOLIA PETROLEUM COMPANY 
Announces 


COMPLETION OF ITS NEW 
DALLAS TERMINAL and WAREHOUSE 





Believed to be the most modern and complete installation of 
its kind in the Southwest, this terminal was designed to 
streamline the marketing of Mobil products in the Dallas area 
to satisfy increasing demands. 


Mobilgas, Mobilgas Special and other bulk products flow 
through a direct pipe line from Magnolia’s vast Beaumont 
Refinery, to the large Marketing Terminal storage tanks. Pack- 
aged products and accessories are stored in ample quantities 
in the new Marketing Warehouse. From these modern and 
efficient facilities at 4300 Singleton Blvd., Dallas, Flying 
Red Horse products are distributed to your neighborhood 
Mobilgas Dealer. 


In the huge warehouse over mum efficiency is obtained by 
71,000 square feet of storage the use of pallets on which 
space is filled with towering large stacks are transported. 
stacks of Mobil products and lifted by fork trucks. 
ready to be distributed. Maxi- 
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MAGNOLIA 
PETROLEUM 


soe ee JMobilgas 


SOCONY-VACUUM 

















Vehicles, ranging from _ the Dallas area with Mobil 
large transports to small products. The loading rack 
pick-ups, are kept in con- accommodates four tank 
tinual service supplying trucks at a time. 





“YOU NEVER LEAVE YOUR CAR 


. .. That means added convenience, 

a substantial saving in time, and 

‘all weather’ banking which lets you 
ignore rain or heat.” This apt description of our Drive-in- 
Service was given by H. C. Latimer, Secretary-Treasurer 
of The Dorsey Company. Located at 210 South Poydras, 
these office outfitters are better known as the ‘Business 
Man’s Department Store.’’ The Dorsey Company use 
our Drive-in 90 percent of the time... tell us they 
appreciate the added convenience of driving right up to 
the teller’s window . .. inon Commerce. . . out on Main. 


Bowen Williamson, Sales Representative, 
standing, discusses Globe-Wernicke office 
furniture with H. C. Latimer, Secretary- 


Treasurer. 
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MERCANTILE NATIONAL BANK 


at Dallas 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








